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IS CROWDWORKING, THE SOLUTION FOR 
UNEMPLOYMENT? 

Keerthikanth Rongali, student of specialty “Management”, educa-
tional program “Business Administration”, MBAm-61 
Shymanovska-Dianych L. M. supervisor, head of the department of 
management, professor, Doctor of Economic Sciences,  
Higher educational institution Ukoopspilki “Poltava University of 
Economics and Trade” 

A freelancer is someone who doesn’Э аШrФ ПШr ШЧО МШЦЩКЧв ПЮХХ-
time, but is hired by different companies for certain jobs. For 
example, a magazine or website will have a core team of editors who 
hire freelance writers to write articles, or a TV production crew 
might hire freelance cameramen to work on one series of programs. 

Being a freelancer is self-employed person offering services, 
usually to multiple clients at a time. Operating as his own boss, a 
freelancer sets his own service menu, price, and target market of 
clientele.  

Some think that freelancers are called that because they work for 
free – or next to it. That is not the case, and in many cases 
freelancers earn more than their employed counterparts. 

Freelancing is so flexible, you can set your own hours, working 
full or part-time on the projects of your choice. While clients can 
offer specifications to the work, a freelancer works similar to an 
independent contractor, in which he’s free to control how the work is 
completed. 

A ПrООХКЧМОr ЦОКЧs вШЮ НШЧ’Э СКЯО К ЛШss ЭОХХТЧР вШЮ аСКЭ Эo do 
sШ вШЮ МКЧ sКв ‘ЧШ’ ЭШ УШЛs вШЮ НШЧ’Э аКЧЭ. ВШЮ ЦТРСЭ КХsШ РОЭ ЭШ 
work at home for specific projects. As long as your work is delivered 
ЭШ ЭСО НОКНХТЧО ЦШsЭ МХТОЧЭs аШЧ’Э ЦТЧН СШа КЧН аСОЧ вШЮ НШ ТЭ – 
making freelancing a good option for people who doЧ’Э аКЧЭ ЭШ аШrФ 
normal office hours.  

Freelancers can negotiate your own rates with the companies who 
hire you. Companies are often prepared to pay freelancers a better 
rКЭО ЭСКЧ ЭСОТr ШаЧ sЭКПП ЛОМКЮsО ЭСОв НШЧ’Э СКЯО ЭШ ЩКв ПШr ЭСТЧРs 
like sick leave as part of the contract. The more experience you have 
then the more money you can ask for. 

There are a lot of freelancers out there and getting your first few 
УШЛs МКЧ ЛО СКrН. JЮsЭ ЛОТЧР РШШН КЭ аСКЭ вШЮ НШ ТsЧ’Э ОЧШЮРС – you 
need to network, market yourself and make contacts because no-one 
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аТХХ СТrО вШЮ ТП ЭСОв НШЧ’Э ФЧШа вШЮ’rО ЭСОrО! TСО аШrФХШКН МКЧ ЛО 
unpredictable – sometimes you might be working all night to meet 
three deadlines in one week, while even the most successful 
freelancers have months where they get no work at all. 

Advantages of Freelancing 

There are several perks to working as a freelancer, including: 
Fast to get started. As long as you already know the skill you plan 

to offer, getting started is simply a matter of finding your first client. 
Easy to start. You can start right now, acting as a sole proprietor 

and using your network find a client. While you'll want to build a 
LinkedIn profile and/or a website, you can network within your 
current career and friend networks to find your first client. 

Affordable. Odds are if you have the ability to provide the 
service, you also have whatever equipment or software you need to 
deliver. Eventually you’ll want to invest in business building tools, 
such as a website, but using LinkedIn (which is free) is a great online 
resume that can help you promote your service. 

The need for freelancers is large. While the marketplace of 
freelancers is competitive, the need for quality, reliable freelancers is 
growing. Many businesses don't have employees and instead have a 
team of freelancers.  

Choose your own schedule. Work when and where you want. 
Pick and choose clients. While in the beginning you may take any 

client that will hire you, as you grow, you can choose not to take on 
difficult clients. You can even fire them. 

Do the work the way you see fit. While you need to deliver what 
the client asks, how the work is done is up to you. 

Disadvantages of Freelancing 

Where there’s a good, there’s usually a bad. Here are some 
disadvantages to freelancing: 

Can take time to build clientele. Getting enough clients to make 
freelancing something that supports you and your family can take 
awhile.  

Work can be irregular. Many freelancers experience an ebb and 
flow in their work. You need to plan for lean times, and be ready to 
work hard to deliver work on-time when work is plentiful. 

Managing multiple clients and projects can be a challenge. While 
some people like the variety of working on several projects at a time, 
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others may find it difficult to keep track of deadlines and pace 
themselves to deliver quality work on time. Great time management 
systems and organization is key. 

Pay may be low to start out. Especially in today’s digital econo-
my, many people expect to pay less for work from a new freelancer. 
Breaking in with lower costs may be needed, but as quickly as 
possible, seek to charge what you’re worth and find clients willing to 
pay for quality. 

List of used information sources 

1. How Crowdworking is Making Headways as a Booming Ecosystem In 
2018 // https://www.entrepreneur.com/article/307017/ 

2. CROWDWORKING MONITOR NR.1 // 
https://www.bmas.de/SharedDocs/Downloads/DE/PDF-
Meldungen/2018/ 

PECULIARITIES OF DOING BUSINESS IN ASIA 

. . ,    «  
 »,   -21  

. . ,    «  
 »,   -21  

. . І ,  ,    -
 , . . .  
    «  -
   » 

Children in China are taught that they must pay attention to 
ШЭСОrs’ ЦКЧЧОrs аСОЧ ЭСОв sЩОКФ ЭШ ЭСОЦ. FКТХЮrО ТЧ ЦКТЧЭКТЧТЧР К 
steady eye contact is a gesture of being impolite or feeling guilty. 
They are also taught to speak their mind and express their ideas. A 
lot of school hours are also used for discussions, and students are 
encouraged to make comments.  

To the people in American and European society, however, being 
quiet means one knows nothing, has no ideas, or is uncertain. Many 
Chinese people believe that Americans and Europeans exaggerate 
their facial expressions, and that they have too many body 
expressions.  

The Chinese people do business based on their relationships, 
which would be used to pressure a party who hesitates and to accuse 
him of being neglectful of their relationships. Many Chinese people 
КrО аТХХТЧР ЭШ sСКФО К ПШrОТРЧОr’s СКЧН, ЛЮЭ ЭСОв аКТЭ ЭШ sОО ТП ЭСО 
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foreigner reaches out his hand first. According to traditional Chinese 
manners, you should nod when you greet someone, unlike the 
Japanese people who make a 90 degree bow. Chinese are natural 
born business people and they love a good bargain. Therefore, their 
business model is to set a high price first and make concessions 
slowly. 

1. MКЧКРО вШЮr ШаЧ КЧН вШЮr ЛШss’s ОбЩОМЭКЭТШЧs. 
Maintaining balance and harmony is an important aspect of 

CСТЧОsО ЭСШЮРСЭ. CСТЧОsО НШ ЧШЭ аКЧЭ ЭШ “ХШsО ПКМО,” КЧН ЭСОв КХsШ 
do not want to cause you to “ХШsО ПКМО.” TСОrОПШrО, ЭСОв аТХХ rКrОХв 
disagree with you in public, and will instead emphasize friendly 
relations and cooperation. 

When your boss comes to town and is treated with a great deal of 
respect and lavished with compliments, he or she will assume that 
your job negotiating a deal will be easy given such a cooperative and 
friendly atmosphere. Likewise, you will be favorably impressed by 
the comments and compliments of your Chinese counterparts, and 
may come to believe that there is agreement where ЭСОrО ТsЧ’Э. 

2. Have a negotiating strategy – your counterpart certainly will. 
China is a marathon, not a sprint, and your negotiations are likely 

to take place over a longer period of time than in the West. The 
requirement for face to face meetings alone extends the time for 
negotiations, the need for translation, as well as the time necessary to 
get to know your potential partner are other factors that make them 
longer. Have a clear idea of where you want to end up, and how you 
plan to get there.  

3. Understand that negotiating in China is a team sport. 
When negotiating in China, you will likely face a team of 

negotiators across the table. A key challenge will be to identify the 
real decision maker in the group – there is usually only one – and the 
individual or individuals who can influence the decision maker. 

4. Assemble a capable Chinese team and enlist the support of 
third parties, most importantly the government. 

A capable Chinese team can help to bridge cultural differences 
and help you to understand the nuances of what is being said by your 
counterpart. A good team can also develop useful back channels with 
the other side that can smooth negotiations. By all means, use your 
guanxi, or the relationships that you have developed with the local 
government, to develop support for your position. 

5. Leave your ego at home. 
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JЮsЭ ХТФО МТЭТгОЧs ШП MТssШЮrТ, ЭСО “sСШа ЦО” sЭКЭО, ЭСО CСТЧОsО 
ЩКв КЭЭОЧЭТШЧ ЭШ аСКЭ вШЮ НШ, ЧШЭ аСКЭ вШЮ sКв. CСТЧОsО НШЧ’Э ХТФО 
“ЛТР ЭКХФОrs,” sШ ТЭ’s ЛОЭЭОr ЭШ ЛО ЦШrО ЮЧНОrsЭКЭОН КЧН modest here. 

Show your Chinese counterparts respect, and make an effort to 
get to know them on a more personal level. This will help you to 
gain their empathy for your position. Much is made of the baijiu 
drinking sessions in China. There are, of course, other ways to bond 
with your Chinese counterparts, but drinking baiiju together is 
certainly one of them. 

6. Be fair, reasonable and diplomatic. 
If your Chinese counterpart believes that you are being unreaso-

nable, they may not openly say so, but your negotiations are likely to 
sЭКХХ КЧН РШ ЧШаСОrО. IП вШЮ НТsКРrОО аТЭС вШЮr МШЮЧЭОrЩКrЭ, НШЧ’Э 
simply reject their position out of hand, but carefully explain your 
reasoning. 

Cultural differences and methods of negotiation vary from 
country to country. Some people may adopt more direct or simple 
method of communication, whereas others may adopt method that is 
more indirect or complex. Each culture has its own standards, and 
one behavior that has a certain meaning in a certain culture could be 
interpreted differently in another.  
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 -

 -
  0,9 1,0 1,1 0,6 0,7 0,7 0,6 –0,3 

  
  1,1 1,4 1,3 1,1 1,1 1,8 0,9 –0,2 

 ’  3,1 2,9 3,2 2,4 2,0 1,8 2,0 –1,1 
 4,0 3,7 3,7 6,4 9,0 8,7 8,9 +4,9 

 8,2 7,6 7,7 6,7 5,2 5,1 4,9 –3,3 
 

 13,4 12,5 10,2 8,0 6,4 4,6 5,6 –7,8 
 

,  
   9,7 9,2 9,7 10,4 9,5 10,5 10,5 +0,8 

 
,   

 
 

12,0 
 

6,9 

11,1 
 

6,1 

12,4 
 

7,9 

15,3 
 

11,2 

17,9 
 

14,6 

17,2 
 

14,0 

17,0 
 

13,2 +5,0 
  

  
 19,1 19,0 21,9 18,7 18,0 22,2 17,2 –1,9 
 

 28,4 31,5 28,7 30,4 30,2 28,5 32,5 +4,1 

Д :    Д1, 2]. 

є       -
 ,      

    1,9 ,    
  ,     

 ’  .  ’     
        . 

  2015   2016–2017    
  2,63 %   2,49 %  .  

       
      13,4 %  

2011   5,6 %  2017    2,4 .  
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СЕКЦІЯ 4. АКТУАЛЬНІ ПРОБЛЕМИ 
КОМУНІКАТИВНОЇ ТА ПРОФЕСІЙНОЇ КОМПЕТЕНЦІЇ: 

МОВНИЙ І СОЦІОКУЛЬТУРНИЙ АСПЕКТИ 

THE COMMERCIALIZATION OF FESTIVALS 

Ahmed Habeeb Ibrahim, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ 
EМonomТМ RОХКtТons”, Рroup -11 
V. L. Ishchenko, scientific advisor, Associate Professor of the Busi-
ness Foreign Languages Department, Candidate of Philology (PhD) 
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

A festival is an event ordinarily celebrated by a community and 
centering on some characteristic aspect of that community and its 
religion or cultures. It is often marked as a local or national holiday. 
Next to religion and folklore, a significant origin is agricultural. 
EбКЦЩХОs ШП sЮМС ПОsЭТЯКХs ТЧМХЮНО: CСrТsЭЦКs, VКХОЧЭТЧО’s DКв, 
Halloween, and Thanksgiving 

Christmas is an annual festival, commemorating the birth of Jesus 
Christ, observed primarily on December 25 as a religious and cultu-
ral celebration among billions of people around the world. Although 
ЭСО ЦШЧЭС КЧН НКЭО ШП JОsЮs’ Лirth are unknown, the church in the 
early fourth century fixed the date as December 25. This corresponds 
to the date of the solstice on the Roman calendar. However, some 
Eastern Christian Churches use the older Julian calendar, which 
currently corresponds to a January date in the Gregorian calendar. 
For Christians, the belief that God came into the world in the form of 
man to atone for the sins of humanity, rather than the exact birth 
date, is considered to be the primary purpose in celebrating 
Christmas 

In the 5th century A.D., Pope Gelasius I decided to expel the 
pagan holiday Lupercalia and replace it with a day for the celebration 
of a martyr called St. Valentine, who was executed by Emperor 
Claudius II. There are different legends about who St. Valentine was. 
One tells the story of a priest who ignored Emperor Claudius II's ban 
on marriage for young men in his army. The priest continued to 
marry couples who were in love for which he was eventually 
executed. 

Thanksgiving Day is a national holiday celebrated on various 
dates in Canada, the United States, some of the Caribbean islands, 
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and Liberia. It began as a day of giving thanks for the blessing of the 
harvest and of the preceding year. Similarly named festival holidays 
occur in several countries all over the world. Thanksgiving is 
celebrated on the second Monday of October in Canada and on the 
fourth Thursday of November in the United States, and around the 
same part of the year in other places. Although Thanksgiving has 
historical roots in religious and cultural traditions, it has long been 
celebrated as a secular holiday as well. 

A МШЧЭrКМЭТШЧ ШП HКХХШаs’ EЯОЧ Шr HКХХШаs’ EЯОЧТЧР), КХsШ 
ФЧШаЧ Кs AХХСКХХШаООЧ, AХХ HКХХШаs’ EЯО, Шr AХХ SКТЧЭs’ EЯО, Тs К 
celebration observed in several countries on 31 October, the eve of 
ЭСО АОsЭОrЧ CСrТsЭТКЧ ПОКsЭ ШП AХХ HКХХШаs’ DКв. IЭ ЛОРТЧs ЭСО ЭСrОО-
day observance of Allhallowtide, the time in the liturgical year 
dedicated to remembering the dead, including saints (hallows), 
martyrs, and all the faithful departed. 

Festivals often serve to fulfill specific communal purposes, espe-
cially in regard to commemoration or thanksgiving. The celebrations 
offer a sense of belonging for religious, social, or geographical 
groups, contributing to group cohesiveness. They may also provide 
entertainment, which was particularly important to local commu-
nities before the advent of mass-produced entertainment. Festivals 
that focus on cultural or ethnic topics also seek to inform community 
members of their traditions; the involvement of elders sharing stories 
and experience provides a means for unity among families. 

In the following decades we have seen a lot of festivals loose 
authencity and the significance and importance get lost in translation 
as people tend to focus their holiday season around materialistic aims 
like spending and receiving and are less focused on th main aim. On 
the up side its also good for businesses all over the world because of 
the expenses made all over the world on such days. 

The National Retail Federation (NRF) and Prosper Insights & 
AЧКХвЭТМs РКЮРОН МШЧsЮЦОrs’ sЩОЧНТЧР КЧН МОХОЛrКЭТШЧ ЩХКЧs ПШr 
American holidays. In a 2015 consumer survey, it was revealed that 
these were the projected holidays in 2016 that people will spend the 
most money on: 

Winter holidays: $626.1 billion 
Back-to-school season: $68 billion 
MШЭСОr’s DКв: $21.2 ЛТХХТШЧ 
VКХОЧЭТЧО’s DКв: $19.7 ЛТХХТШЧ 
Easter: $16.4 billion 
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Super Bowl: $15.5 billion 
FКЭСОr’s DКв: $12.7 ЛТХХТШЧ 
Halloween: $6.9 billion 
The commercialization of festivals has had positive and also 

negative impacts to the world as a whole. Some may people may say 
ТЭ Тs ЛКН аСТХО sШЦО ШЭСОrs sКв ТЭ’s К РШШН ЭСТЧР. AЧваКв I ЛОХТОЯО 
too much of anything cannot be good.  

ARTIFICIAL INTELLIGENCE AND ROBOTICS 

Rohit Bhakat, a Computer Science Student, gr. CS-11 
. . ,  , .    

   
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМ КnН TrКНО” 

There is no denying to the fact that Artificial Intelligence (AI) is 
going to have a tremendous effect in our daily life. In fact, its appli-
cations have already made their presence felt across the world. In the 
coming time, this technology will be implemented in almost every 
application and device. All the big companies of the world are inves-
ting a lot for the research and development of AI. What artificial 
intelligence is, how it works, how it can change our everyday life in 
the future and what are the possible threats and opportunities for AI, 
now and in the future, how Robotics and AI are related? These are 
some general questions which are usually come to our mind.  

John McCarthy invented the word Artificial Intelligence when he 
held the first academic conference on the subject in the campus of 
Dartmouth College in 1956. Artificial Intelligence is the technology 
in which human thinking and intelligence are imposed in machines 
and computer systems so as to create intelligent systems that can act 
and work like human beings. Simply meaning, AI implements 
human intelligence in machines. 

An algorithm is a step by step method of solving problems. An AI 
system comprises an agent and the environment. An agent is the one 
that perceives its environment through sensors and acts in that 
through actuators. Machine Learning is currently the major applica-
tion of AI. It is also a hot topic for thesis and research in AI. It is 
widely believed that machine learning and artificial intelligence are 
one and the same thing but it is not so. We can say that Machine 
Learning is an approach to Artificial Intelligence. Often these two 
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terms are used interchangeably. Machine Learning gives systems the 
ability to learn automatically from the experience without being 
programmed explicitly. Artificial Neural Network is yet another 
trending research area in AI. It is a computer-based model and is 
based on the structure and functions of a biological neural network. It 
imitates the working of the human brain. A biological neural network 
consists of nerve cells known as neurons connected to other nerve 
cells via axons. A neuron can communicate to the other neurons. In 
artificial neural network or ANN, there are multiple nodes that 
represent neurons. These nodes are connected to each other through 
links just as neurons are connected through axons. A weight is 
associated with each link. 

There are a number of applications of Artificial Intelligence some 
of which are AI plays an important role in the gaming industry. AI 
techniques and algorithms are used for path finding in many video 
games. Speech Recognition is another application of AI in which 
intelligent systems can understand and recognize human talks. AI has 
played a great role in healthcare particularly in finding the right treat-
ment for a particular problem like cancer. Artificial Neural Network 
is used by various financial institutions for financial trading. 

AI Robots are the artificial agents acting in the real-world 
environment. Artificial Intelligence Robot is aimed at manipulating 
the objects by perceiving, picking, moving, and destroying it. 
Robotics is a branch of AI, which is composed of different branches 
and application of robots. The applications of robotics are also 
increasing in areas where there is a risk to human life. 

As Alan Turing said-“АО МКЧ ШЧХв sОО К sСШrЭ НТsЭКЧМО КСОКН, ЛЮЭ 
we can seО ЩХОЧЭв ЭСКЭ ЧООНs ЭШ ЛО НШЧО.” 

DATA MINING IN RELATION TO THE BUSINESS 

Abdourahman Bah, a Computer Science Student, gr. CS-11 
. . ,  , .    

  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “Poltava University 
oП EМonomТМ КnН TrКНО” 

Data miningis a hallmark of the present in the fields of informa-
tion. Every single day over 2.5 quintillion bytes of data are created 
and last two years were the most productive in this sense – 90 % of 
the data was collected during this time, and the tendency for an 
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increase in both the volume and the speed of data acquisition only 
increases. As a result, handling data has become a challenge to apply 
such specific tools and techniques as data mining in more and more 
complex way scaling data mining up to the volume to cover a cons-
tant need to be useful in our day-to-day activities. With this large 
influx of new data and information come many new opportunities to 
use and apply data mining in almost all aspect of our daily lives, 
more specifically in the area of business, future healthcare and 
security.  

How data mining is fundamental in a business sense? It is often 
applied for improving customer services, better targeting marketing 
campaigns, identifying high-risk clients and improving production 
processes. Retail marketing companies make use of historical data 
and application of data mining tools to get information about the 
behavior of their customers or potential clients towards their 
products in the past to be able to predict their preferences and make 
accurate decision towards the future. A classical example of this is 
when Wal-Mart learned that people have a tendency to buy more Pop 
Tarts when there was a hurricane warning in the affected area and 
instructed manager to place Pop Tarts near the entrance during this 
season. 

Similarly, Data mining holds a great potential to improve health 
systems. It uses data and analytics to identify best practices that will 
improve care and reduce costs especially on government budget. 
Researchers use data mining approaches such as multi-dimensional 
databases, data visualization and statistics. Mining is used to predict 
the volume of patients in every category. Then measures can be 
taken to respond at the right places at the right time. 

Moreover, data mining is seen as turning point in the way we 
detect fraud. Billions of dollars have been lost to the action of fraud. 
Premitive methods of fraud are time consuming and complex. Data 
mining aids in providing meaningful patterns and turning data into 
information. Any information that is valid and useful is knowledge. 
With the help of this knowledge fraud detection security systems are 
ЩЮЭ ТЧ ЩХКМО ЭШ МШЩО аТЭС КЧв ЩШssТЛХО ПrКЮНs КЧН ЩrШЭОМЭ ЮsОrs’ 
information. 

However, although there are lots of privacy concerns with regards 
to how information is misused and who access this information every 
transaction you made, booking a hotel for a vacation or email 
purchasing, becomes available to the wrong people. Corresponding 
information about a person requires special protection. 
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In conclusion, data mining is a powerful technology that helps in 
decision making in a wide range of areas. Historical data is the key to 
businesses and improves faster healthcare delivery and also helps 
cope with any security lapses. The system also requires serious 
restrictions that are accepted by the world community as a necessary 
measure for the successful use of significant achievements in this 
industry. As the saying goes information is power but not in wrong 
hands. 

BITREWARDS – BRINGING BLOCKHAIN  
TЇ CUSTЇMERS’ LЇВALTВ 

. . ,    -
 ,  -51  

. . ,  ,    
  

    «  -
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Loyalty is trust. Trust is called a new currency, much like the 
bitcoin, because the difference in trust between a company and its 
competitor directly translates into how much money each is going to 
make. 

Every year millions of retailers spend in excess of $20 billion on 
software that improves the loyalty of their customers. They need to 
НШ ЭСКЭ ТЧ ШrНОr ЭШ sЭКв МШЦЩОЭТЭТЯО ТЧ ЭСО ЭШНКв’s МrШаНОН 
marketplace.  

Loyalty programs are not only costly, but also time consuming 
and hard to set up. Often times, customers get only more frustrated 
from participation in them, complaining about how difficult to earn 
points or bonuses and to redeem them. This results in the fact that 
ЦШsЭ ХШвКХЭв ЩrШРrКЦs УЮsЭ НШЧ’Э ЩКв ЭСОЦselves off, and shut down 
ТЧ ХОss ЭСКЧ 12 ЦШЧЭСs’ ЭТЦО. 

It is necessary to mention what is a cryptocurrency. We must say, 
that it is a digital asset designed to work as a medium of exchange 
that uses strong cryptography to secure financial transactions, control 
the creation of additional units, and verify the transfer of assets. 

Also cryptocurrencies are a kind of alternative currency and 
digital currency (of which virtual currency is a subset). Crypto-
currencies use decentralized control as opposed to centralized digital 
currency and central banking systems. 
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So, what is actually BitRewards? As we can see – it is a 
blockchain loyalty platform and ecosystem that enables retailers to 
rОаКrН ЭСОТr МЮsЭШЦОrs’ ЩЮrМСКsОs, ПrТОЧНs' ТЧЯТЭОН КЧН ШЭСОr 
configurable actions with crypto-currency.  

To my mind, it has an absolute value for the customers, as they 
get for their purchases the liquid Ethereum-based tokens, which can 
be redeemed for purchases or transferred to another crypto-wallet. 
The price of the tokens is also set for growth due to our unique 
business model, so these rewards may go up in value in the course of 
time, rather than expire. 

BitRewards also can bring a lot of benefits to the retailers. We are 
able to say it because they get customers that are more satisfied with 
the rewards in crypto and become even more loyal.  

Important also that fact, that comprehensive loyalty program 
ТЧМrОКsОs ЭСО rОЭКТХОrs’ rОЯОЧЮО Лв НШгОЧs ШП ЩОrМОЧЭs. TСО sЭШrОs КrО 
also tapping into the crypto-enthusiasts audience, which is quite 
active and appreciates the attention from the regular businesses. 

Let us understand how this system works. So, internal 
BitRewards tokens are called BIT and comply with the ERC20 
standard. BIT is an internal currency and is used to conduct all 
operations within the BitRewards ecosystem. 

We consider that explanation of ERC-20 is needed. If shortly – it 
is a technical standard used for smart contracts on the Ethereum 
blockchain for implementing tokens. ERC stands for Ethereum 
Request for Comment, and 20 is the number that was assigned to this 
request. The clear majority of tokens issued on the Ethereum 
blockchain are ERC-20 compliant. 

So, customers of the online stores participating in BitRewards 
Network will receive BIT as a cash-back – a certain configurable 
amount or percent on their purchases, purchases of the friends that 
they referred to the store, shares and likes in social networks and 
other actions. The cash-ЛКМФ аТХХ ЛО МrОНТЭОН ЭШ ЭСО МЮsЭШЦОr’s 
automatically created crypto-wallet connected to the store via 
BitRewards plugin. 

Now we can have a question – what is the sense? Why do we 
need this cashback? It is possible to explain easily. The value of the 
BitRewards token will be determined on the open market, but only 
after the listing formalities are completed and the tokens are allowed 
to be listed on the trading platforms. In most exchanges tokens can 
be converted into ETH, Bitcoin or fiat. The token is accepted by all 
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merchants that use the loyalty platform and other partners of 
BitRewards Network. 

And here we can get, that the demand for the BIT tokens most 
likely will grow. It is because of the limited initial issuance of 2 
billion tokens and the increasing number of retailers joining the 
platform exceeding the supply from the customers. There people 
redeem the tokens for purchases or trade them at the open market. 
And it will create an ascending path of least resistance.  

To sum up, it is important to say, that cryptocurrencies are 
establishing now. All of them have their own goals and use. People 
have to study this kind of currency because of the aims. Most 
platforms are on the developing stage and we must support them. 
Future is directly connected with the digital currency. 

BOLTTCOIN – SOCIAL HEALTH  
GAMIFICATION PLATFORM 

. є ,     
,  -51  

. . ,  ,    
  

    «  -
   » 

Cryptocurrency is a type of digital currency that uses cryptogra-
phy for security and anti-counterfeiting measures. Public and private 
keys are often used to transfer cryptocurrency between individuals. 

As a counter-culture movement that is often connected to 
cyberpunks, cryptocurrency is essentially a fiat currency. This means 
ЮsОrs ЦЮsЭ rОКМС К МШЧsОЧsЮs КЛШЮЭ МrвЩЭШМЮrrОЧМв’s ЯКХЮО КЧН ЮsО ТЭ 
as an exchange medium. However, because it is not tied to a 
particular country, its value is not controlled by a central bank.  

For example – Bitcoin is the leading functioning example of 
cryptocurrency, value is determined by market supply and demand, 
meaning that it behaves much like precious metals, like silver and 
gold. 

ІШа ХОЭ’s ЭКХФ КЛШЮЭ ЭСО BШХЭЭCШТЧ. IЭ Тs ПШЮЧНОН ТЧ 2015. BШХЭЭ Тs 
an end-to-ОЧН ЭОМС sШХЮЭТШЧ ЩrШЯТНОr ЭСКЭ ТЦЩrШЯОs ЮsОrs’ СОКХЭС Лв 
incentivizing them with reward tokens, leveraging blockchain and 
health gamification.  
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Today, Boltt is considered one of the leading Mobile Health Tech 
Companies in the field of wearable tech and gamified health apps. 

Boltt developed a mobile app to track health and fitness and then, 
a range of fitness wearable including smart fitness trackers (that 
sОЧsШrs МШЯОr КХХ ЭСО КsЩОМЭs ШП ШЧО’s СОКХЭС ПrШЦ КМЭТЯТЭв, sХООЩ ЭШ 
nutrition and fitness).  

Later, Boltt started its research and development into launching 
the social health and fitness gamification platform known as Boltt 
Platform.  

BШХЭЭCШТЧ СКs ЛОМШЦО ЭСО ПТrsЭ ОЯОr, “НТРТЭКХ СОКХЭС МЮrrОЧМв” 
connecting masses and many other stakeholders across current 
health, fitness, and wellness ecosystems. BolttCoins can be mined, 
not by computing power, but by simple steps and personal health 
achievements. The primary aim of this currency is to enhance 
engagement and social gamification within the end users. 

Boltt solves one of the biggest problems in personal health: lack 
of motivation for personal health improvement. While solving this 
ЩrТЦКrв ЩrШЛХОЦ, BШХЭЭ’s sШХЮЭТШЧ sЮММОssПЮХХв ЩrШЯТНОs КЧsаОrs ЭШ 
several other major gaps and pain points in current healthcare 
ecosystems such as lack of engagement and loyalty for the 
stakeholders. Engagement, Gamification and Loyalty is the three 
main pillars for any brand, corporate and business.  

If we meet a question – аСКЭ Тs К “SШМТКХ HОКХЭС GКЦТПТМКЭТШЧ 
PХКЭПШrЦ”? We will have this answer – Boltt platform consists of the 
core components that create a complete ecosystem. Here is a list of 
the core components: 

 Boltt health reward engine; 
 Boltt engagement & gamification; 
 Boltt decentralized marketplace; 
 Boltt identity management and health ID; 
 Boltt crypto wallet. 
Thanks to these elements we can say, that this system is full and 

well developed. People can easily use all these components and 
enjoy the process because it is simple. 

As we know, all products are made for the special target audien-
ce. BolttCoin is not an exception. Boltt appeals to a wide range of 
individual and commercial audiences with many different use cases 
from individual health improvement to promoting products and 
services by the corporations. They are: 
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 End users (users from all age groups and all segments can take 
part in the BolttCoin) 

 Corporations (who want to drive employee productivity and 
engage with their employees) 

 Employees (who want to earn rewards in the form of 
BolttCoins) 

 Retailers (who want to run loyalty programs with BolttCoins) 
 Brands (that want to run engagement programs with their) 
 Consumers Celebrities (who want to run engagement and 

awareness programs with their fans) 
 Insurance (who want to reward their customers with policy 

discounts based on health) 
 Service (who want to run engagement programs with their 

customers) 
 Hospitals (Hospitals & Medical institutions can collect 

medical records & reward patients for keeping healthy patients) 
To sum up, it is important to say, that cryptocurrencies are 

establishing now. All of them have their own goals and use. People 
have to study this kind of currency because of the aims. Most 
platforms are on the developing stage and we must support them. 
Future is directly connected with the digital currency. 

HOW TO BECOME A GOOD LEADER 

Bright Quainoo, stuНОnt mКУorТnР Тn “BusТnОss AНmТnТstrКtТon”, 
Рroup BA -11 
V. I. Voskobojnyk, scientific advisor, Associate Professor of the 
Business Foreign Languages Department, Candidate of Philology 
(PhD) 
Higher EduМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

Leaders are needed at every level and in every venue. Leadership 
is the status of providing direction to a group of individuals working 
towards a common goal. The word leader comes with a greater 
responsibility. Every leader possess the qualities to be a leader but 
not all leaders will achieve the same result 

There are some traits that can help you become an outstanding 
ХОКНОr. IЭ’s ЧОМОssКrв ЭШ sЭКrЭ аТЭС sЦКХХ ХОКrЧТЧР ШЧО Шf your 
strengths, take on extra responsibility when given the opportunity. 
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Let others see that you are someone who can be trusted and 
depended on. 

You have to be an approachable person. An effective leader will 
make a point to be available to provide direction and leadership to 
everyone in need, will learn to say things in the right way. In order to 
master this important skill, you must learn how to read people. This 
requires paying attention to their personalities and finding the best 
way to say something that will be relevant to each individual. 

You have to make practical and effective use of the personal 
touch. Acknowledge is the work and accomplishments of seniors, 
fellow workers, and others id important. It will take time to get to 
know your fellow workers and make sure that the people you interact 
with know you so you should be flexible about how to attain a goal. 
PОШЩХО КЩЩrШКМС ЭКsФs аТЭС НТППОrОЧЭ ЦТЧНsОЭs, КЧН ЭСКЭ’s ШФКв. JЮsЭ 
relax, take time to consult others, and be flexible. You might find 
their way better than whatever plan you had in mind 

You have to make sure that every individual feels important. The 
better people feel about themselves, the more willing they will be to 
put extra effort into their work. 

You have to give feedback in a timely manner. No one likes to 
wait. The longer you lag in providing feedback as a leader, the more 
people get disappointed in you as a leader. Move on with your 
instincts, you will often be likely your teams are prone to no take 
initiative. To be a great leader you must show initiative to get the job 
done. Do not wait to be told to do something, simply do it.  

Here are some key qualities that every good leader should 
possess. 

Honesty – the most essential or important instrument in a 
ЩОrsШЧ’s ХТПО Тs ЭШ ЛО sЭrКТРСЭforward and build an honest and ethical 
behavior as a key value to your company and employees because that 
will set as a reflection of yourself, so remember to lead by example. 

Communication – we need to be very conscious because effective 
leadership depends on communication, it should be consistent when 
establishing work expectations, because communication is the chan-
nel through which information is transmitted both to the employees 
and to the leaders for decisions making of the organization 

Confidence – another quality that defines a good leader is having 
confidence. It is your responsibility to maintain the team morale and 
keep moving forward. Keep your confidence level up and assure 
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everyone that setbacks being looked into. By staying calm and 
confident, the team will not worry as they put their trust in you. 

Creativity – as a leader you need to think outside the box when 
any issues arise finding brainstorming ideas to build upon some of 
your ideas. Creativity is not all about bringing new things into 
existence but sometimes it takes the modification of the old things to 
make new things for the company. 

Accountability – every good leader takes responsibility for 
ОЯОrвШЧО’s ЩОrПШrЦКЧМО Кs аОХХ Кs СТs ШаЧ. АСОЧ ЭСТЧРs КrО РШТЧР 
well, they praise. However when problems arise, they identify them 
quickly, seek solutions, and get the team back on track. It should be a 
continual process for the growth of the organization 

Inspirations – it takes every good leader to inspire his employees 
or followers in order to boost the morale, because sometimes the 
employees may go through a lot of problems so with the inspirations 
and encouragement words you can strengthen him/her again. It is the 
job of the leader to see all these in order to achieve the organizational 
goal. 

So to be an effective leader, you can start putting these ideas into 
practice. Whether it means seeking leadership positions or simply 
exhibits these qualities on day-to-day basis, it will help improve your 
skills. Working to implement these principles of effective leadership 
will set you on your way to becoming a leader of tomorrow. 

PECULIARITIES OF INTERNATIONAL COMMUNICATION 

L. Dolia, S. Kaplina, stuНОnts mКУorТnР Тn “IntОrnКtТonКХ EМonomТМs”, 
Рroup -41 
V. I. Voskobojnyk, scientific advisor, Associate Professor of the 
Business Foreign Languages Department, Candidate of Philology 
(PhD)  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

International communication is very important for solving global 
issues. 

It is through the right communication that one can reach its goals. 
When negotiating with other countries, it is necessary to resolve 

ТssЮОs аТЭС ХКЧРЮКРО ТЧ КНЯКЧМО. IЭ’s ЯОrв РШШН ТП К ЩОrsШЧ аСШ 
represents a country knows several languages and can use them. If 
not, you should think of an interpreter. 
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English is recognized as the language of international commu-
nication. The level of language proficiency affects the success of the 
negotiations. 

For the correct and successful conduct of international 
negotiations it is necessary to do the following: 

 In advance to determine the language of the negotiations: the 
Russian language is accepted for communication with the countries 
of the former Soviet Union and Eastern Europe; in Britain and the 
USA, the official language is English; South Americans speak 
Spanish; French is good for communicating in Switzerland, Luxem-
bourg and the Mediterranean countries; the main language is English 
for all countries. 

 To have language proficiency at a high level to better 
understand the interlocutor and think about conversation rather than 
remembering the words. One should use small sentences, to express 
clearly his thoughts and not to forget about pauses. 

 Use the services of an interpreter. If your language skills are 
not high enough, then it is better for you to contact an interpreter to 
better understand all the nuances and subtleties of a foreign 
language. 

 To think ahead of time about what you are going to say. Make 
your expressions as clear and concise as possible; avoid abbre-
viations and specific terminology that may become inadmissible for 
a particular nationality or religion. 

 One should take into account the fact that people grow up in 
conditions of different national cultures. Differences between 
cultures can be quite substantial and relate to certain elements of 
communication: the language, the rules of etiquette (norms of 
communication, adopted in different countries or social groups), 
stereotypes of behavior, and the value of certain forms of non-verbal 
communication. As M. RШЦКЧШЯ rОЦКrФОН, “TСО ЩКЭС ЭШ sЮММОss ХТОs 
through knowledge of norms and rules of communication of people 
in different situations. These rules will help maintain business 
rОХКЭТШЧs ЛОЭаООЧ НТППОrОЧЭ МШЮЧЭrТОs.” 

 It will be necessary to study the peculiarities of business 
communication. Some alienation from the culture of other people for 
ideological reasons led to a rather low level of general culture of a 
large part of people who are now engaged in business. 
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So, if you communicate with foreigners or even arrange recip-
rocations for foreign guests, you must consider the peculiarities of 
international communication. Only then one can expect a positive 
result and rely on the success of the negotiations.  
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Formulation of the problem. Economics is concerned with the 
optimal distribution of resources in society. Economics involves 
understanding what happens in the market and the macro-economy, 
understanding different policy options and evaluating their likely 
outcomes. Economics helps us to know how societies, government, 
businesses, households and individuals allocate their scarce resour-
ces. Economist are well known for advising the president and 
congress on economic issues, formulating policies at the federal 
reserve bank, analyzing economic conditions for investment banks, 
brokerage houses and other private sector businesses. Economics 
focuses on the behavior and interactions of economic agents and how 
economies work. Microeconomics analyzes basic elements in the 
economy including individual agents and markets, their interaction 
and the outcome of interactions. Macro-economic analyzes the entire 
economy and issues affecting it, including unemployment of resour-
ces, inflation, economic growth and the public policies that address 
these issues. Economics affect our daily lives in both obvious and 
subtle ways. From an individual perspective, economics frames 
many choices we have to make about work, leisure, consumption and 
how much to save on our monthly incomes. Our lives are also 
influenced by broader economic trends such as inflation, interest 
rates and economic growth of a country. 
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The objective of the study is to find out the importance of 
studying economics, economic situation of Ghana and how 
economics affects our daily lives. 

Presentation of the main research results: Adam Smith, The 
father of economics and great Scottish economist defined economics 
as a science of wealth which studies the process of production, 
consumption and accumulation of wealth. To him economics is not 
to be concerned only with the production of wealth but also the 
distribution of wealth. Alfred Marshal also defined Economics as a 
study of a man as they live, move and think in the ordinary business 
of life. He argued that economics, on one side, is a study of wealth, 
and on the other and more important side, a part of the study of a 
man. Economics is an important tool of a man because it helps 
people to understand how a variety of factors work with and against 
each other, to control how resources such as labor and capital are 
used and how inflation, supply, demand, interest rates and other 
factors determine how much you pay for goods and services. In our 
daily lives, economics helps us to make choices at our homes and in 
the market place, how much to spend and save on our monthly 
incomes, how much to allocate our savings between different kinds 
of financial assets, whether to take a regular bus or a taxi or whether 
to switch jobs or move to a different city. These decisions of 
economics are so much a part of our everyday life and it teaches us 
how to make choices and how to interact in society.  

The economic situation of Ghana has a diverse and rich resource 
base, including the manufacturing and exportation of goods and 
services. This has given Ghana one of the highest GDP per capita in 
West Africa. Ghana was one of the first countries in Africa to 
achieve the connection to the World Wide Web. In 2010 there were 
165 licensed internet service providers in Ghana and they were 
running 29 of the fiberoptic, authorized network operators were 165 
of which 57 functioned and 99 internet operators were authorized to 
the public. Ghana is the second biggest producer of gold and cocoa 
ТЧ AПrТМК. GСКЧК’s ЭШЩ ОбЩШrЭ ЩrШНЮМОrs КrО МrЮНО ЩОЭrШХОЮЦ 
($2.65Billion), gold ($2.39Billion), cocoa beans ($2.27Billion). 
Ghana top export countries are Switzerland ($1.73Billion), China 
($1.06Billion), France ($939Million) and the Netherland 
($778MТХХТШЧ). GСКЧК’s ЭШЩ ТЦЩШrЭ ЩrШНЮМЭs КrО rОПТЧОН ЩОЭrШХОЮЦ 
($2.18Billion) and crude petroleum ($546Million). With the 
economic program Ghana vision 2020, Ghana intends to achieve its 
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goals of accelerated growth and improved quality of life for all its 
citizens, reducing poverty through private investment, and rapid 
aggressive industrialization. The Ghana: vision 2020 forecast 
assumes political stability, successful economic stabilization in the 
next two years. The longer term goal is to become a thriving 
emerging market economy-one that has the capacity to unlock the 
full potential of Ghanaians, young and old, rich and poor in the 
capital city, Accra and across the nation. The discussion on the long-
term development goals in Ghana centers on an inclusive and 
resilient economy, equitable and healthy society, safe and sustainable 
communities, effective and efficient institutions and the influenced 
role of Ghana in international affairs. Growth in Ghana is forecast to 
moderate from 6.9% in 2018 to 6.7% in 2019. The World Bank 
projected a 6.7% economic growth for Ghana in 2019. The economic 
performance of Ghana improved significantly in 2018 after a diffi-
МЮХЭ 2017. GСКЧК’s sЭКЭТsЭТМКХ sОrЯТМО rОХОКsed in January 2019 shows 
an increase in the economic growth by 8.5% in 2018 from 3.6% a 
year ago driven by the mining and oil sectors. The external sector, 
foreign reserve also improved while the Ghanaian cedi remained 
stable during that year. 

Economics is so important because every country in this world 
runs on economics. The calculation behind financial budgets, policy 
making, production of goods and services are all done through 
economics. Economics is very important in our daily lives because it 
summarizes so many aspects of our daily lives such as our income, 
cost of goods and services on production as well as the flow of 
money from taxpayers to the government. Economics helps 
individuals to understand and address the issue of scarcity, which is 
when human wants for goods and services exceeds the available 
sЮЩЩХв. EМШЧШЦТsЭ НШОsЧ’Э ШЧХв ЩrШЯТНО Юs аТЭС ЭСО ЮЧНОrsЭКЧНТЧР ШП 
human behavior, but also cultivates in individuals the problem 
solving skill, communication and persuasion skill that are critical for 
sЮММОss ТЧ ЭШНКв’s аШrХН. IЧ ЛЮsТЧОss, ОМШЧШЦТМs СОХЩs Юs ЭШ ЩrШЯТНО 
key insights into how to make a product or service appeal to 
customers by packaging their incentives and desires in the best way. 
Companies are always eager to find better ways to make their value 
proposition clearer and more compelling, this why most skilled 
economist and economic analyst are in heavy demand across 
industries today. 

 



– © ПУЕТ – 279 

References 

1. Adam S. An Inquiry into the Nature and Causes of the Wealth of 
Nations [Electronic Resource] / S. Adam // Wealth of Nations. – 2014. – 
URL: https://en.wikipedia.org/wlki/economics. 

2. Walstad W. B. An International Perspective on Economic Education / 
W. B. Author // Annual Review of Economics. – 2016. – № 8. – . 200–210. 

3. Author Marshal A. Principles of Economics [Electronic Resource] / 
Author Alfred Marshal // Principles of Economics. – 2016. – URL: 
https://en.wilipedia.org/principles of economics. 

ENGLISH AS A LANGUAGE OF BUSINESS 

. ,     
,  -51  

. . ,  ,    
  

    «  -
   » 

There is nothing like international context. In the time of an 
evolving and challenging global environment the English language 
has become a common standard for international communication. 
The predominance of English at almost every level of international 
cooperation is well established and a rather constructive factor. If we 
wish to be successful in international business, knowledge of English 
Тs ТЧМrОНТЛХв ТЦЩШrЭКЧЭ. IЧ ЭОrЦs ШП EЧРХТsС ЛОТЧР ЭСО “РХШЛКХ 
ХКЧРЮКРО” ТЭ Тs ЭСО аКв ЭШ sОЭ К sЭКРО ПШr ШЮr sЮММОssПЮХ ПЮЭЮrО. TСО 
English language is considered to be the tool for paving our way to 
operate worldwide. Even though the stakes are high and pitfalls 
many, the knowledge of English may earn us extra points and help us 
outwit our competitors. 

The English language has become the international communica-
tion solution. Many factors empathize the importance of English in 
business. First of all, it unites (in speaking the same language) all 
business people. Secondly, it helps avoid misunderstandings. Thus 
the business is done guide by the same standards. Besides, English 
helps us to stand out, because we are able to collect more snippets of 
needed information. Moreover, the knowledge of English widens our 
horizons. It may be considered a key for opening many doors. 
Looking into the matter of this particular issue, it is enough to 
mention some advantages. They are the following: the knowledge of 
English gives us an opportunity to participate in international con-
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ference and thus to network with international partners. Is also helps 
us enchase our self-esteem and upgrade our skills by reading the 
latest information in English. For Example, with good command in 
English we are able to take on-line courses that become more and 
more popular nowadays and get our MBA. Also, we can participate 
in various international conferences. The other way to apply our 
knowledge of English is to do some kind of internship such as 
suggested by AIESEC or Proctor & Gamble. Besides we can work 
during a summer in the USA, both enhancing our language and 
communication skills, earning money and see and be seen by partici-
pating in Work and Travel program. And finally we may take 
TOEFL and than apply for a grant to study abroad or submit our 
resume with TOEFL certificate for a position in a multinational 
corporation. 

Of course, English is the language of business. The knowledge of 
English makes us able to learn and change and feel comfortable in 
the dynamic intercultural environment. If we want to become 
international citizens we are to know English. In order to understand 
it, we should become reconciled with a couple of truths. The process 
of globalization will not stop. Multinational corporations will operate 
worldwide. Networking will exist and be successful. International 
Marketing is going to be prosperous. Local markets will vanish and 
instead of them one global market will appear. Do we want to face 
all these challenges? Do you want to be participants and not be just 
witnesses? Do we want to make a difference? Than mastering 
English is the only way to enter the global world of business. We 
should use this time to accomplish it, because we are not living in 
eternity, we only have this moment sparkling like a star and melting 
like a snowflake. Thus, is begins learning English now we will 
become high flyers. We are only to carve our future. 

THE STRUCTURE OF THE FOREIGN EXCHANGE MARKET 
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The foreign exchange markets are among the largest markets in 
the world, with annual trading volume in excess of $160 trillion. The 
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purpose of the foreign exchange markets is to bring buyers and 
sellers of currencies together. It is an over-the-counter market, with 
no central trading location and no set hours of trading. Prices and 
other terms of trade are determined by negotiation over the telephone 
or by wire, satellite, or telex. The foreign exchange market is infor-
mal in its operations: there are no special requirements for market 
participants, and trading conforms to an unwritten code of rules. 

ХЦШsЭ ОЯОrв МШЮЧЭrв СКs ТЭs ШаЧ МЮrrОЧМв ПШr НШЦОsЭТМ ЭrКЧsКМ-
tions. Trading among the residents of different countries requires an 
efficient exchange of national currencies. This is usually accompli-
shed on a large scale through foreign exchange markets, located in 
financial centers such as London, New York, or Paris – in order of 
importance – where exchange rates for convertible currencies are 
determined. The instruments used to effect international monetary 
payments or transfers are called foreign exchange. Foreign exchange 
is the monetary means of making payments from one currency area 
to another. The funds available as foreign exchange include foreign 
coins and currency, deposits in foreign banks, and other short-term, 
liquid financial claims payable in foreign currencies. An internatio-
nal exchange rate is the price of one (foreign) currency measured in 
terms of another (domestic) currency. More accurately, it is the price 
of foreign exchange. Since exchange rates are the vehicle that 
translates prices measured in one currency into prices measured in 
another currency, changes in exchange rates affect the price and, 
therefore, the volume of imports and exports exchanged. In turn, the 
domestic rate of inflation and the value of assets and liabilities of 
international borrowers and lenders is influenced. The exchange rate 
rises (falls) when the quantity demanded exceeds (is less than) the 
quantity supplied. Broadly speaking, the quantity of U.S. dollars 
supplied to foreign exchange markets is composed of the dollars 
spent on imports, plus the amount of funds spent or invested by U.S. 
residents outside the United States. The demand for U.S. dollars 
arises from the reverse of these transactions. 

The foreign exchange market is extremely competitive, so there 
are many participants, none of whom is large relative to the market.  

The central institution in modern foreign exchange markets is the 
commercial bank. Most transactions of any size in foreign curren-
cies represent merely an exchange of the deposits of one bank for the 
deposits of another bank. If an individual or business firm needs 
foreign currency, it contacts a bank, which in turn secures a deposit 
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denominated in foreign money or actually takes delivery of foreign 
currency if the customer requires it. If the bank is a large money 
center institution, it may hold inventories of foreign currency just to 
accommodate its customers. Small banks typically do not hold 
foreign currency or foreign currency-denominated deposits. Rather, 
they contact large correspondent banks, which in turn contact foreign 
exchange dealers. 

Frequently, currency-trading banks do not deal directly with each 
other but rely on foreign exchange brokers. These firms are in 
constant communication with the exchange trading rooms of the 
worldʼ s major banks. Their principal function is to bring currency 
buyers and sellers together.  

All participants of an exchange market are usually divided on two 
groups. The first group of participants is called speculators; by 
definition, they seek to profit from anticipated changes in exchange 
rates. The second group of participants is known as arbitragers. 
Arbitrage refers to the purchase of one currency in a certain market 
and the sale of that currency in another market in response to 
differences in price between the two markets. The force of arbitrage 
generally keeps foreign exchange rates from getting too far out of 
line in different markets. 

Instruments of the foreign exchange markets: 
 Cable and Mail Transfers 
 Bills of Exchange 
 Foreign Currency and Coin 
A market in national monies is a necessity in a world of national 

currencies; this market is the foreign-exchange market. The assets 
traded in this market are demand deposits denominated in the 
different currencies. Individuals who wish to buy goods or securities 
in a foreign country must first obtain that countryʼ s currency in the 
foreign-exchange market. If these individuals pay in their own 
currency, then the sellers of the goods or securities use the foreign-
exchange market to convert receipts into their own currency.  

Most foreign-exchange transactions entail trades involving the 
U.S. dollar and individual foreign currencies. The exchange rate 
between any two foreign currencies can be inferred as the ratio of the 
price of the U.S. dollar in terms of each of their currencies. 

The exchange rates are prices that equalize the demand and 
supply of foreign exchange. In recent years, exchange rates have 
moved sharply, more sharply than is suggested by the change in the 
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relationship between domestic price level and foreign price level. 
Exchange rates do not accurately reflect the relationship between the 
domestic price level and foreign price levels. Rather, exchange rates 
change so that the anticipated rates of return from holding domestic 
securities and foreign securities are the same after adjustment for any 
anticipated change in the exchange rate.  

The major factor influencing to the rate of exchange, is interfe-
rence of government in the person of central bank in currency policy 
of the country. The value of a nationʼ s currency in the international 
markets has long been a source of concern to governments around 
the world. National pride plays a significant role in this case because 
a strong currency, avidly sought by traders and investors in the inter-
national marketplace, implies the existence of a vigorous and well-
managed economy at home. A strong and stable currency encourages 
investment in the home country, stimulating its economic develop-
ment. Moreover, changes in currency values affect a nation's 
balance-of-payments position. 

MISTAKES IN TRANSLATION OF BUSINESS TEXTS 
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As businesses start to build professional partnerships and take 
part in global relations, there is a thriving need for better business 
translation and localization services. These may be used for corpo-
rate functions, meetings, product documents and more. Knowing 
how to speak two languages is not the same thing as knowing how to 
translate. Translation is a special skill that professionals work hard to 
develop. Translation is a process that requires special skills, 
knowledge, and professional training in order to give a high-quality 
end product to the customer. Since it is done by humans, excluding 
machine translation, it is normal to err. When translating documents, 
especially longer or more complicated ones, it is possible to make a 
mistake. It might be due to the complexity of the topic, tight 
deadlines, lack of experience of either the client (who has not 
provided all the necessary information) or the translator (who has not 
done sufficient research, for example).  
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Factors to Consider. The time and effort involved in the transla-
tion depends on several elements that include: the source and target 
language, type of document, length of text, complexity of the subject 
matter, deadline, and the experience of the translator. Translating a 
text from one language into another when both languages belong to 
the same family group is much easier than translating from two very 
different languages, say from Chinese into English. Still, when the 
two languages are so similar, the translator may be tempted to use 
the same word order or punctuation followed by the source language 
into the translated text, which is a huge mistake. Generally, we can 
divide the mistakes into two main groups: technical and personal or 
subjective errors. Here is an example of the most common types:  

Common Technical Mistakes. These mistakes are due to the fact 
that the translator sticks to the format of the original text and makes 
some (in)voluntary punctuational, structural, or grammatical errors. 
The most common ones include:  

• Keeping the same word order of the source language  
• Using the same punctuation as in the original text  
• Keeping the same sentence length 
• Using the same idioms as in the source language 
• Not changing the verb tense 
• Keeping the same format of dates, names, currencies 
Common Personal Mistakes. Sometimes, translators make 

mistakes because of personal reasons that most frequently include:  
• Fatigue because of working too many hours in a row  
• Overconfidence due to the fact that they have translated 

similar texts a lot before and avoid paying too much attention to this 
particular one  

• Not paying attention to the new terminology adopted as of 
recently  

• Approaching the text with lack of enthusiasm because it looks 
too boring, too long, or they feel they are being under paid 

Examples of expensive marketing mistakes: 
KFC. While most businesses try to make a good impression while 

expanding into a foreign country, fried-chicken franchise KFC got 
off on the wrong foot when it opened in China in the late 1980s. 
When the company opened its doors in Beijing, the restaurant had 
КММТНОЧЭКХХв ЭrКЧsХКЭОН ТЭs ТЧПКЦШЮs sХШРКЧ “FТЧРОr-ХТМФТЧ’ РШШН” ЭШ К 
not-so-КЩЩОЭТгТЧР ЩСrКsО: “EКЭ вШЮr ПТЧРОrs ШПП.” IЧ ЭСО ОЧН, СШаОЯОr, 
ЭСО ЛХЮЧНОr НТНЧ’Э ОЧН ЮЩ СЮrЭТЧР KFC ЭШШ ЛКНХв: IЭ’s ЭСОІШ. 1 qЮТМФ-
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service restaurant brand in China today, with more than 4,400 
restaurants in more than 850 cities. 

American Motors. When car manufacturer American Motors 
launched its new midsize car – the Matador – in the early 1970s in 
PЮОrЭШ RТМШ, ТЭ qЮТМФХв rОКХТгОН ЭСО ЧКЦО НТНЧ’Э СКЯО ЭСО ТЧЭОЧНОН 
meaning of courage and strength. In Spanish, matador is translated to 
“ФТХХОr”, аСТМС, ТЧ К ЩХКМО ПТХХОН аТЭС СКгКrНШЮs rШКНs, НТНЧ’Э ТЧsЭТХХ К 
great deal of confidence in the drivers. 
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SPORT MANAGEMENT 

Hamed Werteni, stuНОnt mКУorТnР Тn “MКnКРОmОnt”, Рroup  
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V. I. Voskobojnyk, scientific advisor, Associate Professor of the 
Business Foreign Languages Department, Candidate of Philology 
(PhD) 
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

“Sport Сas tСО poаОr to cСanРО tСО аorld. It Сas tСО poаОr 
to inspire, the power to unite people that little else has. It is more 

poаОrПul tСan РovОrnmОnts Тn brОaФТnР doаn racТal barrТОrs.” 
Nelson Mandela 

Sport is very important in our life and it needs good management. 
In essence, sport management is the application of management 

processes to sport environments. Sport managers need management 
skills and experience and an understanding of both the sport system 
and the value of sport in society.  

Sport management is the field of business dealing with sports and 
recreation. Some examples of sport managers include the front office 
system in professional sports, college sports managers, recreational 
sport managers, sports marketing, event management, facility mana-
gement, sports economics, sport finance, and sports information. 

Sport industry is the market in which people, activities, business, 
and organizations involved in producing, facilitating, promoting, or 
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organizing any activity, experience, or business enterprise focus on 
sports. It is the market in which businesses or the products offered to 
buyers are sports-related and may be goods, services, people, places, 
or ideas. 

The major industry related to sports is the professional leagues 
that most of the other industries in the sporting world revolve around. 
The major American sports leagues are the first 5 in the list and 
include football, basketball, hockey, baseball and soccer. Most 
players in these leagues make money from the team they're on as 
well as sponsors but are among some of the top earners in the United 
States. 

AХsШ sЩШrЭs КЩЩКrОХ Тs ШЧО ШП sЩШrЭ’s ТЧdustries; sport apparel 
includes a wide array of clothing articles from fan-based jerseys to 
actual equipment to play different sports with. There are many 
retailers out there including online and in-person that offer a plethora 
of these products. Many of these businesses have professional 
athletes that endorse them, securing their fans and buyers alike. 

HОrО’s КЭКЛХО sСШаТЧР sШЦО ТЧПШrЦКЭТШЧ КЛШЮЭ ЭСО ЦШsЭ ПКЦШЮs 
sportswear brands. 

Oranization General information 
Financial information 

2017 

Adidas 

Founded July 1924 (as 
GОЛrüНОr DКssХОr SМСЮСПКЛrТФ) 

18 August 1949 (as Adidas) 
Founder Adolf Dassler 

Germany 

Revenue increase 
€21.21 ЛТХХТШЧ 

Operating income 
IЧМrОКsО €1.5 ЛТХХТШЧ 

Net income 
IЧМrОКsО €0.72 ЛТХХТШЧ 

Nike, Inc. 

Founded : January 25, 1964 
Founder : Bill Bowerman 

Phil Knight 
The USA 

Revenue increase  
US$ 34.35 billion 
Operating income 

increase US$ 4.95 billion 
Net income increase  

US$ 4.24 billion 

Nike and Adidas are two multinational companies that were 
founded in two different countries; those companies are the best 
example to show that combining sports and management will always 
lead to success. 

To sum up, sport can change a person, a family and whole nation 
if you know how to manage it, sport with good management will 
help develop economy, share culture, history; exchange knowledge 
and even create peace and forget the wars that were fought.  
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Sportmanagement is like politics. Many talk about it but few 
really understand it. To succeed in sport management it is necessary 
to have the knowledge in this area and master the art of management. 

DEVELOPMENT OF ENTERTAINMENT  
IN AFRICA (TRADIONAL DANCES) 

Immaculate Yankho Chawanda, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ 
EМonomТМ RОХКtТons”, Рroup -11 
V. L. Ishchenko, scientific advisor, Associate Professor of the Busi-
ness Foreign Languages Department, Candidate of Philology (PhD) 
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

In Africa, cultural dances are practiced and the dances were 
performed by our ancestors and they usually had a story behind 
them. The dances are also used for celebrating festivals, social 
etiquette and to help people mature. 

African rhythms actually expanded and can now be found in 
America and some European countries, this is because of slave trade 
especially in the Caribbean and South America. Despite the 
traditional dances being in the past these days they are very useful 
when it comes to preserving cultural heritage and being practiced for 
symbolic meaning. The African rhythms are found in America and 
Europe and are also used today for cultural heritage and are also 
symbolic meaning. 

My main focus will be on the San dances also known as the 
healing dance from Botswana. The san also called the bushmen 
originally inhabited the austral African, in particular Botswana. They 
are mostly found in the Kalahari region. This is a dance was 
performed by the ancestors, it was a way of healing the sick because 
they believed the diseases where brought by evil spirits. 

This dance is performed by both men and women, and can be 
done during the whole night. The women and children sit around the 
fire making beats, singing and others clapping hands while the men 
dance around them. When this is taking place the men wear anklets 
made with cocoons and they move their feet the anklets make a 
certain rhythm. 

While this is taking place there is a shaman who was claimed to 
have contact with the ancestors understood what type of sickness and 
who caused it and he was able to remove the sickness. 
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These traditional dances bring business to Africa in a way that 
аСОЧ ЭШЮrТsЭs МШЦО ЭСОв КrО ПШrМОН ЭШ ЛЮв ЭСО МШЮЧЭrв’s МЮrrОЧМв, 
they provide business for example in hotels and those who sale 
African products, and also they bring money to the traditional 
dancers in terms of when they pay to watch them. If DVDs are there 
and are bought they bring business into the country, some people 
also example American artists buy rhythms to produce songs or beats 
to their songs. They are advantages and disadvantages to this also I 
will start with the disadvantages, which are loss of privacy in terms 
ШП аСОЧ rОsЭКЮrКЧЭs КЧН ЛКrs КrО ЛЮТХЭ ЧОКr ЩОШЩХО’s СШЦОs sШЦО ЦКв 
be uncomfortable with this, higher prices people may increase the 
prices due to the tourists and this may affect the local people living 
in that country, resources and land may be affected in the sense that 
some tourists do not care and will just litter anywhere or others 
would kill innocent animals etc. Now the advantages are these 
dances bring about money some people actually pay to watch them 
or places like hotels can hire them so that they perform to keep 
РЮОsЭs ОЧЭОrЭКТЧОН, ЩrШЯТНОs УШЛs ПШr ХШМКХ’s ЩОШЩХО РОЭ ОЦЩХШвОН ТЧ 
bars hotels shops so that they have good customer services, visitors 
promote international links which provide a lot more business and 
other things like cultural connections are also provided. 

HOW AGRICULTURE COOPERATION  
DEVELOPED IN GHANA 

Ishmeal Amoako,     
,  -51  

. . ,  ,    
  

    «  -
   » 

Cooperation have definitions from many scholars but we will 
consider two of them from MacMillan Dictionary which state that, 
Cooperation is a situation where people or organizations work 
together to achieve a result that will benefit all of them. The second 
definition from Collins English Dictionary also says that, is the 
combination of consumers, workers, farmers and so on in activities 
usually embracing production, distribution, or trade. 

Ghana is located along the Gulf of Guinea and Atlantic Ocean, in 
the sub-region of West Africa. It is a multicultural nation. Ghana has 
a population of approximately 27.2 million, spanning a variety of 
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ethnic, linguistic and religious groups. Sixty-five percent 65% of the 
population are farmers and ten percent 10% of these are commercial 
farmers. Its diverse geography and ecology ranges from coastal 
sКЯКЧЧКСs ЭШ ЭrШЩТМКХ УЮЧРХОs. GСКЧК’s ОМШЧШЦв Тs ШЧО of the 
strongest and most diversified in Africa, following a quarter century 
of relative stability and good governance. Ghana is growing its 
economic and democratic political system has made it a regional 
power in West Africa. 

Ghana Cooperatives Council is the apex body of all Cooperatives 
in the country and holds the prime aim to promote Cooperative 
development that leads to job creation and poverty reduction. Its 
vision is to become the embodiment of viable cooperatives in the 
Country and thus embark on a mission to develop Cooperatives and 
other self-help groups. 

In 1951, the organization was register as Gold Coast Cooperative 
Federation by the Department of Cooperatives as non-trading, Non-
Governmental Organization. It was launched as the Alliance of 
Ghana Cooperatives in 1957. The organization, however, ceased 
operation in the early post-independence period due to political 
interference. It re-emerged and was re-register on January 22, 1973 
by the Department of Cooperatives as the Ghana Cooperatives 
Council, a name it maintains today. 

Cooperative societies in Ghana are classified into four distinct 
categories: 

Agricultural cooperatives are engaged in food production, 
processing and marketing.  

Industrial cooperatives are involved in rural cottage industries 
such as local alcohol distillation, handicrafts, Kente weaving, cloth 
dying and manufacturing and others.  

Financial cooperatives are also into savings mobilization in both 
rural and suburban areas. Example: micro-loan banks, credit unions 
КЧН “sЮsЮ” МШllectors. 

Service cooperatives are involved in the service industry such as 
transport, consumer societies and more. 

Today, there are over 2,200 registered cooperatives in Ghana. We 
have 1080 Agricultural cooperatives, 740 Industrial cooperatives, 
241 Financial cooperatives and 205 Services cooperatives. Agricul-
tural Cooperatives including Production and marketing cooperatives, 
Poultry and livestock cooperatives, Fishing and fish marketing 
cooperatives and Food processing and marketing cooperatives. 



290 – © ПУЕТ – 

Agriculture has been the central role-play that promotes growth 
and reduction of poverty in the economy of Ghana in development 
stage. Ghana need agricultural revolution through cooperation on 
productivity growth, which will raise millions of Ghanaians out of 
poverty by 2022 to improve the livelihood in rural areas and make a 
dent in the poverty of the rural savannah, especially in the northern 
region. 

THE INFLUENCE OF CULTURE ON BUSINESS IN NIGERIA 

Jennifer E. Edache, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ EМonomТМ 
RОХКtТons”, Рroup -11 
V. L. Ishchenko, scientific advisor, Associate Professor of the Busi-
ness Foreign Languages Department, Candidate of Philology (PhD)  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

Culture is simply the way of life, behavior, belief or custom and 
idea of a particular person, people or society. The impact of culture 
in so many spheres of life including business cannot be overlooked. 
In the area of organization, interaction, management and strategic 
directions of business influences not just decisions but also business 
functions. The impact of culture on Nigerian business has not only 
boosted its economy but also has brought more international trades. 
Culture has inculcated good behavioral instinct that helps us interact, 
healthy negotiation and communication with people. 

The Nigeria culture encourage togetherness or collectivism. They 
sКв “TаШ СОКНs КrО ЛОЭЭОr ЭСКЧ ШЧО”. CШХХОМЭТЯО ТНОК ЛrТЧРs РrШаЭС 
and communal spirit to a business and not just that alone, it creates 
interpersonal relationship with people within the work cycle and out. 
It starts from the behavior, ethics and etiquette to organization 
values, beliefs and working style. The Nigerian culture does not 
encourage autonomy and it has a positive impact because it creates 
team work, collective thinking and ideas especially in partnership 
business. The situation where the is togetherness or collectiveness in 
business brings great productivity and eradicate monotonous duty. A 
communal atmosphere makes work conducive and faster outcomes.  

Development is an act of culture that impact tremendously on 
business. Why it is seen as cultural is because it involves improving 
that which is already in existence and adapting to contemporary 
requirements. It is premised on values, ideas, visions and beliefs. It is 
also the key to successful business in Nigeria. Development has 
brought productive to different entrepreneurial business to unsocial 



– © ПУЕТ – 291 

economic and political levels through collective thinking, decision 
making and ideological beliefs. Where the is development, there is 
high productivity and success, also, as time goes on culture develops 
and affects business positively in its managerial and organizational 
skills and ways of doing business. 

Cultural tourist centers and festivals in Nigeria such as museums, 
cultural institutions, new yam festival, carnivals, cattle ranch and 
other recreational and historical centers generates revenue internally 
in Nigeria and provided employment for many people.it has brought 
people from all works of life and all over the world which benefits 
individuals and government. Usually every year, lot of tourist from 
all over the world visit Nigeria to experience or engage in various 
cultural activities which generates great income for individuals and 
government. During this visit hawkers, hotels and other relaxation 
centers benefits most because most tourists will love to get quick 
food from hawkers and later get accommodations from nearby hotels 
or relaxation centers. They also patronize artist and buy lots of art 
works which are usually expensive and very original. 

Culture influences interpersonal relationship in work places by 
bringing and maintaining a friendly and warm atmosphere at work 
with colleagues and everyone else creates excellence in a business 
especially one that has to do with many employees all comes from 
cultural beliefs and behaviors inculcated in them and later helps them 
maintain a healthy interactive relationship with people within their 
work place and out and this brings productivity in business. 
Interpersonal relationships set goals, standards, and catapults a 
business to its maximum point. A situation where one can negotiate 
with other business partners or contractors in a modest way goes 
beyond work limit because it has to do with manner of approach, 
etiquette and above all an excellent work character. 

HOW GLOBALIZATION AFFECTS  
DEVELOPED COUNTRIES 

і  і є ,    -
 ,  -51  

. . ,  ,    
  

    «  -
   » 

The phenomenon of globalization began in a primitive form when 
humans first settled into different areas of the world; however, it has 
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shown a rather steady and rapid progress in recent times and has 
become an international dynamic which, due to technological 
advancements, has increased in speed and scale, so that countries in 
all five continents have been affected and engaged. 

1. What Is Globalization? 
Globalization is defined as a process that, based on international 

strategies, aims to expand business operations on a worldwide level, 
and was precipitated by the facilitation of global communications 
due to technological advancements, and socioeconomic, political and 
environmental developments. 

The goal of globalization is to provide organizations a superior 
competitive position with lower operating costs, to gain greater 
numbers of products, services and consumers. This approach to 
competition is gained via diversification of resources, the creation 
and development of new investment opportunities by opening up 
additional markets, and accessing new raw materials and resources.  

2. Components of Globalization 
The components of globalization include GDP, industrialization 

and the Human Development Index (HDI). The GDP is the market 
ЯКХЮО ШП КХХ ПТЧТsСОН РШШНs КЧН sОrЯТМОs ЩrШНЮМОН аТЭСТЧ К МШЮЧЭrв’s 
ЛШrНОrs ТЧ К вОКr, КЧН sОrЯОs Кs К ЦОКsЮrО ШП К МШЮЧЭrв’s ШЯОrКХХ 
economic output. Industrialization is a process which, driven by 
technological innovation, effectuates social change and economic 
development by transforming a country into a modernized industrial, 
or developed nation. The Human Development Index comprises 
threО МШЦЩШЧОЧЭs: К МШЮЧЭrв’s ЩШЩЮХКЭТШЧ’s ХТПО ОбЩОМЭКЧМв, ФЧШа-
ledge and education measured by the adult literacy, and income. 

3. The Economic Impact on Developed Nations 
Globalization compels businesses to adapt to different strategies 

based on new ideological trends that try to balance rights and 
interests of both the individual and the community as a whole. This 
change enables businesses to compete worldwide and also signifies a 
dramatic change for business leaders, labor and management by legi-
timately accepting the participation of workers and government in 
developing and implementing company policies and strategies. 
Globalization brings reorganization at the international, national and 
sub-national levels.  

4. Beneficial Effects 
Some economists have a positive outlook regarding the net effects 

of globalization on economic growth. These effects have been 
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analyzed over the years by several studies attempting to measure the 
ТЦЩКМЭ ШП РХШЛКХТгКЭТШЧ ШЧ ЯКrТШЮs ЧКЭТШЧs’ ОМШЧШЦТОs ЮsТЧР ЯКrТКЛ-
les such as trade, capital flows and their openness, GDP per capita, 
foreign direct investment (FDI) and more. These studies examined 
the effects of several components of globalization on growth using 
time series cross sectional data on trade, FDI and portfolio invest-
ment. Although they provide an analysis of individual components of 
globalization on economic growth, some of the results are incon-
clusive or even contradictory. However, overall, the findings of those 
studies seem to be supportive of the economists’ positive position, 
instead of the one held by the public and non-economist view. 

5. Harmful Effects 
Non-economists and the wide public expect the costs associated 

with globalization to outweigh the benefits, especially in the short-
run. Less wealthy countries from those among the industrialized 
nations may not have the same highly-accentuated beneficial effect 
from globalization as more wealthy countries, measured by GDP per 
capita etc. Although free trade increases opportunities for interna-
tional trade, it also increases the risk of failure for smaller companies 
that cannot compete globally. Additionally, free trade may drive up 
production and labor costs, including higher wages for more skilled 
workforce, which again can lead to outsourcing of jobs from 
countries with higher wages. 

BUSINESS IN SPORTS 

Kwao Sylvester Tetteh, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ EМonomТМ 
RОХКtТons”, Рroup -11 
V. L. Ishchenko, scientific advisor, Associate Professor of the Busi-
ness Foreign Languages Department, Candidate of Philology (PhD)  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

Association football, more commonly known as football or 
soccer, is a team sport played with a spherical ball between two 
teams of eleven players. it is played by over 250 million people, 
spread across over 200 countries and dependencies, making it the 
worlds most popular sport. The game is played on a rectangular field 
called a pitch with a goal at both ends. The objective of the game is 
to score by moving the ball beyond the goal line into the opposing 
goal. 
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On the other hand Business is the activity of making ones living 
or making money by producing or buying and selling products (such 
Кs РШШНs КЧН sОrЯТМОs). SТЦЩХв ЩЮЭ, ТЭ Тs “КЧв КМЭТЯТЭв Шr ОЧЭОrЩrТsО 
enterОН ТЧЭШ ПШr ЩrШПТЭ”. TСТs НШОsЧ’Э ЦОКЧ ТЭ СКs ЭШ ЛО КЧв ПШrЦКХ 
organization, but it can range from a street peddler to general motors. 

The relationship between football and soccer is seen clearer in the 
НОПТЧТЭТШЧ ШП sЩШrЭ КММШrНТЧР ЭШ АТФТЩОНТК. “SЩШrЭ ТЧcludes all forms 
of competitive physical activity or games which, through casual or 
organised participation, aim to use, maintain or improve physical 
ability and skills while providing enjoyment to participants, and in 
some cases, entertainment for spectatШrs.”  

TСО FцНцrКЭТШЧ IЧЭОrЧКЭТШЧКХО НО FШШЭЛКХХ AssШМТКЭТШЧ; (FrОЧМС 
ПШr ‘IЧЭОrЧКЭТШЧКХ FОНОrКЭТШЧ ШП AssШМТКЭТШЧ FШШЭЛКХХ’) Тs КЧ 
organization which describes itself as an international governing 
body of association football. FIFA is responsible for the organization 
ШП ПШШЭЛКХХ’s ЦКУШr ТЧЭОrЧКЭТШЧКХ ЭШЮrЧКЦОЧЭs, ЧШЭКЛХв ЭСО АШrХН CЮЩ 
аСТМС МШЦЦОЧМОН ТЧ 1930 КЧН ЭСО АШЦОЧ’s АШrХН CЮЩ аСТМС 
commenced in 1991. Another major football organization in charge 
of the organization of all club footballing tournaments in Europe is 
the Union of European Football Associations (UEFA). Although, 
several member states are primarily or entirely located in Asia. It is 
ШЧО ШП sТб МШЧЭТЧОЧЭКХ МШЧПОНОrКЭТШЧs ШП аШrХН ПШШЭЛКХХ’s РШЯОrЧТЧР 
body FIFA. UEFA consists of 55 national association members. 

The prestige of winning the biggest sporting tournament in the 
world (THE FIFA WORLD CUP), which by the way happens to be 
ЭСО ЦШsЭ МШЦЦОrМТКХТгОН sЩШrЭТЧР ОЯОЧЭ ТЧ ЭСО аШrХН, НШОsЧ’Э УЮsЭ 
end in raising a heavy shiny trophy. The joy of winning also comes 
with a lucrative cash prize. 

FIFA confirmed in October 2017 that a total of $400 million 
would be shared between the participants at the 2018 World Cup in 
the form of prize money. Reaching the finals is worth a minimum of 
$9.5m ($8m for taking part in the group stage and $1.5m for 
tournament costs). If a team progresses from the group stage but gets 
knocked out at the round of 16 they will be rewarded with an extra 
$4m (a total of $12m). Teams that are eliminated in the quarter-final 
stage will receive a further $4m ($16m) and the final four will each 
receive different amounts, depending on how well they do. The 
beaten semi-finalists who contest the third-place play-off will share 
$46m, with $24m going to winner and $22m going to the loser. The 
2018 World Cup final is a $66m game and the winners will be paid 
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$38m with the runners-up getting $28m. Those figures will be 
boosted by the $1.5m for tournament costs and all prizes will be paid 
out after the completion of the competition. 

Football clubs also are a really good investment for many busi-
ness men all over the world. An example, Mansour bin Zayed bin 
Sultan bin Zayed bin Khalifa Al Nahyan, commonly known as 
Sheikh Mansour. Owning stakes in a number of business ventures, 
including Virgin Galactic and Sky News Arabia. He is also the 
owner of the privately held Abu Dhabi United Group (ADUG), a 
specialist investment company that acquired Manchester City 
Football Club in September 2008, though immediately handed all 
responsibility and ownership to Khaldoon Al Mubarak and the City 
Football Group which has overseen a significant transformation at 
the club since then. 

How do football clubs make money? By participating and 
progressing in organised competition is one of the most obvious 
ways in which clubs do earn their money. A few other ways clubs 
make money are. 

Sales of tickets 
Brand exposure  
Sales of merchandise 
Advertising 
The benefits of the commercialization of football are numerous. 

Football helps boost the economy of countries. For example if any 
country were to host any major competition. There will be a whole 
lot of tourists visiting, thereby opening doors to investment possibi-
lities in the host country, which will then boost the economy of the 
nation. 

MANAGEMENT IN ZIMBABWE 

Tadeyo Kundai Lionnel, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ 
EМonomТМs”, Рroup -11 
V. I. Voskobojnyk, scientific advisor, Associate Professor of the 
Business Foreign Languages Department, Candidate of Philology 
(PhD) 
Higher Educational Establishment of UkoopspilФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

Zimbabwe is the country which produces the best educated 
ЩОШЩХО ТЧ AПrТМК, ЛЮЭ аТЭС ТЭs СЮРО МШrrЮЩЭТШЧ rКЭО ЭСО МШЮЧЭrв МКЧ’Э 
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move forward. Corruption started by managers or leaders of 
ГТЦЛКЛаО’s МШЦЩКЧТОs, Нoes not protect the resources around them 
and it is bad for jobs. Leadership and management are important; so 
in my article I will consider the government of Zimbabwe because 
they are the managers of everything (the leaders). This article 
touches mostly on management in Zimbabwe, but it also looks at the 
main causes of corruption leading to bad management. Wildlife 
management and resource management in Zimbabwe are the most 
important facts to look at. 

LОЭ’s sЭКrЭ Лв НОsМrТЛТЧР ЦКЧКРОЦОЧЭ: ТЭ МШЧsТsЭs ШП ЭСО inter-
locking functions such as creating corporate policy and organizing, 
ЩХКЧЧТЧР, МШЧЭrШХХТЧР, КЧН НТrОМЭТЧР КЧ ШrРКЧТгКЭТШЧ’s rОsШЮrМОs ТЧ 
order to achieve the objectives of that policy. Tourism is the back 
bone of Zimbabwe and most of the country gets most money from it, 
but the issue is that the government cannot manage all of this money. 
Wildlife management suffers a lot of problem when it comes to 
management of medicine of animals and money which comes in to 
make the wildlife grow bigger by buying in more animals from other 
countries. According to most journalists, Zimbabwe hasa great 
number of tourists to come in the country, but the issue is that the 
management team is not taking responsibilities on the tourism-
related jobsand it causes problems. The solution for Zimbabwe to 
improve its management is firstly to know how to control money 
when it should be in use and managed, secondly training managers 
how to treat people and finally enabling to manage resources around 
the country. In my own opinion I would encourage a mix of jobs 
between a manager and an employee; each of them should have a 
sЩОМТКХ КrОК ТЧ аСТМС ШЧО sЩОМТКХТгОs КЭ, ХОЭ’s sКв К аТХНХТПО ЦКЧКРОr 
should have his team of employees including a wildlife guard, an 
animal doctor and a marketer. By having this type of team, the 
management of wildlife in Zimbabwe may improve.  

Resource management is one of the most important factors to 
look at in every country globally; if the government cannot manage 
its resources then the country will struggle to make it run well. Long 
ago our ancestors were the one to start by introducing good 
management skills of managing resources which included protecting 
minerals and some of the world wonders in Zimbabwe. They used to 
protect all this and only the chief of an area was in charge being able 
to bring it to the local people; a certain amount of minerals were to 
be taken out. In Zimbabwe there is a special place called Nyangani 
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Mountain; it is full of amazing sites, birds which can be just only 
seen at that place. But it is interesting that you cannot see all these if 
вШЮ НШЧ’Э МШЧsЮХЭ ЭСО МСТОП ШП ЭСО КrОК КЧН ЭСКЭ Тs К РШШН аКв ШП 
management, people cannot just see or take pictures of special 
ЧКЭЮrКХ ЯТОаs ШП ГТЦЛКЛаО’s аШЧНОrs. (IП вШЮ РШ ЭШ МХТЦЛ ІвКЧРКЧТ 
mouЧЭКТЧ аТЭСШЮЭ МШЧsЮХЭТЧР ЭСО МСТОП ТЭ’s ЛОХТОЯОН ЭСКЭ вШЮ ЦКв ЧШЭ 
МШЦО ЛКМФ КЧН ТЭ’s ЭСО ЩrШЭОМЭТШЧ ШП rОsШЮrМОs.  

Some of the practices mentioned above are over now due to 
changes of time; today people depend on the government security 
which is not even managing all these well in Zimbabwe). A good 
example is that of the piece of the land which the government gave 
to China to mine gold, nowadays a little gold is left because the 
РШЯОrЧЦОЧЭ МШЮХНЧ’Э ЦКЧКРО ЭСО CСТЧОsО who took many kilograms 
of gold which led to shortage of minerals in the country because of 
bad management. For better management to take place the 
government has to be able to listen to the Zimbabweans what they 
really think of some ideas. It is a good example how to be able to 
manage based on learning around. The management of resources is 
simply done when little corruption is around the country. But if the 
people agree to corruption, the management of these resources 
cannot go anyway rather just stick to one point. 

Thus management in Zimbabwe has to be taken seriously in every 
company. Bad management is mostly related to corruption and if 
they stop corruption management can be better. Change is now 
taking part in Zimbabwe: most of the managers are being educated 
and theycan see how other people manage some of their companies 
or countries so the better future is yet to come to Zimbabweans. 

HISTORY AND DEVELOPMENT  
OF ESWATINI (SWAZILAND) 

Njabulo Dlamini, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ EМonomТМ 
RОХКtТons”, Рroup -11 
V. L. Ishchenko, scientific advisor, Associate Professor of the Busi-
ness Foreign Languages Department, Candidate of Philology (PhD)  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

The Swazi nation, as we know it today, originally came from 
Mozambique. Their Nguni ancestors probably moved there before 
the sixteenth century as part of the Bantu migration. Archaeologists 
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have found human remains in eastern Swaziland that have been dated 
to be 110 000 years old, but these were not the ancestors of the Swazi. 

The Swazi fled from their original home to the Pongola River 
valley in KwaZulu Natal in the nineteenth century as a result of 
internal pressure. Ndwandwe attacks later forced the Swazi, ruled by 
Sobhuza I of the Dlamini, to transfer to the Ezulwini Valley in the 
area we know as Swaziland today. Sobhuza was the son of Ngwane 
III, who the Swazi recognise as their first king. 

The Swazi people drove away most of the Sotho groups in the 
area and Sobhuza became the most powerful ruler in the region. He 
also managed to avoid the worst of the Mfecane and further Zulu 
attacks through diplomacy. This ensured that the Swazi nation grew 
while other surrounding groups disintegrated. The next Swazi king to 
take the throne was Mswati. He was a gifted diplomat and warrior 
and when his term ended in 1868, the Swazi nation was secure. 

During the 1800s European settlers, traders, missionaries and 
hunters moved into the area with the intention of making it their 
home. In 1877 the British conquered the kingdom. Although the 
Swaziland Convention of 1881 ensured the areas independence it 
made the kingdom s great deal smaller. This independence was 
largely on paper and in 1894 Eswatini became a protectorate of the 
Transvaal Colony, which was under British control following the 
Second Anglo Boer War. This arrangement continued until 1906, 
when the kingdom became a High Commission Territory under the 
rulership of a British Commissioner. 

For the next 66 years Eswatini remained under British control. 
Many Swazi men left their homes to raise money as mineworkers to 
buy parts of their land back. British rule in the kingdom was peaceful 
and by 1963 limited self-government was allowed. On 6 September 
1968 Swaziland was granted complete independence. It was still a 
member of the Commonwealth of Nations and the king, Sobhuza II 
who had come into power in 1921, became the Head of State. The 
country was administered by a Cabinet and Prime Minister selected 
by Parliament. 

The Eswatini constitution was a product of its previous British 
rulers and in 1973 King Sobhuza II suspended it. He felt that it did 
not reflect the culture of the Swazi people. A new constitution was 
drawn up and presented in 1977. This new constitution made the 
king the absolute ruler of the kingdom. 
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Sobhuza stayed in power until 1982 when Prince Makhosetive 
Dlamini was selected as his successor. He was crowned as King 
Mswati III in 1986 and rules the kingdom with a small group of 
advisors called the Council of Ministers. 

The king continues to represent and maintain the traditional way 
of life and to assert his pre-eminence, for better and often for worse, 
Кs КЛsШХЮЭО ЦШЧКrМСв. FШХХШаТЧР СТs ЩrОНОМОssШr’s sЭвХО, MsаКЭТ 
dissolved parliament in 1992 and Swaziland was again governed by a 
traditional tribal assembly, the Liqoqo. Since then, democratic 
reform has begun with the drafting – albeit restrictive – of a 
constitution. Despite the increasing agitation for faster change, even 
many reformers propose a constitutional king in a democratic system 
of government. 
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Business people who are going to establish and develop their own 
business in new Ukrainian markets will benefit greatly from 
observing the local business etiquette. Being familiar with these rules 
and following them will give you a privilege when working with 
your Ukrainian partners. By demonstrating experience in Ukrainian 
business etiquette, you will impress your colleagues and demonstrate 
your aptitude in the business world. 

Helpful etiquette tips for Ukrainian business meetings include: 
Use titles – Address your Ukrainian colleagues with a title and a 

surname while the first meeting. 
Build relationships – Ukrainians like to do business with familiar 

people. Expect a short talk at the beginning of a meeting with your 
Ukrainian partners to get to know you. Let your colleague switch the 
conversation topic from personal to business. 
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Be diplomatic – When talking to little-known Ukrainian collea-
gues, be cautious of their feelings when delivering information. After 
your colleagues know you better, expect to be engaged in more frank 
МШЧЯОrsКЭТШЧ. IП вШЮ НШЧ’Э sЩОКФ UФrКТЧТКЧ, МШЧsТНОr СТrТЧР К 
Ukrainian translator or interpreter to demonstrate your professio-
nalism and facilitate communication. 

Dress formally – Men should wear suits with ties and women 
should wear suits or dresses. 

Place academic titles on business cards – Ukrainians respect 
academic degrees. Also, please translate one side of your business 
card into Ukrainian or Russian. 

Shake hands with your Ukrainian colleagues upon initial meeting. 
Please maintain eye contact and repeat your name during each 
handshake. Shake hands again when departing. 

DШЧ’Э ЩХКЧ to follow strictly an agenda. Ukrainians see agendas as 
sЮРРОsЭТШЧs ПШr ПЮrЭСОr НТsМЮssТШЧ. DШЧ’Э ЛО sЮrЩrТsОН ТП sШЦО ЩКrЭ ШП 
the conversation during a meeting revolves not around business. 

Go that extra mile and impress your Ukrainian colleagues by 
providing them with all of your pertinent documents translated into 
Ukrainian. 

Business meetings often take place over meals, as it helps to build 
rОХКЭТШЧsСТЩs. DШЧ’Э ЛО sЮrЩrТsОН ШП ЛОТЧР ТЧЯТЭОН ЭШ К ЛЮsТЧОss 
ЦООЭТЧР аТЭС К ЦОКХ ЭШ К МШХХОКРЮО’s СШЦО. 

Ukrainians act under traditional gender roles. Ukrainian men will 
open doors for women, pour their drinks and light their cigarettes. 

Some Ukrainians are superstitious. Please, do not shake hands 
over a threshold. Also please do not pass anything over a threshold. 
Both gestures are considered bad luck. 

Intellectuality and good manners in business society should be 
resided to all modern businessmen. Such elements of breeding as 
politeness, easiness, caliber and tact are important. 

Values honored in Ukraine include the following: 
 Relationships 
 Hospitality 
 Traditional Gender Roles 
Essential element of business communication and obligatory 

condition of successful business activity is negotiation. Modern 
rОqЮТrОЦОЧЭ МШЧМОrЧТЧР ЭСО ЧОРШЭТКЭТШЧs’ МШЧНЮМЭТЧР КrО НТrОМЭХв 
relating to competence and high professionalism of business 
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partners. They should prepare carefully for conferences and negotia-
ЭТШЧs. TСОв sСШЮХНЧ’Э КЧsаОr ЩКrЭЧОrs’ qЮОsЭТШЧs аТЭС РОЧОrКХ 
phrases; but demonstrate knowledge of technical and organizational 
НОЭКТХs ШП КХХ ЭСО КsЩОМЭs ШП ЧОРШЭТКЭТШЧs’ ЦКЭЭОr. IЭ Тs ТЦЩШrЭКЧЭ ЭСКЭ 
ЧШЭ ШЧХв МШЦЩКЧТОs’ ЦКЧКРОЦОЧЭ ЭКФО ЩКrЭ ТЧ ЭСО ЧОРШЭТКЭТШЧs, ЛЮЭ 
also specialists and managers who are experts in technical details of 
the points discussed. 
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PECULIARITIES OF BUSINESS  
COMMUNICATION IN SAUDI ARABIA 

Radhwan Saleh, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ EМonomТМ 
RelКtТons”, Рroup -11 
V. L. Ishchenko, scientific advisor, Associate Professor of the Busi-
ness Foreign Languages Department, Candidate of Philology (PhD)  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

SaЮНТ ArКЛТК’s VТsТШЧ ПШr ЭСО ПЮЭЮrО Тs КЧ КЦЛТЭТШЮs вОЭ 
achievable blueprint, which expresses our long-term goals and 
ОбЩОМЭКЭТШЧs КЧН rОПХОМЭs ШЮr МШЮЧЭrв’s sЭrОЧРЭСs КЧН МКЩКЛТХТЭТОs. 

All success stories start with a vision, and successful visions are 
based on strong pillars. The first pillar of our vision is our status as 
the heart of the Arab and Islamic worlds. We recognize that Allah 
the Almighty has bestowed on our lands a gift more precious than 
oil. Our Kingdom is the Land of the Two Holy Mosques, the most 
sacred sites on earth, and the direction of the Kaaba (Qibla) to which 
more than a billion Muslims turn at prayer.  

The second pillar of our vision is our determination to become a 
global investment powerhouse. Our nation holds strong investment 
capabilities, which we will harness to stimulate our economy and 
diversify our revenues.  

The third pillar is transforming our unique strategic location into 
a global hub connecting three continents, Asia, Europe and Africa. 
Our geographic position between key global waterways makes the 
Kingdom of Saudi Arabia an epicenter of trade and the gateway to 
the world. 
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TСО ОМШЧШЦв ШП SКЮНТ ArКЛТК Тs МОЧЭОrОН ШЧ ЭСО МШЮЧЭrв’s ОЧШr-
mous petroleum resources. (Although Saudi Arabia also has large 
natural-gas reserves, the gas sector has been less important to the 
МШЮЧЭrв’s ОМШЧШЦв, КЧН SКЮНТ ArКЛТК Тs ЧШЭ К ЧКЭЮrКХ-gas exporter.) 
SТЧМО ЭСО 1970s, ЭСО МШЮЧЭrв СКs ЛООЧ ЭСО аШrХН’s ХКrРОsЭ МrЮНО-oil 
ОбЩШrЭОr, КЧН ТЭ ЩШssОssОs ЭСО аШrХН’s ХКrРОsЭ ЩrШЯОЧ МШЧЯОЧЭТШЧКХ 
crude-oil rОsОrЯОs (ОsЭТЦКЭОН ЭШ ЛО КЛШЮЭ 20 ЩОrМОЧЭ ШП ЭСО аШrХН’s 
total proven crude-ШТХ rОsОrЯОs). SКЮНТ ArКЛТК’s ЮЧТqЮО КЛТХТЭв ЭШ 
bring on or cut large amounts of crude-oil production (and hence 
exports) means that no other country has as much voluntary 
influence on the world crude-oil market; Saudi Arabia is thus 
rОПОrrОН ЭШ Кs ЭСО аШrХН’s ‘sаТЧР ЩrШНЮМОr’. АТЭСТЧ ЭСО ЇrРКЧТгКЭТШЧ 
of Oil Producing and Exporting Countries (OPEC), of which it was a 
founding member, Saudi Arabia is of paramount influence, as other 
members are significantly smaller producers and have less ability to 
manipulate production voluntarily. 

So, if businesspeople from other countries want to do business in 
Saudi Arabia and to be successful, they need to keep in mind all 
these peculiarities. 

PECULIARITIES OFDOING BUSINESS IN JAPAN 

K. Semenova, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ EМonomТМs”, 
group -41 
V. I. Voskobojnyk, scientific advisor, Associate Professor of the 
Business Foreign Languages Department, Candidate of Philology 
(PhD) 
Higher EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

Work for the Japanese is not the time for smoke breaks and 
celebrations. Business in Japan is an organically structured stream, in 
which intermediate results should not affОМЭ ОЯОrв “rШХХ”. 

Knowledge of Japanese opens up tremendous business opportu-
nities. Partnership with Japanese companies, large and small can 
bring many benefits. However, to make a deal with representatives of 
Japanese business is not so easy. Japan may seem closed to 
foreigners. This closeness has developed both because of cultural 
peculiarities and because of various formal obstacles, which, for 
example, include very high quality standards that Japan sets for 
products imported from abroad. 
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Incorrect behavior to the negotiations may lead to the disruption 
of the transaction by the Japanese side, even if future deal would 
bring great benefits to the Japanese enterprise. Many businessmen do 
not bother to study the Japanese mentality and behave as they used to 
behave in their internal business circles. Japanese business ethics is 
very complicated and specific, and non-compliance with it in Japan 
may lead to unpleasant consequences. Knowledge of Japanese is 
sometimes not enough. It is significant to know what, how and when 
to speak. Moreover, another important language for business 
communication in Japan is a body language. All this must be taken 
into account if you are going to participate in building business 
contacts with Japanese partners. 

To make a good impression in the eyes of the Japanese partners, 
you need to take care of some things before starting negotiations. 

Firstly, strict adherence to the dress code is necessary. Business 
style is a dark suit, a white shirt, a tie, pants. In addition to your 
appearance, the first impression about you is made up of how 
punctual you are. The Japanese are extremely sensitive about the 
time and do not like being late. 

Secondly, the introduction is very important for the Japanese. 
You need to give your name and position and offer a business card to 
your interlocutor. The Japanese are very attentive to this introductory 
part of the negotiations, especially to business cards. To show respect 
to your Japanese partner, it is necessary to take and give a business 
card with two hands. After you have received a business card, it 
should be carefully studied, and then put on the table in front of you. 
And of course, be sure to remember the name of the interlocutor, 
because you need to contact the Japanese during business 
communication only by last name. 

Similarly, it is a bad idea to expect quick decision-making from 
the Japanese. For them, business is associated with war, since 
business ethics was shaped by the samurai and Confucian ethical 
systems. Many ideals of Confucianism are the ideals of modern 
Japanese businessmen: honor, respect for elders, duty, and devotion. 
For the Japanese, defeat in business is tantamount to defeat in a war, 
so they weigh all decisions carefully and for a long time. So, do not 
be in a hurry to make a detailed contract or a contract from a 
multitude of points.  

Finally, you should not get down to business right away, it is 
considered a good practice to discuss at first topics that are far from 
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business, for instance, weather. Even if all formal issues are resolved 
during formal negotiations, refusal to continue communication in an 
informal setting can be considered as disrespect. The Japanese 
believe that in a relaxed atmosphere under the influence of wine 
vapors you can see the real identity of a person. 

In conclusion business in Japan is very closely connected with the 
culture and philosophical and religious views of the Japanese. If you 
decide to link your business with Japan, then, apart from the 
language, you should also master the basic knowledge of Japanese 
culture and mentality. 

COOPERATIVE MOVEMENT IN CANADA 
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The experience of many countries shows that the cooperative 
movement is one of the important directions of economic and social 
development, especially in crisis time. The uniqueness of the 
socioeconomic nature of cooperative organizations (cooperatives, 
societies, unions) allowed them in difficult time to become the 
engine of economic development, the only effective form of social 
support for both urban and rural population. At a time when people 
were left alone with their economic problems, more than 150 years 
ago, they found the only effective way out – cooperation, association 
in cooperative organizations, in which on the basis of mutual help 
helped themselves.  

The cooperative sector of the economy should be considered as 
an important social phenomenon of an effective economic and 
democratic system. Therefore, it is objectively necessary to develop 
it within the framework of the national strategy as an organic 
component of the economic system that is being formed in Ukraine. 
That is why it is very important to rely on the history of cooperatives 
in experienced countries, such as Canada. 

The cooperative movement in Canada is a social and economic 
movement that started in the middle of the 19th century and conti-
nues until today. There are over 9,000 co-operatives, credit unions, 
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КЧН ЦЮЭЮКХ ТЧ CКЧКНК КЧН ШЯОr 750,000 КМrШss ЭСО аШrХН. TСОв’rО 
widely supported – 83 % of Canadians say they would rather buy 
their products at a co-operative than from a private business. 
Together, Canadian co-operatives have over 18 million members and 
employ more than 150,000 people. Co-operatives are major players 
in many sectors in Canada: agriculture, community, education, 
finance, housing and so on. 

Cooperatives in Canada like all cooperatives around the world 
guided by the same seven principles: 

1. Voluntary and open membership. 
2. Democratic member control. 
3. Member economic participation. 
4. Autonomy and independence. 
5. Education, training and information. 
6. Co-operation among co-operatives. 
7. Concern for community. 
Canadian agricultural cooperatives play a key role in the agri-

cultural sector, in particular in the supply of inputs to farmers, the 
processing and marketing of grains and oil seeds, dairy products, 
meat, fruits, vegetables, honey and maple syrup. Historically, agri-
cultural cooperatives were often established because the cooperative 
could purchase expensive equipment, such as a harvester, that 
individual farms could not afford. The cooperative advantage in the 
agricultural sector is that it combines economies of scale with demo-
cratic decision-making. The diverse member base of agricultural 
cooperatives gives a voice to farmers, who have perspective as to 
what is happening at ground-level. 

Credit unions are financial cooperatives that are locally owned 
and controlled by customers. They run on a not-for-profit model that 
reinvests profits back into the business, issues dividends to members, 
and donates to local charities and community programs. A credit 
ЮЧТШЧ’s ЛШКrН ШП НТrОМЭШrs Тs volunteer-run and elected democra-
tically, with each credit union member getting one vote regardless of 
the size of their deposits or investments. As the Canadian Credit 
UЧТШЧ AssШМТКЭТШЧ ЩrШЮНХв sЭКЭОs, “CrОНТЭ ЮЧТШЧs КrО ПШМЮsОН ШЧ 
keeping money in the pockets of their members, helping commu-
ЧТЭТОs ЩrШsЩОr КЧН ЩКrЭЧОrТЧР ПШr ЩЮЛХТМ ЩШХТМв sШХЮЭТШЧs.” 

The strength and importance of cooperation is that it acts as a 
model of self-organization of citizens, is a unique system generated 
by life itself as a way of fighting poverty. It assumes part of the 
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functions of the state: the preservation of local markets, social pro-
tection of the population, mitigation of the results of globalization, 
democratization of society, reduction of social tension. 

Thus, the cooperative sector of the economy of most countries in 
the world is, along with the private and public sectors, one of the 
main economic blocks. 

AUTOMOTIVE INDUSTRY BY COUNTRY 
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АСКЭ НШОs «sЭrКЭОРТМ КХХТКЧМО» ЦОКЧ? A sЭrКЭОРТМ КХХТКЧМО Тs КЧ 
agreement between two or more parties to pursue a set of agreed 
upon objectives needed while remaining independent organizations. 

France was among the earliest pioneers in auto production. 
ArЦКЧН PОЮРОШЭ (КХШЧР аТЭС LцШЧ SОrЩШХХОЭ) ЩrШНЮМОН К ЭСrОО-
wheeled steam powered car in 1889, and produced a four-wheeled 
car powered by a Daimler gasoline internal combustion engine in 
1890. 

The two main automotive manufacturers in France are PSA 
PОЮРОШЭ CТЭrШщЧ, ЦКФОrs ШП PОЮРОШЭ КЧН CТЭrШОЧ, КЧН RОЧКЮХЭ, аСТМС 
makes Renault and Dacia (in Romania). In 1975, Peugeot acquired 
CТЭrШОЧ, КЧН ПШrЦОН PSA PОЮРОШЭ CТЭrШщЧ. TСrОО вОКrs ХКЭОr, ЭСО 
МШЦЩКЧв КМqЮТrОН CСrвsХОr’s EЮrШЩОКЧ НТЯТsТШЧ, ЭСО ПШrЦОr RШШЭОs 
and Simca auto manufacturers. Renault, which was founded in 1899 
and state-owned between 1945 and 1996, temporarily was in alliance 
with Volvo and then has been the controlling shareholder of Nissan 
since 1999. Renault also had a controlling interest in American 
Motors Corporation during the 1970s and 1980s. The other major 
vehicle manufacturer in France is Renault Trucks, which is primarily 
owned by VolvoAB. 

At the end of the 20th century, France was the second largest 
EЮrШЩОКЧ (sХТРСЭХв ХКРРТЧР ЛОСТЧН GОrЦКЧв) КЧН аШrХН’s ПШЮrЭС 
largest auto maker, having an annual production of 3.5–4 million. 
Due to strong competition from Spain and European imports from 
Asian, Eastern European, Turkish and other producers, last years 
output decreased to 2.2-2.3 million and third place in Europe (after 
Germany and Spain) and tenth in the world. 
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Germany. The petrol engine automobile was invented in 
Germany by Karl Benz. Furthermore, the four-stroke internal 
combustion engine used in most automobiles worldwide today was 
invented by Nikolas Otto in Germany. In addition, the diesel engine 
was also invented by German Rudolf Diesel. 

Germany is famous for the high-performance and high-quality 
sports cars made by Porsche, and the cars of Mercedes, Audi and 
BMW are famous for their quality and technological innovation. 
Daimler-BОЧг’s МrОКЭШr DКТЦХОr-Motoren-Gesellschaft was the 
industry’s ШХНОsЭ ПТrЦ, DКТЦХОr-Benz Company dates from 1926. In 
1998, it bought the American automobile manufacturer Chrysler, and 
then sold out in 2007 at a heavy loss, as it never managed to bring 
the division to long term profitability. 

Volkswagen is dominant in the popular market; it purchased Audi 
ТЧ 1964, аСТМС ОЯОЧЭЮКХХв ХОН ЭШ ЭСО ПШrЦКЭТШЧ ШП ЭШНКв’s VШХФsаК-
РОЧ GrШЮЩ. VШХФsаКРОЧ’s ЦШsЭ ПКЦШЮs МКr аКs ЭСО sЦКХХ, ЛООЭХО-
sСКЩОН ОМШЧШЦТМКХ “ЩОШЩХО’s МКr”, аТЭС К rОКr-mounted, air-cooled 
engine. By 1950, Volkswagen was the largest German automobile 
producer. Today, the Group is one of the three biggest automotive 
companies in the world, and the largest in Europe; and is now part-
owned by Porsche Automobil Holding.  

With annual output near 6 million now, Germany is absolute 
leader of auto production in Europe since the 1960s, and in World 
was the third during the 1970s – middle of the 2000s and fourth now 
(concedes to China, United States and Japan only). 

United States. The American automobile industry began in the 
1890s and rapidly evolved into the largest automotive producer in the 
World through the use of mass-production. The industry began with 
hundreds of manufacturers, but by the end of the 1920s it became 
dominated by three large companies – General Motors, Ford and 
Chrysler. After the Great Depression and World War II, these 
companies continued to prosper and the US produced near 3/4 of all 
automobiles in the world at 1950. In the 1980s–1990s US auto power 
was overtaken by rapidly growing Japanese auto industry but in the 
21st century both of them are balanced and now are the second 
largest in the World (after China) with annual production of 8–10 
millions. 

Italy. The automobile industry in Italy began with the construc-
tion of the first FIAT plant (Fabbrica Italiana Automobili Torino) in 
1899 by Giovanni Agnelli. In the following years at least 50 other 
manufacturers appeared. Italy restored own large auto industry that 
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was 3rd-4th in Europe and 5th–6th in the world to 1960s–1970s. 
Today, the Italian automobile industry continues to boast a wide 
range of products, from very compact city cars to sport supercars 
such as Ferrari and Pagani. 

In conclusion we would like to admit that these strategic alliances 
help to improve the economy of those countries, make them prosper 
and develop the level of technical progress. 

SOCIAL AND ETHICAL ISSUES OF DRUG ABUSE 

Simphiwe Nelsiwe Mhlanga, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ 
EМonomТМ RОХКtТons”, Рroup -11 
V. L. Ishchenko, scientific advisor, Associate Professor of the Busi-
ness Foreign Languages Department, Candidate of Philology (PhD)  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

There are many social and ethical issues surrounding the use and 
abuse of drugs. These issues are made complex particularly because 
of conflicting values concerning drug use within modern societies. 
Values may be influenced by multiple factors including social, reli-
gious, and personal views. Within a single society, values and 
opinions can diverge substantially, resulting in conflicts over various 
issues involving drug abuse. 

But the social and economic requirements of many modern 
societies have undergone radical change in the last few decades, even 
though traditional values are still felt. In some places, current drug 
controversies are a reflection of cultural lag, with the consequent 
conflict of values being a reflection of the absence of correspondence 
between traditional teachings and the view of the world as it is now 
being perceived by large numbers within society. Thus, modern 
societies in a state of rapid transition often experience periods of 
instability with regard to prevailing views on drugs and drug use.  

Young people seem to find great solace in the fact that adults 
often use drugs to cope with stress and other life factors. One cannot 
deny that many countries today are drug-oriented societies, but the 
implications of drug use are not necessarily the same for the adult as 
they are for the adolescent. The adult has already acquired some 
sense of identity and purpose in life. He or she has come to grips 
with the problems of love and sex, has some degree of economic and 
social skill, and has been integrated or at least assimilated into some 
dominant social order. Whereas the adult may turn to drugs and 

https://www.merriam-webster.com/dictionary/ethical
https://www.britannica.com/science/drug-abuse
https://www.britannica.com/science/conflict-psychology
https://www.merriam-webster.com/dictionary/solace
https://www.merriam-webster.com/dictionary/implications
https://www.merriam-webster.com/dictionary/integrated
https://www.merriam-webster.com/dictionary/assimilated
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alcohol for many of the same reasons as the adolescent, drug use 
does not necessarily prevent the adult from remaining productive, 
discharging obligations, maintaining emotional and occupational ties, 
acknowledging the rights and authority of others, accepting restric-
tions, and planning for the future. The adolescent, in contrast, is apt 
to become ethnocentric and egocentric with drug usage. The indivi-
dual withdraws within a narrow drug culture and within himself or 
herself. Drug usage for many adolescents represents a neglect of 
responsibilities at a time when more important developmental 
experiences are required. 

ANALYTICS: WHY BRANDS SPENDING MORE  
MONEY ON PODCASTS ADVERTISING? 
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Podcasts are ceasing to be small independent media: more and 
more popular online audio shows are being released by large media 
companies. They attract more and more sponsors. According to IAB 
and PwC, by 2020 revenue from advertising in podcasts in the US 
market alone will increase by 110% compared to 2017 – up to $ 659 
million. We will explain how brands work with podcasts and which 
way audio advertising can develop. 

Direction of advertising in the podcasts is on the rise. And in 
terms of maturity, it is gradually approaching the digital advertising 
industry as a whole. Internet giants are once again interested in 
podcasts, and this is a positive signal for the market. As we wrote 
earlier, Google plans to implement a service with podcast 
recommendations. Apple is definitely looking in the same direction: 
last year, a corporation from Cupertino bought a startup that created 
a technology for automatic speech recognition in podcasts. 

The number of services for targeted automatic placement of audio 
ads is increasing, and some of them work in accordance with 
programmatic mechanics. Meanwhile, the Google DoubleClick 
platform has begun to work with streaming services and broadcast 
brand ads in audio format, including podcasts on the Spotify and 
TuneIn platforms. 

https://www.merriam-webster.com/dictionary/ethnocentric
https://www.merriam-webster.com/dictionary/culture
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Another tool for advertising targeting was created by Nielsen 
analytical company: Auto Cloud is a marketing platform for the 
automotive industry that provides contact with potential buyers. Two 
podcast companies, Panoply and Westwood One, are already 
working with this service. New opportunities for promotion through 
podcasts attract large companies. Advertising is bought by car and 
clothing manufacturers, such as BMW and Chanel. Some companies 
create their own shows. And if the original podcasts were produced 
mainly by technological and financial organizations, such as Netflix, 
eBay and State Farm Insurance, the company now has its programs 
at the Gucci fashion house and the cosmetic brand Sephora. 

Podcast audience continues to grow. According to 2018, 26% of 
Americans over 12 (73 million people) have listened to a podcast at 
least once in the last month. 83% of students in the age group of 18+ 
have at least incomplete higher education, and 54% work full-time. 
This is a solvent audience that is interesting to brands. However, 
most people listen to the recordings to the end and do not rewind 
advertisements in order not to miss anything in the program itself. In 
addition, they usually have a high degree of loyalty to the show: 
according to the Midroll advertising network, the average Net 
Promoter Score for podcasts listeners it works with is at level 70 – 
even higher than that of Netflix. The most common advertising 
presenting model in our time is when the presenter reads the message 
from the brand himself: it is used in 67% of the ads. The audience, as 
a rule, calmly treats them, since they do not contrast much with the 
main content of the release. Such close to native integrations, 
according to Ad Results Media, are on average three and a half times 
more efficient than those dynamically inserted from ad networks. 

Another format that does not annoy the audience is branding of 
podcasts (both individual episodes and the whole show). The public 
knows that the podcast is sponsored by the company, but continues 
to listen to it for content and appreciates brand unobtrusiveness. 

For example, Blue Apron delivery service for delivery of cooking 
sets does the transfer Why We Eat What We Eat. It is led by Cathy 
Erway, the author of culinary books, who tells about the history of 
various dishes and trends in cooking. Such a show is not perceived as 
an advertisement by Blue Apron, although it directly serves to the 
purpose of its promotion. 

Many authors do not likenew advertising tools. The creators of 
the HowStuffWorks podcast at the end of 2017 decided to 
completely abandon the automatically placed ads, because the 
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КЮНТОЧМО НТН ЧШЭ ХТФО ЭСОЦ: ЭСОв ПОХЭ “Кs ТП ЭСОв аОrО sСШЮЭТЧР КЭ 
ЭСОЦ”. AММШrНТЧР ЭШ PКМФСКЦ, ЩШНМКsЭs аТХХ ЦШЯО ЭШ К НТППОrОЧЭ 
model of monetization. A possible way for independent authors is to 
introduce a paid subscription to their shows. In the next two to three 
years, such functionality may appear on several podcast terminals. 
HШаОЯОr, К sТЧРХО “ІОЭПХТб ПШr ЩШНМКsЭs” СКs ЧШЭ вОЭ been created, so 
it is not yet clear which way the audio content industry will follow. 

FREDDIE MERCURY (ROAD TO SUCCESS) 

Sonia Imonina Ogbemudia, stuНОnt mКУorТnР Тn “IntОrnКtТonКХ 
EМonomТМ RОХКtТons”, Рroup   -11 
V. L. Ishchenko, scientific advisor, Associate Professor of the Busi-
ness Foreign Languages Department, Candidate of Philology (PhD)  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

Freddie Mercury born Farrokh Bulsar in Zanzibar, Tanzania is 
widely regarded as having one of the most amazing voices in the 
history of rock music. He was a British singer, songwriter, record 
producer and lead vocalist of the rock band Queen. 

He was born with four supernumerary incisors to which he 
attributed his enhanced vocal range. He spent most of his childhood 
in India and began taking piano lessons at age eight. 

At age eight, he was sent to study at St. PОЭОr’s sМСШШХ, К BrТЭТsС 
style boarding school for boys, it was also in that school he began to 
call himself Freddie. 

In April 1970, he teamed up with guitarist Brian May and 
drummer Roger Taylor to become the lead singer of their band and 
chose the name Queen. Mercury wrote 10 of the 17 songs on 
QЮООЧ’s РrОКЭОsЭ СТЭ КХЛЮЦ. 

The big break was the hit rock-opera single, Bohemian Rhapsody. 
BШСОЦТКЧ RСКЩsШНв аКs QЮООЧ’s ПТrsЭ ЧЮЦЛОr ШЧО BrТЭТsС sТЧРХО 
and hit the top 10 in America. 

Mercury was already a man of excess before he became a rock 
star and also gay.He lived with many risky behaviors as Queens 
singer which led journalist allude to his sexuality, later leading to 
death of AIDS related bronchopneumonia. 

Since his death, Queen were inducted into the Rock and Roll Hall 
of Fame in 2001, and all four band members were inducted into the 
Songwriters Hall of Fame in 2003.EsЭТЦКЭОs ШП QЮООЧ’s ЭШЭКХ аШrХН-
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wide record sales to date have been set as high as 300 million. In the 
United Kingdom, Queen have now spent more collective weeks on 
the UK Album Charts than any other musical act (including the 
BОКЭХОs), КЧН QЮООЧ’s GrОКtest Hits is the best-selling album of all 
ЭТЦО ТЧ ЭСО UЧТЭОН KТЧРНШЦ. TаШ ШП MОrМЮrв’s sШЧРs, “АО ArО ЭСО 
CСКЦЩТШЧs” КЧН “BШСОЦТКЧ RСКЩsШНв”, СКЯО КХsШ ОКМС ЛООЧ ЯШЭОН 
as the greatest song of all time in major polls by Sony Ericsson and 
Guinness World Records. Both songs have been inducted into the 
GrКЦЦв HКХХ ШП FКЦО; “BШСОЦТКЧ RСКЩsШНв” ТЧ 2004 КЧН “АО ArО 
ЭСО CСКЦЩТШЧs” ТЧ 2009. 

His death to AIDS also represented an important event in the 
history of the disease. In April 1992, the remaining members of 
Queen founded The Mercury Phoenix Trust and organized The 
Freddie Mercury Tribute Concert for AIDS Awareness, to celebrate 
the life and legacy of Mercury and raise money for AIDS research, 
which took place on 20 April 1992. The Mercury Phoenix Trust has 
since raised millions of pounds for various AIDS charities. The 
ЭrТЛЮЭО МШЧМОrЭ ЭШШФ ЩХКМО КЭ LШЧНШЧ’s АОЦЛХОв SЭКНТЮЦ ПШr КЧ 
audience of 72,000. 

EХТгКЛОЭС TКвХШr sЩШФО ШП MОrМЮrв Кs “КЧ ОбЭrКШrНТЧКrв rШМФ sЭКr 
who rushed across our cultural landscape like a comet shooting 
КМrШss ЭСО sФв”. HТs ХОРКМв ТЧ rШМФ ЦЮsТМ Тs sЭТХХ СШЧШrОН ЭТХХ ЭШНКв 
and he remains a beloved rock legend that he already was. 

In 2018, a biographical film Bohemian Rhapsody was released 
КЧН ТЭ’s ЭСО СТРСОsЭ РrШssТЧР ЦЮsТМКХ ЛТШРrКЩСТМКХ ПТlm of all time. 

LEAN MANUFACTURING 

Sunny Paresh Lathia, stuНОnt mКУorТnР Тn “BusТnОss AНmТnТstrК-
tТon”, Рroup BA -11 
V. I. Voskobojnyk, scientific advisor, Associate Professor of the 
Business Foreign Languages Department, Candidate of Philology 
(PhD)  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

This article describes the challenges and drawbacks faced by the 
organisations that intend to implement lean management principles. 
It also shows the various opportunities for the companies to use lean 
production method for increasing efficiency in the business.  

Lean manufacturing is a systematic method for waste minimi-
zation within a manufacturing system without sacrificing producti-
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vity, which can cause problems. Lean also takes into account waste 
created through overburden and waste created through unevenness in 
workloads. 

Lean manufacturing attempts to make obvious what adds value, 
through reducing everything else. This management philosophy is 
derived mostly from the Toyota Production System (TPS) and 
ТНОЧЭТПТОН Кs “ХОКЧ” ШЧХв ТЧ ЭСО 1990s. TPS Тs rОЧШаЧОН ПШr ТЭs ПШМЮs 
on reduction of the original Toyota seven wastes to improve overall 
customer value, but there are varying perspectives on how this is best 
achieved. The steady growth of Toyota, from a small company to the 
world's largest automaker has focused attention on how it has 
achieved this success. 

The Toyota Production System laid out seven wastes of lean 
manufacturing, or processes and resources, that doЧ’Э КНН ЯКХЮО ПШr 
the customer. These wastes are as follows: unnecessary transporta-
tion; excess inventory; unnecessary motion of people, equipment or 
machinery; waiting, whether it is people waiting or idle equipment; 
over-production of a product. 

There are some steps to achieve lean manufacturing: 
1. Design a simple manufacturing system – A fundamental prin-

ciple of lean manufacturing is demand-based flow manufacturing. In 
this type of production setting inventory is only pulled through each 
production ceЧЭrО аСОЧ ТЭ Тs ЧООНОН ЭШ ЦООЭ К МЮsЭШЦОr’s ШrНОr.  

2. Recognize that there is always room for improvement – A 
МШЧЭТЧЮШЮs ТЦЩrШЯОЦОЧЭ ЦТЧНsОЭ Тs ОssОЧЭТКХ ЭШ rОКМС ЭСО МШЦЩКЧв’s 
РШКХs. TСО ЭОrЦ “МШЧЭТЧЮШЮs ТЦЩrШЯОЦОЧЭ” ЦОКЧs ТЧМrОЦОЧЭКХ 
improvement of products, processes, or services over time.  

3. Continuously improve the lean manufacturing system design – 
PMTS, methods-time measurement, cost analysis and perhaps time 
study can be used to evaluate the wastes and IT effectiveness in the 
operational processes.  

The advantages of lean manufacturing are the following: 
1. Increased product quality: Improved efficiency frees up 

employees and resources for innovation and quality control that 
would have previously been wasted. 

2. Improved lead times: As manufacturing processes are stream-
lined, businesses can better respond to fluctuations in demand and 
other market variables, resulting in fewer delays and better lead 
times. 
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3. Employee satisfaction: Workers know when their daily routine 
is bloated or packed with unnecessary work, and it negatively affects 
morale. Lean manufacturing boosts not only productivity, but 
employee satisfaction. 

4. Increased profits: And, of course, more productivity with less 
waste and better quality ultimately makes for a more profitable 
company. 

5. Waste Minimization – Arguably the most significant benefit of 
the system, lean manufacturing can efficiently minimize waste 
within a production facility. Along with waste minimization, the 
process also reduces cost within the operation as well. 

However lean manufacturing has some disadvantages: 
1. New inefficiencies – Lean techniques can be overused. When 

tracking of productivity and waste starts to impact the time used for 
production, the solution becomes the problem.  

2. Problems with JIT – JIT principles work best with stable sys-
tem components. Delivery times for raw and finished goods are 
known, and the elements of production can be scheduled accor-
dingly. 

3. Worker frustration – When a certain level of refinement is 
met, using lean methods to squeeze more economy from production 
can discourage workers, reversing positive motivation and undermi-
ning your leadership.  

The operations of the lean strategy should be so balanced and 
reasonable that your company does not become counterproductive. 
Evidently, the pros for lean manufacturing surpass the cons, making 
it an ideal approach to modern manufacturing.  
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Time management is the process of planning and exercising 
conscious control of time spent on specific activities, especially to 
increase effectiveness, efficiency, and productivity. It involves a 
juggling act of various demands upon a person relating to work, 
social life, family, hobbies, personal interests and commitments with 
the finiteness of time. Using time effectively gives the person 
“МСШТМО” ШЧ sЩОЧНТЧР/ЦКЧКРТЧР КМЭТЯТЭТОs КЭ ЭСОТr ШаЧ ЭТЦО КЧН 
expediency. 

The major themes arising from the literature on time management 
include the following: 

Creating an environment conducive to effectiveness 
Setting of priorities 
Carrying out activity around prioritization. 
The related process of reduction of time spent on non-priorities 
Incentives to modify behavior to ensure compliance with time-

related deadlines. 
Some time-management literature stresses tasks related to the 

МrОКЭТШЧ ШП КЧ ОЧЯТrШЧЦОЧЭ МШЧНЮМТЯО ЭШ “rОКХ” ОППОМЭТЯОЧОss. TСОsО 
strategies include principles such as: 

“РОЭ ШrРКЧТгОН” – the triage of paperwork and of tasks 
“ЩrШЭОМЭТЧР ШЧО’s ЭТЦО” Лв ТЧsЮХКЭТШЧ, ТsШХКЭТШЧ КЧН НОХОРКЭТШЧ 
“КМСТОЯОЦent through goal-management and through goal-ПШМЮs” 

– motivational emphasis 
“rОМШЯОrТЧР ПrШЦ ЛКН ЭТЦО-СКЛТЭs” – recovery from underlying 

psychological problems, e.g. procrastination. 
Time Management Terminologies you should know! 
Attendance Tracker: Employee attendance tracker app by Repli-

con helps you in achieving accurate payroll, comply with labor 
regulations and manager global workforce. It enables employees to 
enter time and attendance from anywhere, anytime on any device and 
supervisors can view the same in real-time. 
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Business Expense Tracker: АТЭС RОЩХТМШЧ’s BЮsТЧОss ОбЩОЧsО 
management tracker you can have complete access to your business 
related expenses. Business specific expense policies enables busi-
nesses to simplify expense tracking. 

Capex Management: Capex management software helps in 
accurately tracking employees time spent of capital projects and 
identify costs that can be capitalized. With Capex management you 
can easily manage capital expenditures in real-time. 

Cloud Based Employee Time Clock: АТЭС RОЩХТМШЧ’s CХШЮН 
based employee time clock software you can capture employees 
punch In/Out time, meal and rest breaks, location, photo, shift 
sМСОНЮХОs, ЭТЦО ШПП’s, ЩЮЧМС СТsЭШrв КХХ ТЧ К sТЧРХО ЮЧТПТОН ЩХКЭПШrЦ. 

Employee Attendance: Replicon provides flexible time and 
employee attendance platform for managing time and attendance of 
employees working in different geographical locations along with 
respective location specific pay-rule policies. Easily track attendance 
of all the employees irrespective of their work type like, full-time, 
part-time, hourly, remote employees, contractors or field workers. 

Online Time-Sheet Software: Simplify source to gross time 
ЭrКМФТЧР ПШr ЩКвrШХХ аТЭС RОЩХТМШЧ’s ШЧХТЧО ЭТЦОsСООЭs. IЭ Тs КЧ ТЧЭЮТ-
tive time tracking solution which is easy to use and enables rapid 
adoption among your diverse workforce 

Project Billing: Efficiently manage projects time and capture 
ЛТХХКЛХО СШЮrs sЩОЧН ШЧ ОКМС ЩrШУОМЭ ЮsТЧР RОЩХТМШЧ’s ЩrШУОМЭ ЛТХХТЧР 
software. This tool provides flexible billing rates which enables 
supervisors and managers to setup billable targets for multiple 
projects with ease. 

QuickBooks Time Tracking: Replicon provides QuickBooks 
integration module for tracking time and capture billable hours to 
effectively manage your resources, projects and clients. This soft-
ware lets you create invoices and cost statements for accurate 
accounting. 

R&D Tax Credits Tracking: Accurately track time and expen-
ses spent by you resources on R&D projects and optimize your tax 
credits using RОЩХТМШЧ’s TТЦО MКЧКРОЦОЧЭ ЩХКЭПШrЦ. TСТs ЭШШХ 
provides access to historical project information of R&D tax audits 
which will be useful in planning future R&D credits. 

SAP Time Management: RОЩХТМШЧ’s РХШЛКХ ЭТЦО ЦКЧКРОЦОЧЭ 
platform enables you to manage time and modernize your existing 
SAP infrastructure by accurately achieving payroll and complying 
with global labor law regulations. 
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On 17th September Elon Musk, previously SpaceX CEO, revealed 
that Yusaku Maezawa, a Japanese billionaire and founder of 
ГШгШЭШаЧ, JКЩКЧ’s ХКrРОsЭ ШЧХТЧО МХШЭСТЧР rОЭКТХОr, аТХХ ЛО ЭСО ПТrsЭ 
ЩrТЯКЭО МЮsЭШЦОr ЭШ rТНО КrШЮЧН ЭСО MШШЧ ШЧ ЭСО МШЦЩКЧв’s ПЮЭЮrО 
massive rocket, the Big Falcon Rocket (BFR). Maezawa plans to fly 
on the trip as early as 2023, and he wants to take artists with him to 
turn the entire ride into an art project called #dearMoon. 

But before Japanese billionaire Yusaku Maezawa can fulfill his 
dream of seeing the Moon with an artist collective, SpaceX still 
needs to finish the rocket that will take the group to space. The 
company needs more money to fund the development of the vehicle, 
ЧКЦОН ЭСО BFR, КЧН ЦШrО аОКХЭСв ЩКЭrШЧs ЦКв ЛО SЩКМОБ’s ЛОsЭ 
funding option. 

Musk estimated that the total development cost of the BFR would 
run around $5 billion, costing no more than $10 billion but no less 
than $2 billion. Musk also said SpaceX is spending about 5 percent 
of its resources on creating this new vehicle at the moment. 

Musk maintains that the BFR can ultimately be funded through 
SЩКМОБ’s Оxisting projects. Those include launching satellites – both 
for commercial customers and the Department of Defense – as well 
as cargo and astronauts to and from the International Space Station 
for NASA. Revenue from those ventures just does not seem like it is 
going to be enough to get SpaceX all the funding it needs quickly, 
though. It is likelier that SpaceX will need cash infusions, either 
from people like Maezawa who are interested in riding on the BFR 
or tourists who might want to fly to the International Space Station 
(ISS). ЇЭСОrаТsО, ЭСО BFR ЩrШЛКЛХв аШЧ’Э ХКЮЧМС ПШr ЭСО ПТrsЭ ЭТЦО ТЧ 
the next couple of years, as Musk currently predicts. 

That makes private customers attractive as a source of cash for 
the BFR. Maezawa would not say how much he paid to reserve an 
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entire BFR flight for himself and eight picked artists. Musk said the 
КЦШЮЧЭ аКs “ЧШЧ-ЭrТЯТКХ” КЧН ЭСКЭ ТЭ аТХХ СКЯО К sТРЧТПТМКЧЭ ТЦЩКМЭ ШЧ 
ЭСО BFR’s НОЯОХШЩЦОЧЭ. SШ СШа ЦЮМС Тs “ЧШЧ-ЭrТЯТКХ” ПШr НОЯОХШ-
ping a rocket Musk expects to cost $5 billion to fund? It could run as 
high as hundreds of millions of dollars. 

If SpaceX decides to dabble in private space tourism to drum up 
funds for the BFR, the company has the means to do it. Currently, 
SpaceX is working on developing a passenger spacecraft called Crew 
Dragon to take NASA astronauts to and from the International Space 
Station as part of the Commercial Crew Program. SpaceX has 
received billions from NASA to help fund the development of this 
capability and pay for regular flights to the ISS once the Crew 
Dragon becomes operational. 

Adding customers to an existing flight of the Crew Dragon could 
be a lot of easy money for SpaceX. Rich space tourists could expand 
SЩКМОБ’s rОЯОЧЮО ЛКsО. TСОrО Тs К sТРЧТПТМКЧЭ ЦКrФОЭ ПШr аОКХЭСв 
people who would like to travel to space. It is not as proven as 
launching commercial satellites, what SpaceX is currently doing, but 
there are a dozen people who have paid to buy tickets to orbit. 

Very rich people have already engaged in space tourism, so 
though the idea is unusual, it has precedent. Singer Sarah Brightman 
put down $52 million to go to the ISS with Space Adventures, a tou-
rism company that set up flights on the Russian Soyuz rocket. (She 
ultimately pulled out for personal reasons.) One Space Adventures 
customer, Charles Simonyi, even paid to go to the ISS twice. Space 
tourism venture Virgin Galactic has also sold up to 700 tickets for 
$250,000 a piece, just to send people into space for a few minutes. 

That suggests SpaceX may go into the space tourism since it is 
the easiest way to make money quickly enough to fund its new 
projects. Otherwise, the BFR will be heavily delayed. Musk said the 
goal was to start major tests of the spaceship portion of the BFR as 
early as 2019, with high-velocity flights of the rocket booster in 
2020. But a rocket as large and complex as the BFR is likely to put 
up unexpected challenges. If SpaceX does not want to spend decades 
ШЧ ЭСО rШМФОЭ’s НОЯОХШЩЦОЧЭ, ПТЧНТЧР ЦШrО ЩКssОЧРОrs ХТФО MКОгКаК 
who are willing to open up their wallets and wait patiently for a ride 
ЦКв ЛО ЭСО ФОв ЭШ ЭСО BFR’s ЭТЦОХв НОЛЮЭ. 
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IS ALL THE GLITTERS GOLD? 
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АСОЧ аО СОКr ЭСО аШrН “РШХН” ТЧ ЭСО МШЧЯОrsКЭТШЧ, ОЯОrвШЧО СКs 
the same visual image, vision and understanding. And if you expand 
your horizons and think over the meaning of the word, the result will 
be stunning. Gold is different, as well as its perception. 

Usually, gold as a useful fossil, metal or decoration is extremely 
good and valuable material. Not only women, but men also mingle 
with precious gifts. Jewellery brings joy and gives a smile to the 
faces of people. And many others among the values of gold are 
distinguished. Everyone is an individual, so the idea here is different. 

Sooner or later, but in every family, children leave their homes 
and move away from their own country. In order to achieve our own 
goals, we are overcoming a lot of obstacles. But time is needed for 
everything: visiting our parents and relatives and by the way it is 
golden. 

Beginning from school years, we often compare ourselves with 
someone, equal to the best and distinguish for ourselves a leader. If 
you talk about being an example for someone else, you need to make 
a lot of effort. Every day we meet with a lot of people, communicate 
with them and analyze their behaviour. We often evaluate people 
ШЧХв ПШr ЭСОТr КЩЩОКrКЧМО  КХЭСШЮРС ТЭ Тs аШrЭС ЭСТЧФТЧР КЛШЮЭ ЭСО 
cause of their actions and mutual attitude. Many of my contempo-
raries appreciate material, not spiritual. They forget that it is 
necessary to look at the deeds and the soul of a person, and not on its 
strength. In our time, the material position is more valued than the 
curiosity of conversation, values and moral principles of others. 

In modern society, people are trying to create a comfortable life at 
the expense of wealth. Evidence is mercenary marriages that are 
created to ensure their future life, but most couples do not find 
МШЦПШrЭ, СКЩЩТЧОss КЧН “ПКЦТХв РШХН” ЮЧЭТХ ЭСО ОЧН ШП ЭСОТr ХТЯОs. 

ЇПЭОЧ, СКЯТЧР СОКrН ЭСО ОбЩrОssТШЧ “sТХОЧМО-РШХН” ТЧ МСТХНСШШН, I 
did not ponder over the meaning of what is said. Every person 
becomes older with years, acquires knowledge, life experience and 
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opens for himself something new. Only with time, I was able to hear 
this statement in a new way. Bad weather, unpleasant situations in 
life and unfriendly people make our mood worse. At such moments 
of our being, we can offend a loved one by saying something unwise 
on emotions. It should be remembered that it is sometimes better to 
keep silent in order to avoid unpleasant situations. 

In our time, eЯОrвШЧО КsЩТrОs ЭШ ЛО “ПТrsЭ”, СКЯО К РШШН КЧН СТРС 
paying job, study at a better university and engage in a favourite 
ЛЮsТЧОss ШП ХТПО. BЮЭ ТЧ ЩЮrsЮТЭ ШП “ЭСОТr” РШХН, ШЧО ЦЮsЭ КХаКвs 
remain a man. 

CШЧsОqЮОЧЭХв, ЭСО МШЧМОЩЭ ШП “РШХН” СКs ЦКЧв ЦОКЧТЧРs. FШr 
some, it is a material wealth and wealth. For others, it is a family, 
their family values and the inner world of man. And for others it is a 
priceless time that flows so fast. I believe, that really is not all that 
shining gold. Not all that happiness that can be bought. In my opi-
nion, people should learn to appreciate the true beauty that is inward. 

WOMEN IN BUSINESS? 
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Nowadays everyone can do gender roles. It means that today men 
can cook or women can repair. And it is normal. It does not depend 
on your gender identification. 

World community has realized, that gender equality (equality 
between women and men) is related to improvement in socio-econo-
ЦТМ ХОЯОХ ШП МШЮЧЭrв’s НОЯОХШЩЦОЧЭ, ЩТОМО КЧН sОМЮrТЭв. TСО ОбЩО-
rience of European countries argues, that with the increase in the 
number of women at the decision-making level and resource alloca-
tion, the social orientation of state is intensified, level of corruption 
is reduced and the whole society is developed.  

Gender equality is one of the central parts in the human rights 
system and among the United Notions values. In 1945 the UN Char-
ЭОrаКs КНШЩЭОН. ЇЧО ШП ТЭs ПЮЧНКЦОЧЭКХ ЩrТЧМТЩХОs Тs “ОqЮКХ rТРСЭs ШП 
ЦОЧ КЧН аШЦОЧ” Кs аОХХ Кs ЩrШЭОМЭТШЧ КЧН ЩrШЦШЭТШЧ ШП аШЦОЧ’s 
rights as responsibility of each state. In 1979 the Conventionon the 
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Elimination of all Forms of Discrimination Against Women was 
adopted by the United Nations General Assembly. Described asan 
international bill of rights for women, it was instituted on 3 Septem-
ber 1981 and has been ratified by 189 states. Ukraine ratified it in 
1980.  

Unfortunately, but there are only 25% of women hold top-mana-
gement positions in the global business. Also, women earn about 77 
% of what men earn on the same job. According to a Georgetown 
Education Center report in February 2018, women need to receive a 
second education at least in order to earn the same salary with men 
for the same job. Is it necessary to say that additional education is 
really expensive! It is called a glass ceiling. Why does it exist? One 
of the reasШЧs Тs СШЮsОаШrФ КЧН ЩКrОЧЭТЧР. “АСв sСШЮХН I give her 
ЭСТs ЩШsЭ, ТП sСО МКЧ РШ ЭШ ЭСО НОМrОО?” As К rОsЮХЭ, аШЦОЧ МКЧ ЧШЭ 
educate without obstacles and some pressure. It is clear discrimi-
ЧКЭТШЧ, I ЭСТЧФ. “АОКФОr sОб”, “ПОЦКХО ХШРТМ”…. TСОsО КrО sЭОrОШ-
tвЩОs ЭСКЭ ЩrОЯОЧЭ аШЦОЧ’s МКrООr.  

On December 8, the World Economic Forum published an annual 
global survey – The Gender Gap Index 2018, measuring 149 
countries worldwide. Given the current pace of preservation, it will 
take 108 years to eliminate global gender inequality and 202 years to 
achieve equal pay for women and men. According to the statistics of 
TСО АШЦОЧ’s VОЧЭЮrО CКЩТЭКХ FЮЧН sЭКЭТsЭТМ, ПОЦКХО ЭОКЦs СКН ШЧХв 
2.8 billion dollars of the total 130 billion dollars in venture capital 
money invested over the year. That is 2.2% of common. It is the 
exact same percentage that for 2017. However, we should say, that 
companies lead by a single female founder or an all-female founders 
raised nearly 1 billion dollars more in 2018 than in 2017. 

Also, I am very proud to say, that percentage of women is rising. 
AММШrНТЧР ЭШ MМKТЧsОв GХШЛКХ IЧsЭТЭЮЭО НТsМХШsЮrО ШП ЭСО аШЦОЧ’s 
full economic potential will lead to an increase of the world GDP to 
12 trillion dollars by 2025. 

In Eastern Europe women in leadership positions are 36% and 
there are 87% of companies where at least one woman is on the top 
management position. In Ukraine there are 30.6% of women among 
top-managers and 28.3% are business owners. 

The largest number of women employed in the field of agricul-
tural production – 54.3%, target and services – 43,6% and business 
in the industry – 2%. 
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АО аШЮХН ХТФО ЭШ ЦОЧЭТШЧ “АШЦОЧ ТЧ BЮsТЧОss” ЩrШУОМЭ Лв ЭСО 
European Bank for Reconstruction and Development. It helps 
women-led small and medium-sized enterprises to access the finance 
and the know-how they need to grow. Program started in 2016 and 
will end in 2022. It covered Armenia, Ukraine, Belarus, Georgia, 
Azerbaijan and Moldova. 

THE MEANING OF THE CONTROL IN MANAGEMENT 
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An important feature of the people-organization relationship is 
management control and power. Control systems exist in all spheres 
of the operations of the organization and are necessary part of the 
process of management. The manager needs to understand the nature 
of power and control in order to improve organizational performan-
МО. CШЧЭrШХ Тs Ч ТЧЭОРrКХ ЩКrЭ ШП ЭСО ЩrШМОss ШП ЦКЧКРОЦОЧЭ. 

Management control is ЩrТЦКrТХв  ЩrШМОss П r ЦШЭТЯКЭТЧР КЧН 
inspiring people to perform organization activities that will further 
ХОКН ЭШ ЭСО ШrРКЧТгКЭТШЧ‘s РШКХs. IЭ is КХsШ  ЩrШМОss ПШr НОЭОМЭТЧР КЧН 
correcting unintentional performance errors and intentional irregula-
rТЭТОs, sЮМС Кs ЭСОПЭ Шr ЦТsЮsО П rОsШЮrМОs. 

Control is also often associated with the act of delegation. 
However, this does not imply that control is uЧНОrЭКФОЧ ШЧХв Л  ЭСО 
ЦКЧКРОr. TСО ЩОrsШЧ ЭШ аСШЦ ЭСО ЭКsФ Тs НОХОРКЭОН Ч КХsШ ШПЭОЧ 
effectively identifies and operates day-to-НКв ЧЭrШХ. 

The process of control is on the centre of the exchange between 
the benefits that the individual derives from memЛОrsСТЩ ШП Ч 
organization and the costs of such benefits. 

CШЧЭrШХ Тs  РОЧОrКХ МШЧМОЩЭ аСТМС Тs КЩЩ1ТОН ЭШ ЛШЭС ТЧНТЯТНЮКХ 
behavior and organizational performance. 

Behavioral aspects of the control. People are the integral ele-
ment of the control and all other stages of management. Therefore, 
developing the process of the control the manager should consider 
behavior of people. 
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Individual behavior. CШЧЭrШХ Ч sЭКЧН ПШr rОХТКЛТ1ТЭв, ШrНОr КЧН 
sЭКЛТХТЭв. АСОЧОЯОr  ЩОrsШЧ ТЧqЮТrОs “I аШЮХН ХТФО ЭШ ФЧШа СШа 
wОХХ I Ц НШТЧР”, ЭСТs ТЧ ОППОМЭ Ч Л  sООЧ Кs КsФТЧР ПШr ЧЭrШХ. 
Members of staff want to know what is expected of them and how 
аОХХ ЭСОв КrО ЩОrПШrЦТЧР. TСТs ЩХКМОs ОЦЩСКsТs Ч ЭСО ОбМСКЧРО ШП 
information, feedback and comparison of factual resu1ts against 
ЩХКЧЧОН ЭКrРОЭs. CШЧЭrШХ Тs  ЛКsТs ПШr ЭrКТЧТЧР ЧООНs, ЦШЭТЯКЭТШЧ ЭШ 
achieve standards and for the development of individuals. 

Organizational performance. At the organizational level, mana-
РОЦОЧЭ ЧООНs ЭШ ОбОrМТsО ‘МШЧЭrШХ’ ШЯОr ЭСО ЛОСКЯТШr КЧН КМЭТШns of 
sЭКПП ТЧ ШrНОr ЭШ ОЧsЮrО  sКЭТsПКМЭШrв ХОЯОХ ШП ЩОrПШrЦКЧМО. MКЧКРО-
rial control systems are the means of checking progress to determine 
whether the objectives of the organization are being achieved. 

Controlcompletes the cycle of managerial activities. It involves 
planning and organization of work functions, and guiding and 
rОРЮХКЭТЧР ЭСО КМЭТЯТЭТОs ШП sЭКПП. CШЧЭrШХ ЩrШЯТНОs  МСОМФ Ч ЭСО 
ОбОМЮЭТШЧ ШП аШrФ КЧН Ч ЭСО sЮММОss Шr ПКТХЮrО ШП ЭСО ШЩОrКЭТШЧs ШП 
the organisation.  

Elements of control. Whatever the nature of control and 
whatever forms it takes there are five essential ОХОmОЧts ТЧ  
management control system: 

 planning what is desired; 
 establishing standards of performance; 
 monitoring actual performance; 
 comparing actual achievement against the planned target 
 rectifying and taking corrective action. 
Forms of control. Control is far-rОКМСТЧР, ТЭ М Ч sОrЯО  ЧЮЦЛОr 

ШП ПЮЧМЭТШЧs КЧН Ч Л  ЦКЧТПОsЭОН ТЧ  ЧЮЦЛОr ШП НТППОrОЧЭ ПШrЦs. 
 CШЧЭrШХ sвsЭОЦs М Ч ПШМЮs Ч ЭСО ЦОКsЮrОЦОЧЭ ШП ТЧЩЮЭs, 

outputs, processes or the behavior of people. 
 CШЧЭrШХs М Ч Л  МШЧМОrЧОН аТЭС РОЧОrКХ rОsЮХЭs Шr аТЭС sЩОМТПТМ 

actions.  
 CШЧЭrШХs М Ч Л  МШЧМОrЧОН аТЭС КЧ ОЯКХЮКЭТШЧ ШП ШЯОrКХХ 

ЩОrПШrЦКЧМО ШП ЭСО ШrРКЧТгКЭТШЧ Кs  аСШХО Шr аТЭС ЦКУШr ЩКrЭs ШП ТЭ. 
This requires broadly based standards of performance and remedies 
ПШr МШrrОМЭТЯО КМЭТШЧ. TШЭКХ qЮКХТЭв МШЧЭrШХ, МШЧМОrЧОН аТЭС Ч КrОКs 
ШП ЭСО ШrРКЧТгКЭТШЧ, М Ч Л  sООЧ Кs ЩКrЭ ШП TШЭКХ QЮКХТЭв MКЧКРОЦОЧЭ 
programmers. 
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 CШЧЭrШХs М Ч Л  МШЧМОrЧОН аТЭС ЭСО ЦОКsЮrОЦОЧЭ КЧН ЩОrПШr-
mance of day-to-day operational activities. This calls for more 
specific standards of performance and speedy corrective action 

So, control is effective if it has strategic character, is aimed at 
achievement of concrete results, and is duly, flexible, simple and 
economic. 

When the organizations carry out the business in the foreign 
markets, function of the control gets an additional degree of 
complexity. 

The control over the international scale is especially difficult 
business because of the big number of various spheres of activity and 
communication barriers. Productivity of the control can be improved, 
if periodically carry out meetings of responsible heads in headquar-
ters of the organization and abroad. It is especially important not to 
make foreign managers responsible for the decision of those 
problems which do not depend on them. 

Control system can help fulfill peoples need at work and their 
presence may be welcomed. Often control over behavior is resented 
and perceived as a threat. The manager should, therefore, enlist the 
co-operation of control systems. The effective function of control 
systems is influenced by: motivation of staff; the operation of groups 
and the informal organization; organization structure; leadership 
style and systems of management. 

HEALTHY EATING 

Latysh Victoria, stuНОnt mКУorТnР Тn “FooН TОМСnoХoРв КnН 
EnРТnООrТnР”, Рroup І-11 
Tilna Olga, stuНОnt mКУorТnР Тn “FooН TОМСnoХoРв КnН EnРТnООrТnР”, 
Рroup І -11 
V. I. Voskobojnyk, scientific advisor, Associate Professor of the 
Business Foreign Languages Department, Candidate of Philology 
(PhD)  
HТРСОr EНuМКtТonКХ EstКЛХТsСmОnt oП UФoopspТХФК “PoХtКvК UnТvОrsТtв 
oП EМonomТМs КnН TrКНО” 

АО ХТЯО ТЧ К аШrХН аСОrО ЩОШЩХО КrО КХаКвs ТЧ К СЮrrв КЧН НШЧ’Э 
have enough time to eat healthy food. Eating in a hurry can be 
harmful for the body. Buying every desired product is also risky. 
There are lots of products today which are genetically modified. It 
ЦОКЧs ЭСКЭ ЭСОв аОrОЧ’Э РrШаЧ ТЧ ЭСОТr ЧКЭЮrКХ ОЧЯТrШЧЦОЧЭ КЧН 
conditions. If we want to follow a healthy diet, we should avoid such 
products.  
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Eating healthy is very important for every person. Healthy eating 
is a diet that provides growth, normal development and livelihoods 
of a person, which contributes to strengthening his health and 
preventТЧР НТsОКsОs. АТsО ЩОШЩХО sКв, “HОКХЭС Тs КЛШЯО аОКХЭС”. 
AЧН, ТЧНООН, аСКЭ МКЧ аО НШ ЩrШЩОrХв ТП аО НШЧ’Э ОКЭ. IЭ Тs ШЮr 
natural source of energy 

Healthy eating involves the harmonious consumption of proteins, 
fats, carbohydrates, vitamins, macro-and trace elements - the main 
substances contained in foods. Proteins are the main plastic material 
for the growth and development of the body. Proteins are structural 
elements of all tissues. Healthy food assumes that both animal 
proteins (meat, fish, eggs, milk) and vegetable (legumes, potatoes, 
seeds, nuts, and cereals)are present in the diet. According to 
physiological standards, part of animal proteins should be 55% of the 
total amount of protein consumed. Fats are also important and are 
responsible for energy accumulation, heat preservation, protection 
against injury, the exchange and the creation of the necessary 
hormones, vitamins and other bioactive substances. Carbohydrates 
are the main source of energy. The average rate of carbohydrates in 
the daily diet is about 400 g for humans. Vitamins are indispensable 
components of a diet of healthy eating that are involved in all 
bioprocesses of the body. If the body receives very little vitamins, it 
can adversely affect the health. 

Healthy food protects people from the mass of diseases, 
strengthens immunity to some pathogenic factors, and maintains a 
solid body mass at a stable level. In other words, it allows improving 
health, physical development and prevents metabolic disorders and 
chronic diseases. 

Eating lots of vegetables and fruit is healthy. Other healthy and 
nutritious products include fish, seafood, whole grains, fat-free or 
low-fat milk products, lean meat, eggs, beans, seeds and nuts. 
HШаОЯОr, ЭСО КЦШЮЧЭ НОЩОЧНs ШЧ ОЯОrв ЩОrsШЧ’s ЛШНв КЧН ТЭs ЧООНs. 
For example, some people are highly allergic to nuts. In this case 
they need to cut this product out of their daily diet. Another problem 
is the increasing number of fast-food chains. People want to eat 
qЮТМФХв ЛЮЭ ЭСОв НШЧ’Э rОКХТгО ЭСКЭ ПКsЭ-food is unhealthy. The regime 
of eating is also important. Of the total ration the breakfast should 
take 25%and include complex carbohydrates, fats a few proteins. 
Lunch should take 35–40% and include complex carbohydrates, 
proteins, and fiber. Dinner should be 20% and include proteins and 
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fiber. We also have two snacks that take up 15% of the total ration. 
These can be fruits, dairy products, bars. 

It is important to consider the pyramid of food. It consists of six 
groups: cereals, vegetables and fruits, starches and legumes, protein-
containing products (meat products, dairy products), fatty foods, and 
delicacies (sweets, sweetened beverages) whose consumption should 
be reduced or stopped. The higher up the pyramid, the more you 
must moderate your intake of the food. At the bottom of the pyramid, 
sits water and all the ways it can be drunk, without moderation and at 
the top, there are all the foods that are the worst for the diet (e.g., 
fried foods, sugary drinks, pastries) that should be eaten very rarely. 

During the day, you should diversify the diet with different types 
of products from each group. It is desirable that at each time the 
products should be from three different groups of the pyramid, at a 
minimum. Here is an example of the healthy eating and malnutrition. 
Healthy eating can include breakfast of hot sandwiches with cheese, 
tomatoes and salad (made on black bread). The second breakfast is a 
salad of tomatoes and feta. Dinner consists of pasta with meat and 
vegetables (with olive oil). Choose a variety of meat to taste. The 
main thing is that it should be lean. Lunch includes fruit. Supper is 
chicken with asparagus (fried chicken with asparagus). The example 
of malnutrition is breakfast of tea with sugar (3 tablespoons), pasta, 
fat cottage cheese. The second breakfast includes bun with con-
densed milk. Dinner is composed of fried potatoes, chopsticks in 
Kiev, crackers. Supper involves chips, two sandwiches with butter 
and jam, and sweet drink. 

Along with healthy eating h, we should try to keep fit by doing 
exercise, cycling, spending less time in front of the TV and not 
smoking. 

WHAT IS SUCCESS AND HOW TO ACHIEVE IT? 
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SЮММОss Тs ЯОrв ТЦЩШrЭКЧЭ ТЧ ОЯОrв ЩОrsШЧ’s ХТПО. IЭ Тs sШЦОЭСТЧР 
that we achieve after having made certain effort. The meaning of 
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success has changed and evolved over time. Today people connect it 
ЦКТЧХв аТЭС КЛЮЧНКЧМО ШП ЦШЧОв КЧН ХЮбЮrТШЮs ЩШssОssТШЧs. IЭ’s К 
fact that every person on the planet desires to be successful. Howe-
ver, what does it mean? To begin with, to be successful means you 
can go back into time and be completely satisfied with all the things 
вШЮ’ЯО КМСТОЯОН КЧН НШЧО, аТЭСШЮЭ КЧв rОРrОЭ. ЇЧО ШП ЭСО ЦКТЧ 
peculiarities of success is to have a goal, which you should reach no 
ЦКЭЭОr аСКЭ вШЮ’ХХ СКЯО ЭШ ПКМО. FШr ОбКЦЩХО, sШЦО ЩОШЩХО аШЮХН 
like to create a stable family environment and a harmony in their 
homes. Others tend to get a profitable job and wallow in money. 
FЮrЭСОrЦШrО, ТЭ’s ЛОХТОЯОН ЭСКЭ ТП вШЮ аКЧЭ ЭШ РКТЧ sЮММОss вШЮ ШЧХв 
need talent. However, some people reckon that hard work can 
compensate the lack of it. Psychologists state that those who have 
interesting hobbies have more chances to become successful. These 
are just general tips which we may consider or not. The most 
important thing is to define how we see success. 

In my humble opinion, talent as well as hard work is very 
important, because of some reasons, presented further. First of all, if 
вШЮ’rО ЧШЭ РТПЭОН Шr ОЧНШаОН аТЭС ЧОМОssКrв sФТХХs вШЮ аШЧ’Э ЛО КЛХО 
to become a profound specialist in the certain area or field of the 
modern world. But at the same time, you have to be a hard-working 
and industrious individual to have an opportunity to improve your-
self. Secondly, it seems to me, that these two things are inseparably 
linked with each other. You know, they are like sufficient parts of the 
whole system. 

ІШЧОЭСОХОss, К ЭКХОЧЭ КХШЧО аШЧ’ ЛО ОЧШЮРС ЭШ ЛОМШЦО К sЮММОss-
ПЮХ СЮЦКЧ. AММШrНТЧР ЭШ sШЦО ЩОШЩХО’s ЩШТЧЭ ШП ЯТОа, ТП К ЩОrsШЧ Тs 
ЭКХОЧЭОН, ЭСОв НШЧ’Э СКЯО ЭШ НШ КХХ ЭСОТr ЛОsЭ ЭШ КМСТОЯО sШЦОЭСТЧР, 
МКЮsО ЭСКЭ’s ЧШЭ ЮrРОЧЭ. I НТsКРree with this idea. Without hard work, 
ПШr ОКМС ЦШЦОЧЭ ШП ЭrТЮЦЩС ТЧ вШЮr ХТПО, вШЮr sФТХХs аШЧ’Э ТЦЩrШЯО КЭ 
КХХ. IЭ’s ЛОЭЭОr ЧШЭ ЭШ ЭКФО вШЮr ЭКХОЧЭ ПШr РrКЧЭОН ЛОМКЮsО ЭСОrО’s 
nothing without something. 

IЧ МШЧМХЮsТШЧ, I аШЮХН ХТФО ЭШ sКв ЭСКЭ ЭСО аШrН “sЮММОss” rОЦТЧНs 
ЦО ШП ЭСТs qЮШЭО: “IП вШЮ ЛОХТОЯО вШЮ МКЧ КМСТОЯО”. TСО НОПТЧТЭТШЧ ШП 
ЭСТs аШrН sЭКЭОs ЭСКЭ ТЭ’s К sЮММОssПЮХ ЩОrПШrЦКЧМО Шr КМСТОЯОЦОЧЭ. I 
ЭСТЧФ ТЭ’s ЭСО ШЮЭМШЦО ШП ЭСО МСКХХОЧРОs КЧН СКrНsСТЩs ТЧ ХТПО, ЧШ 
matter what goes on in it. If you can look back and say that you had a 
successful life, then nothing else matters. 
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ACCESS TO EDUCATION AND CAREER DEVELOPMENT 
IN DIFFERENT ECONOMIC ENVIRONMENTS 

Sirelkhatim Nasr, MEB -21  
. . ,  ,  
. . , .  

    «  -
   » 

Career development and economic environment are very much 
correlated. 

The economy of Sudan has suffered a severe economic crisis 
since 2011 despite its vast potential rОsШЮrМОs. SЮНКЧ’s ОМШЧШЦв Тs 
basically agricultural with inadequate infrastructure and ridden by 
civil wars, social and ethnic conflicts. However, it witnessed a 
radical change in 1999, when it began to export crude oil. For nearly 
a decade, the economy boomed, driven by rising oil production and 
prices and significant inflows of foreign direct investment related to 
ЭСО ШТХ sОМЭШr, ЛЮЭ ЭСО ОМШЧШЦТМ sСШМФ ШП SШЮЭС SЮНКЧ’s sОМОssТШЧ ТЧ 
2011 was devastating. The government of Sudan has endeavored, in 
vain, to absorb the ensuing consequences, re-stabilize the economy, 
and make up for the sharp drop in the badly needed foreign-exchange 
earnings. The interruption of oil production in South Sudan for more 
than a year and the eventual loss of oil transit fees (1 billion USD in 
2013) СКЯО ПЮrЭСОr аШrsОЧОН SЮНКЧ’s ПrКРТХО ОМШЧШЦв КЧН МШЮЧЭв 
career development, education in Sudan has a long history of 
interaction with politics its free and compulsory for children aged 6 
to 13 years. Primary education consists of eight years, followed by 
three years of secondary education. The former educational ladder  
6 + 3 + 3 was changed in 1990. The primary language at all levels is 
Arabic, most males perform military service before completing their 
education, however higher education system in Sudan has suffered 
ОЧШrЦШЮsХв ЮЧНОr BКsСТr’s РШЯОrЧЦОЧЭ КЧН ЦКЧв МСКЧРОs аТЭС 
profound cultural and political implications were introduced. The 
national Islamic front (NIF) has released the impact of higher 
education on the society and the influence graduates could exert long 
before other finding prober job. The growth of the fundamentalist 
movement in Sudan is a testimony for this realization as the whole 
movement originated and developed within higher education institu-
tions and its hard core is mainly composed of university graduates. 
The regime was quick to abolish all higher education institutions 
charters and regulations and to replace them with its own. These new 
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charters gave the regime unprecedented powers and reduced the role 
of senior staff in universities to mere administrators without any 
freedom of decision making. In addition, the existence of a large 
number of graduates without proper job opportunities meant an 
accumulation of over-educated civil servants in government depart-
ments with nothing to do with their qualifications Disenchantment, 
lack of satisfaction and a higher bill for the work force, increased 
pressures on already dwindling resources of an impoverished 
administration and caused a sharp decline in productivity.  

Unlike developed countries which have long catered for its prio-
rities in higher education through a gradual and sustained expansion 
program, Sudan and its fellow developing countries need a clear 
vision of high education and career development. The lack of 
direction blurs the real needs and makes any sense of priorities a 
dream, school systems in Africa are generally of low quality. Basic 
skills are not being learnt, a fact most clearly captured by interna-
tional standardized tests, whose results reveal that the Region is still 
below the level expected Unemployment among university gradua-
tes, tertiary education graduates, and other vulnerable members of 
society are negatively affecting the career development of many 
young people. Hence the need to create an environment that can 
develop and unleash the expertise of the educated youth in Africa is a 
must. 

WOMEN IN BUSINESS 

Careen Patricia Sami, student majoring in International Economic 
Relations, group IER IB-11 
V. L. Ishchenko, Scientific advisor Associate Professor of the Busi-
ness Foreign Languages Chair Candidate of Philology 
HТРСОr EНuМКtТonКХ InstТtutТon oП UФoopspТХФК “PoХtКvК UnТvОrsТtв oП 
EМonomТМs КnН TrКНО” 

Women are born natural leaders and best believe that when you 
see a woman in business success is rТРСЭ ЭСОrО аТЭС ЭСОЦ. IЭ’s ЧШЭ Кs 
easy as it looks; most of these ladies face hardships but as we all 
know women are strong enough to face anything. They are 
conquerors and are motivated by a lot of things such as the desire to 
be the best, having power and being recognised. 

Women are motivated with a lot of different things and in this 
case I will give an example of a ZIMBABWEAN women named 
Pokello who started her business simply because she loves shoes and 
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she wanted to be recognised by the world for her love for shoes, 
started selling shoes and now she owns her own boutique with not 
only shoes but also her own designed clothes too. 

Moreover women have always been undermined but they have 
proven that they are as good as men or even better. I will give an 
example of Opra Winfrey the first black woman who became a 
billionaire at the age 49, an American media proprietor, talk show 
host, actress, and producer who made it in a time were women 
believed that they were not good enough. She started from nothing 
and now she is one of the most powerful women in the world. She is 
recognised all over the world and has done a lot of great things in her 
life like helping people who need help. 

Furthermore, women are generally viewed to be the ones who 
depend on men but the tables have turned and we find some men 
depending on women. With that women are still fighting to be 
recognised in business are motivate to work hard and show that 
business is a big sector for everyone with great ideas to show their 
capabilities. Nowadays we see women as CEO, enterprenuers and 
this is proof that women are good in what they put their minds at. 

In addition women work tireless to be the best, everyone loves 
being the best from time to time and this alone can be a motivation to 
some women to work hard in whatever platform there are in. Also 
being in control knowing that you hold all the power inspire one to 
be on top of their game all the time. 

Working women manage to jungle work and raise family, now 
ЭСКЭ’s ЦТЧН ЛХШаТЧР. HШа МКЧ ШЧО ЦКЧКРО КХl that chaos, having to 
take of children requires a lot of energy and time but somehow 
women manage to put everything in order? Acting, singing is a 
demanding career and look at the women who are doing it good the 
likes of Teraj P. Henson an American actress who is also a single 
parent doing a good job. 

However, with all this being said all women in business face 
challenges like gender discrimination and looked down on just 
because you are women. Some men tend to think highly of 
ЭСОЦsОХЯОs КЧН НШЧ’Э ЭrЮsЭ аomen enough to let them do their work 
on their own, they are always monitoring them and watching them 
this can demotivate some women and feel like that they are not 
appreciated personally. I think women are the best in business they 
are resourceful and can make anything happen. 
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FUNDAMENTAL STAGES OF A DREAM CHASER 

Congress Kamanga, student majoring in International Economic 
Relations, group IER IB-11 
V. L. Ishchenko, Scientific advisor Associate Professor of the Busi-
ness Foreign Languages Chair Candidate of Philology 
HТРСОr EНuМКtТonКХ InstТtutТon oП UФoopspТХФК “PoХtКvК UnТvОrsТtв oП 
EМonomТМs КnН TrКНО” 

“A drОam Тs not аСat вou sОО аСОn вou arО aslООp but Тt  
Тs аСat вou аaФО up to do ОvОrвdaв” CСrТstТano Ronaldo 

The first and key fundamental stage of a dream chaser is to have 
Desire, Will and Inspiration or Motivation to chaser that dream every 
day. Desire is the turning corner to make the first step; it gives birth 
to determination and dedication. The Will plays spiritual role and 
Inspiration or motivation prepares you mentally. Therefore dream 
МСКsОrs КsФ ЭСОЦsОХЯОs ЭСОsО ЭаШ qЮОsЭТШЧs “аСКЭ НШ I НОsТrО? AЦ I 
willing to put every effort to achieve the dream and Am I well 
ТЧsЩТrОН КЧН СТРСХв ЦШЭТЯКЭОН?” TСТs qЮОsЭТШЧs аТХХ ЮЧХШМФ ЭСО КХХ 
the strength and opportunities you have to take. This will 
automatically drive you to the next fundamental stage 

The second fundamental stage is planning and actioning, when 
you are at a level whereby you walk the talk. The vision of your 
dream becomes vivid. Make a plan by setting goals of (short term 
and long term goals) the dream. One of the best lessons I learned is 
that a dull is smarter than a sharp mind. Write the goals down with a 
realistic mind that is planning. Failure to plan is recipe to fail. After 
planning there should be Action. Be action oriented remember a hour 
of action is better than a week of planning. For people, who are Fo-
rОб ЭrКНОrs ХТФО ЦО, аО’rО ОЧМШЮrКРОН ЭШ ЭКФО КМЭТШЧ КЧН ЦКФО ЦТs-
takes because it is by doing and making mistake that you learn, im-
portantly take lessons and try again. The point of this stage is to plan 
effective and take action to execute your plan efficiently. Your 
dream could be being a doctor, educator, and accountant or even a 
professional driver – to all dreams, effective planning and taking 
action is key. 

I have realized that the next fundamental stage for a dream chaser 
is the association with the right individuals; it is no secret that as you 
move towards your purpose you will lose friends. In the pursuit of a 
dream, negative and belittling people are not needed; this could be 
your brother and best friend. Associate yourself with individuals that 
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force you to level up, have converse with people who are ambitious 
as you, chill with those whom you can built you and always keep 
your mind open to knowledge at this fundamental stage. Knowledge 
is the new currency or gangster. Applied knowledge is wisdom. A 
dream chaser does not need powerful or rich individuals around but 
needs an individual that believes in him and mostly the dream. This 
fundamental stage of association with the right people will nature 
nutrients in your dream, you will geminate more will power, ambi-
tion, self believe and it will open opportunities you never thought of 
before.  

When the going gets tough, you then realize that you have to dig 
deep within you to find the light or strength. This is the stage of per-
sОЯОrКЧМО КЧН ЩКЭТОЧМО. SЭОЯО УШЛs ШЧМО sКТН “ЭСО НТППОrОЧМО ЛОЭаООЧ 
sЮММОssПЮХ ЛЮsТЧОssОs Тs ЩОrsОЯОrКЧМО”. ВШЮ Кs ЭСО НrОКЦОr ЧООН ЭШ 
persevere in tough times. This perseverance gives harvest to patien-
ce. Dream chasers have to master patience as they master a skill. For 
example, a soccer player goes through an injury, a doctor might go 
through suspension and some professions have bans, I think the 
common struggle we face is financial crisis. Perseverance will stop 
you from giving up, holding on to faith and hope of a bright morning 
compliment your perseverance with Patience. What is patience? To 
me it is the period whereby you are moving the shadows of hard 
times to the green pastures. It is very fundamental that you become 
patient and trust the process. Remember patience is action itself. A 
lion, wolf and leopard are good examples of patience, as they see the 
food they wait and wait for the right moment and they always win. A 
dream chaser needs to have the character of these animals. The 
fundamental stage of perseverance and patience is a test of character 
yet it is the bridge to the results you always wanted.  

The following fundamental stage of a dream chaser is to build and 
improve. To build means standardization, for example a sole trader 
will have regular customers, a sportsperson, singer, educator and 
actor will have an average performance, all these individuals are 
getting positive results in their pursuits. They have built a winning 
strategy, I highly recon that a dream chaser would build a winning 
formula. The best way to build is to keep on improving; this is an 
awesome level because you shut down critics, while setting new 
records and benchmarks. Constantly learning and allowing fresh 
minds or innovation is major in improving yourself or business. 
Build wisely with the people around you; from a coach to colleagues 
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utilize all these people because they are in your life for better. This 
fundamental stage of build and improve can be interpreted as grow 
and learn, there is always a room of improvement in life. Build 
ОЯОrвНКв К ХТПО, вШЮ НШЧ’Э ЧООН ЯКМКЭТШЧ КЧН ТЦЩrШЯО ЭШ ЛО КЛХО ЭШ 
use all your strength and abilities in your lifetime. A Wiseman once 
said “ІОЯОr ЭСТЧФ вШЮ КrО sЦКrЭОr ЭСКЧ ОЯОrвШЧО ЛЮЭ ФЧШа вШЮ МКЧ 
ХОКrЧ sШЦОЭСТЧР ЧОа ПrШЦ ОЯОrвШЧО”. TСО аШrХН Тs ПШr ЭСШsО аСШ КrО 
constantly learning, this means more opportunities for you as your 
skills are never outdated. Be good in networking to get the best out 
this stage. 

To say the least there could be many other stages in between or 
thereafter from the ones mentioned above depending on the character 
and path of an individual. Destiny is achievable to every dream 
chaser who master all the fundamental stages mentioned above. 
Believe in yourself, work hard and shine. The strongest factor of 
success is self esteem, believe you can do it, believe you deserve it, 
and believe you will get it.  

ECONOMIC SUSTAINABILITY AS  
A FORM OF HUMAN SECURITY 

Ebrima Nyass, MEB-21 
. . ,  ,   
. . , .  

    «  -
   » 

The main idea of the research is achieving an ultimate goal based 
on economic sustainability as a form of human security in the 
Gambia. So providing the background for a deep, infrastructural and 
philosophical recognition in understanding of the concepts of human 
security which results in sustainable development. This brings a lot 
of concerns for politicians, social scientists, decision-makers, acade-
mic researchers and economist. Nowadays, the scientists and resear-
chers believe that the first step for reaching human development is to 
provide human security in every society. In this way, we first take a 
look at the theoretical concepts and principles of the issues 
mentioned. 

Security is originated from the word secure and opposite of fear, 
it means being or feeling secure and free from fear, anxiety, danger, 
doubt, etc., something that gives or assures safety, tranquility, 
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certainty, etc. Also, the meaning of security is a kind of being safe 
against forced aggression, regarding the persons; it means that people 
НШЧ’Э СКЯО КЧв ПОКr КЛШЮЭ ЭСОТr ХОРТЭТЦКЭО rТРСЭs КЧН СКЯТЧР ПrООНШЦ. 
Traditional meaning of security is stated a general interpretation, 
being free from any threat, or danger. Security prepares conditions 
for protecting vital values and obtaining the feeling of freedom from 
vulnerability and dangers. 

Economic sustainability of human security in the Gambia like 
many developing countries depends on agriculture and natural 
resources for its economic development. This requires the judicious 
use of environment/natural resources, particularly, environmental 
goods and services for sustenance and livelihoods to satisfy basic 
human needs such as foods, shelter, clothing freedom, and health 
care among the others.  

In conclusion the government of the Gambia has had a dynamic 
policy landscape in pursuit of the goal of sustainable security and 
development based on the Nation plan and through efforts to imple-
ment multi sectoral programs and comprehensive sectoral initiative. 
The Gambia government also plan to transform the Gambia into a 
financial Centre, a tourist paradise, a trading skilled, healthy, self-
reliant and enterprising population. Nevertheless, guarantees a well-
balanced eco-system and a decent standard of living for one and all 
under a system of government based on the consent of the citizenry. 

INTRODUCTION TO JAVA PROGRAMMING LANGUAGE 

Larty Wahab Hankim,  -11 
. . і ,  , , . .- . . 

    «  -
   » 

The history of Java is very interesting. Java was originally 
designed for interactive television, but it was too advanced technolo-
gy for the digital cable television industry at the time. The history of 
java starts from Green Team. Java team members (also known as 
Green Team) initiated this project to develop a language for digital 
devices such as set-top boxes, televisions etc. But it was suited for 
internet programming. Later, Java technology was incorporated by 
Netscape. 

Java is used to build applications and platforms for a number of 
devices including computers, laptops, gaming consoles, Blu-ray 
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players, car navigation systems, medical monitoring devices, parking 
meters, lottery terminals and smart phones. It is also a key language 
for networking, particularly for data centers that store and transfer 
Web-based data. 

Java is also used to create miniature, dynamic programs that run 
alongside or are embedded within Web pages. These programs are 
called applets and can be used to display maps, weather, games or 
other interactive widgets or tools on a Web page. 

A Java code will run on any JVM (Java Virtual Machine). Lite-
rally you can run same Java code on Windows JVM, Linux JVM, 
Mac JVM or any other JVM practically and get same result every 
time. 

Java program can be characterized as: 
Simple: Java was designed to be easy to use, write, compile, 

debug, and learn other programming languages. Java is much simpler 
than C++ because Java uses automatic memory allocation and 
garbage collection. 

Object-Oriented: Allows you to create modular programs and 
reusable code. 

Platform-Independent: Ability to move easily from one 
computer system to another 

Distributed: Designed to make distributed computing easy with 
the networking capability that is inherently integrated into it. 

Secure: The Java language, compiler, interpreter, and runtime 
environment were each developed with security in mind. 

Allocated: Java has the feature of Stack allocation system. It 
helps the data to be stored and can be restored easily. 

Multithreaded: The capability for a program to perform several 
tasks simultaneously within a program. 

Performance: Significantly slower and more memory-consuming 
than natively compiled languages such as C or C++. 

Look and feel: The default look and feel of GUI applications 
written in Java using the Swing toolkit is very different from native 
applications. 

Single-paradigm language: The addition of static imports in 
Java 5.0 the procedural paradigm is better accommodated than in 
earlier versions of Java. 

Java has significant advantages not only as a commercial langua-
ge but also as a teaching language. It allows students to learn object-
oriented programming without exposing them to the complexity of 
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C++. It provides the kind of rigorous compile-time error checking 
typically associated with Pascal. It allows instructors to introduce 
students to GUI programming, networking, threads, and other impor-
tant concepts used in modern-day software. 

HOW TO BECOME MORE TOLERANT AND ACCEPT 
DIVERSITY REGARDING RACE AND RELIGION VIEWS 

Ismaila Jallow, student majoring in International Economic Rela-
tions, group IER IB-11 
V. L. Ishchenko, Scientific advisor Associate Professor of the 
Business Foreign Languages Chair Candidate of Philology 
HТРСОr EНuМКtТonКХ InstТtutТon oП UФoopspТХФК “PoХtКvК UnТvОrsТtв oП 
EМonomТМs КnН TrКНО” 

We are all the products of our own individual upbringing and 
experiences so it is completely natural that we will all have diffe-
rences in opinions on a wide range of issues. 

The world would be a very dull place if we were all the same and 
ТЭ’s ЭСО ТЧМrОНТЛХО НТЯОrsТЭв КЦШЧРsЭ ЩОШЩХО ЭСrШЮРСШЮЭ ЭСО аШrХН ЭСКЭ 
makes it such a fascinating place. 

Benefits of Being Open to Others: When we get to learn about 
others and respect our similarities and our differences, we get to 
learn so much more about the world and about ourselves and this 
helps us to grow spiritually, instead of stagnating. It also opens the 
doors to many other opportunities, be they friendships, work pros-
pects, travel possibilities or a wider understanding of the world in 
which we live. 

Be Prepared to Listen: CШЦЦЮЧТМКЭТШЧ ТsЧ’Э sТЦЩХв КЛШЮЭ 
talking. In fact, some of the best communicators on the world stage 
ЭОЧН ЭШ ЛО ХОss “ЯШМКХ” ЭСКЧ аО ЦТРСЭ ЭСТЧФ ЭСОв’Н ЧООН ЭШ ЛО ЭШ ЛО 
effective communicators. Take Kofi Annan at the UN for instance. 
HО СШХНs ШЧО ШП ЭСО аШrХН’s ЦШsЭ ЩШаОrПЮХ ЩШsТЭТШЧs аСОЧ ТЭ МШЦОs 
to mediating between powerful people from different countries often 
аТЭС ЦКУШr НТППОrОЧМОs ТЧ ШЩТЧТШЧ ЛЮЭ СО’s РШШН КЭ аСКЭ СО НШОs Кs 
СО’s К РШШН ХТsЭОЧОr КЧН, ТЧ ОППОМЭТЯО МШЦЦЮЧТМКЭТШЧ, ТЭ’s ХТsЭОЧТЧР 
ЭСКЭ’s ШПЭОЧ ЭСО ФОв. 

Being culturally responsive is not about changing others to be 
more like you. Instead, it is about exploring and honoring the 
differences of others. It includes: 



– © ПУЕТ – 337 

1. Developing cultural self-awareness. What influenced your 
own cultural identity? What values and beliefs do you hold and why? 
Understanding your own cultural makeup is the first step to unde-
rstanding that others hold different values and beliefs and believe in 
them as much as you believe in yours. 

2. Learn to appreciate and value diverse views. Do not judge 
views that differ from yours as wrong. Instead, just accept that they 
are different and even try to understand other points of view. 

3. Resist stereotyping. AЯШТН КХХ sЭОrОШЭвЩОs аСОЭСОr “ЧОРКЭТЯО” 
Шr “ЩШsТЭТЯО.” SЭКЭОЦОЧЭs sЮМС Кs “ЛХШЧНОs КrО НЮЦЛ” Шr “AsТКЧs КrО 
РШШН КЭ ЦКЭС” аТХХ ЧОЯer be true of all individuals within that popu-
lation. Furthermore, there will always be individuals outside of that 
population who will also fit that statement. Stereotypes are therefore 
unreliable and untrue.  

4. AММОpt вШur ШаЧ ЧaïvОtц. Cultural responsiveness may 
require you to forgive your own mistakes and ignorance. Don't dwell 
on them. Instead, learn from them. 

In conclusion if people become more tolerant towards others and 
take time to get to know some of those with whom they were 
unfamiliar with previously, it would lead to a far more peaceful and 
understanding world and, ultimately when considering your own 
self-РrШаЭС, КЧ КММОЩЭКЧМО ШП ШЭСОr ЩОШЩХО’s НТППОrОЧМОs Тs К sЮrО-fire 
way of gaining a more complete acceptance of yourself. 

THE STATUS OF DISASTER RISK  
MANAGEMENT IN SUDAN 

Mohamed Karar, Student Majoring in Management, Group MEH-11  
V. I. Voskobojnyk, Scientific Advisor, Associate Professor of the 
Business Foreign Languages Chair, Candidate of Philology 
Higher Educational Institution of UkoopspiХФК “PoХtКvК UnТvОrsТtв oП 
EМonomТМs КnН TrКНО” 

Natural disasters have a negative impact on part of our life 
whether it is affecting the country or citizens. We try to give the 
overview of Sudan and its environment, as well as its environment 
disasters and the ways of overcoming the difficulties. 

Sudan area is 1.949 million square kilometres. Sudan population 
is about 32 million; annual rainfall amount exceeds 800 mm in the 
south and below 100 mm in the extreme north. The status of food 
security is highly affected by its environment and the related 
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environmental problems which, in some cases reach the stage of 
disaster, most of the disasters experienced by Sudan are of ecological 
nature such as droughts, floods, desertification on, pest and locust 
КЭЭКМФs …ОЭМ. IЧ ЭСО ХКЭО 1970’s, ЭСО ІКЭТШЧКХ RОЦШЭО SОЧsТЧР 
Authority (RSA) was established; it is mandated to set space techno-
logy policies, conduct research, and study building capacity. It is 
involved in programs and activities that include project studies, 
human capacity development and awareness.  

Drought is one of the major environmental problems that nega-
ЭТЯОХв ТЦЩКМЭ ПШШН sОМЮrТЭв. 80% ШП ЭСО 32 ЦТХХТШЧ SЮНКЧ’s ЩШЩЮХК-
tion lives in rural areas depending on agriculture and livestock. The 
total area considered as drought prone is about 69,000 sq. km and 
this area produces 90% of the cultivated food crops and 85% of fire 
wood. The major socioeconomic impacts of droughts are immigra-
tion in search of employment opportunities, social disruption as a 
result of displacement, increased violent-conflicts over the resource 
base, malnutrition and epidemics like malaria and cholera.  

The country government made some successful efforts to manage 
НТsКsЭОrs. ЇЧ FОЛrЮКrв 10, 2014, ЭСО AПrТМКЧ DОЯОХШЩЦОЧЭ BКЧФ’s 
Resident Representative in Sudan, Abdul Kamara, led a mission to 
White Nile State to supervise the Emergency Assistance that is reha-
bilitating schools affected by floods. The mission was accompanied 
by an audiovisual profile team that seeks to profile AfDB-financed 
projects in the broader East Africa Region. The mission was received 
by State Commissioner Mohamed Ali Fadlala, responsible for Ed 
Deweim locality at the Directorate of Education in White Nile State. 

The Resident Representative briefed the Commissioner of the 
importance of the audiovisual profiling of the project as an effort to 
НШМЮЦОЧЭ КЧН sСШаМКsО AПDB’s sЮЩЩШrЭ ТЧ ЭrКЧsПШrЦТЧР ЭСО EКsЭ 
Africa Region. 

The Commissioner welcomed the mission and expressed appre-
ciation for the support provided by the Bank in rebuilding the 
schools in White Nile State, which he termed as critical both for the 
ПЮЭЮrО ШП ЭСО sЭЮНОЧЭs КЧН СТs sЭКЭО. HО ЧШЭОН ЭСО BКЧФ’s ШЮЭrОКМС 
ОППШrЭs ТЧ rОЛЮТХНТЧР ЭСО sМСШШХs аКs “ОбОЦЩХКrв, аТЭСШЮЭ аСТМС ЭСО 
children will have no future, and will ultimately end up as good 
candidates to be recruited as rebels in the ongoing conflicts in nearby 
states.  

In conclusion, natural disasters happen to millions of people in 
many places. It is necessary to find how people react to all these 
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disasters, inform people of what to do if a disaster strikes in order to 
save thousands of lives, and research how to structure buildings and 
technology to ensure that in case of disaster many people will be able 
to be evacuated before a disaster hits. The degree of pОШЩХО’s ЩrОЩК-
ration and awareness influences their respond to disasters.  

WHY GOOD LEADERS MAKE YOU FEEL SAFE 

Owoeye N. Azeez, student majoring in International Economic Rela-
tions, group IER IB-11 
V. L. Ishchenko, Scientific advisor Associate Professor of the Busi-
ness Foreign Languages Chair Candidate of Philology 
HТРСОr EНuМКtТonКХ InstТtutТon oП UФoopspТХФК “PoХtКvК UnТvОrsТtв oП 
EМonomТМs КnН TrКНО” 

According to Simon Sinek who spoke about a Medal of Honor 
recipient – a military man who charged into fire to pull wounded 
soldiers into a helicopter. In the military we give medals to people 
willing to sacrifice themselves to help others. However, in business 
we give bonuses to people who sacrifice others to help ourselves. In 
talking to heroic soldiers about why they made a sacrifice for some-
one else, they all said that the other guy would have done the same 
thing – there is a deep trust in the military. It is hard to build this 
trust to leaders and to make employees feel safe in the office 
environment. 

IЧ СЮЦКЧТЭв’s КЧМТОЧЭ СТsЭШrв, НКЧРОr аКs ОЯОrваСОrО КЧН ЭСО 
tribe needed to trust each other to stay safe. In modern times, a busi-
ness has dangers – competitors cutting their market share, new tech-
nology that will make the business model obsolete. However, if indi-
vidual employees do not trust their leadership, they end up spending 
their own time fighting each other or fighting their leaders for safety 
and security. For example – enforcing arbitrary and confusing rules 
at an airline check in counter becausО ТП ЭСОв НШЧ’Э НШ ЭСТs, ЭСОв ЭСТЧФ 
they will lose their job. If people feel safe, they can focus on actually 
tackling external threats and delivering good customer service. 

In business, we need to think of leaders as parents. To discipline, 
nurture, educate, and challenge their employees to build their confi-
dence, take risks and allow them to achieve on their own. In return, 
they need to trust that a leader will not lay them off when times are 
tough – you would not lay off a child because the economy changes. 
This is what offends people about exorbitant CEO salaries in 



340 – © ПУЕТ – 

underperforming companies – the feeling that they have sacrificed 
ЩОШЩХО ЭШ ЩrШЭОМЭ ЭСОТr МШЦЩКЧв’s ЧЮЦЛОrs (КЧН ЭСОТr ШаЧ sКХКrв). 

An example of alternative leadership can be the fact that a 
manufacturing company suffered 30% loss of sales during 2008 and 
their labor pool was overspending by $10million. When the board 
asked for layoffs, the CEO refused and instead gave every employee 
(including himself) 4 weeks of compulsory unpaid leave to be taken 
any time they chose over the year. He told the employees it was 
better for everyone to suffer a little, rather than a few suffer a lot. 
They saved $20million, and morale was up.  

In conclusion, in order to make people feel safe leaders should 
take the risks first, they should eat last, they should sacrifice so their 
people feel safe, and so that their people can gain. When they do this, 
the natural response of their people is that they trust, and are willing 
to sacrifice for the good of the leader’s ЯТsТШЧ. TСОЧ ЭСОв МКЧ sКв ЭСКЭ 
they did what they did because their leader would have done the 
same for them. 

REALIZATION OF HUMAN RIGHTS IN MODERN NIGERIA 

Gote Ahmad Gwadabe, MEB B12 
. . ,  ,   
. . , .  

    «  -
   » 

Human rights are the rights possessed by human beings simply 
because they are human. It is moral principles or norms describing 
certain standards of human behavior that are regularly protected as 
legal inherently entitled simply because she or he is a human being. 
Although recognition of some link between human rights and deve-
lopment is relatively well supported, there are ways in which the two 
persist in parallel and they continue to reflect a separate evolution. 

The parameters of the overlap between human rights and develop-
ment can be described as occurring at three different levels: 

a) factual or substantive 
b) convergent  
c) obligations 
This facilitates a more systematic approach to the interface 

between them, and a more purposeful and transparent approach to 
the integration of human rights in development. 
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According to the Constitution Nigeria is a secular country. The 
Constitution forbids the establishment of a state religion and guaran-
tees the right to freedom in this sense. Nigerian public holidays 
honor Christian and Muslim feast days, but not the holidays of any 
other religion. 

Under the Constitution every person shall be entitled to his 
personal liberty and no person shall be deprived of this right except 
in special circumstances and in accordance with a procedure per-
mitted by the law. It is the right not to be subjected to imprisonment, 
arrest and other physical coercion in any manner that does not have 
legal justification. The right is the freedom to live as one chooses 
without too many restrictions or constraints from the government or 
its agencies. 

The dynamics of human trafficking in Nigeria are geographical in 
nature and include internal trafficking and cross-border trafficking. 
The trans-boundary quality of human trafficking has made it a global 
menace forcing international cooperation measures among countries 
of the world including Nigeria to establish measures to tackle the 
problems associated with trafficking.  

In conclusion, human rights commission is not a prerequisite for a 
government to uphold the human rights of its citizens. Other state 
institutions, such as an independent judiciary or a representative 
legislature, can equally provide oversight to ensure recourse and 
redress to human rights abuses.  

ACCESSIBILITY OF EDUCATION AND CAREER GROWTH 
IN THE CURRENT ECONOMIC SITUATION 

Owusu Oware Ernest, MEB -21 
. . ,  ,  
. . , .  

    «  -
   » 

Since independence, Ghana has comparatively distinguished itself 
among many Sub-Saharan African (SSA) countries in its educational 
developments. Tertiary education in Ghana over the past decade has 
witnessed tremendous growth in various frontages – increased access 
and participation, relative expansion of academic facilities, a gro-
wing private sector, and most importantly, a transformative policy 
environment. Despite these overwhelming developments, there 
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remain inequalities in the higher education system in Ghana: access 
has not been broadened to include all social groups. Available data 
suggest unequal participation among women, minorities, individuals 
from low socioeconomic backgrounds, and spatial-based disparities. 

Using enrollment data from universities, policy document from 
the Ministry of Education, and the National Council for Tertiary 
Education in Ghana, and academic research reports, I provide 
descriptive and critical analyses of the structures of inequalities and 
disparities in higher education in Ghana. I argue that in spite of the 
massive developments over the years, there exist accessibility and 
ЩКrЭТМТЩКЭТШЧ РКЩ аТЭС rОsЩОМЭ ЭШ sЭЮНОЧЭs’ sШМТШОМШЧШЦТМ sЭКЭЮs, 
gender, regions of origin, and the type and location of secondary 
schools attended. 

Higher education in Ghana has recently seen remarkable growth 
in various frontages – widening access and participation, expansion 
of academic facilities, transformative policy environment that has led 
to the growth of private sector participation, innovative funding 
approaches to increase the financial sustainability of institutions, and 
so on. Universities in Ghana have become attractive to students from 
other countries, particularly in West Africa. Public universities in 
Ghana are internationally recognized in terms of the quality of prog-
rams offered, teaching, research, and knowledge transfer. Several 
public universities, have well-developed international programs and 
partnerships with leading institutions such as Harvard, Yale, and 
Princeton, giving more credibility to their academic programs.  

However, in spite of these overwhelming developments, there 
remain inequalities in the Higher Education system in Ghana; access 
has not been broadened to include all social groups. Available data 
suggest unequal distribution of higher education among women, 
minorities, individuals from low socioeconomic status, and spatial-
based disparities. Using enrollment data from universities, policy 
document from the Ministry of Education (MOE), and the National 
Council for Tertiary Education (NCTE) in Ghana, and academic 
research reports, the authors provide descriptive and critical analyses 
of higher education disparities in Ghana. The authors provide a brief 
anatomy of the tertiary education in Ghana, followed by a descriptive 
examination of the various levels of inequalities that have persisted 
in the system with particular reference to access and participation – 
НТsЩКrТЭв ЛКsОН ШЧ sЭЮНОЧЭs’ sШМТШОМШЧШЦТМ sЭКЭЮs, РОЧНОr-based 
disparities, regions of origin, and the type or location of secondary 
schools. 
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HOW TO BECOME A SUCCESSFUL ENTREPRENEUR 

Seidu Yamin, student majoring in International Economic Relations, 
group IER IB-11 
V. L. Ishchenko, Scientific advisor Associate Professor of the 
Business Foreign Languages Chair Candidate of Philology 
HТРСОr EНuМКtТonКХ InstТtutТon oП UФoopspТХФК “PoХtКvК UnТvОrsТtв oП 
EМonomТМs КnН TrКНО” 

BОМШЦТЧР К sЮММОssПЮХ ОЧЭrОЩrОЧОЮr НШОsЧ’Э УЮsЭ СКЩЩОЧ аТЭСТЧ К 
НКв; ЛЮЭ вШЮ’ХХ ПТЧН ЭСО ПШХХШwing characteristics in the majority of 
businessmen and women that have navigated their way to the top: 

 Learn from the best  
Even the very best entrepreneurs of our time worked with other 

experts in their industry before going it alone. Finding a suitable 
mentor is a great way to learn more about your sector as a whole and, 
more importantly, the various facets of running your very own 
business. Your mentors may even have made mistakes in business 
themselves, but equally that makes them the perfect person to learn 
from, giving you the chance to understand where they went wrong. 

 Stay hungry and ambitious 
Running a successful business is not an ego trip for successful 

ОЧЭrОЩrОЧОЮrs. IЭ’s ЭСОТr НОsТrО ЭШ РrШа КЧН ЩrШЯТНО К ЛОЭЭОr ЩrШНЮМЭ 
or service for their customers that keeps them hungry and ambitious. 
The moment that an entrepreneur stops wanting to learn new things, 
is the moment that complacency sets in, allowing others to overtake 
you and leave you behind. That leads us nicely into breakdown. 

 Inspire those around you 
Even the richest, most experienced entrepreneurs cannot be good 

at everything. All entrepreneurs require a team of people around 
them that complement their skills. The real skill is not only hiring the 
ЛОsЭ ЩШssТЛХО ЭОКЦ ЭШ sЮЩЩШrЭ вШЮ, ТЭ’s КЛout hiring people who share 
your vision and passion. By inspiring and investing in your team, not 
only will they succeed but the business itself will too. 

 Take a personal inventory 
BОПШrО ЛОМШЦТЧР КЧ ОЧЭrОЩrОЧОЮr, вШЮ’ХХ СКЯО ЭШ НОЭОrЦТЧО 

whether you have what it takes to succeed. Take a realistic view of 
your strengths and weaknesses. Specifically, look at areas of capa-
bility (knowledge and experience), aptitude (skills and likes), and 
personality (persistence, resilience). Do you have the knowledge and 
experience required to succeed within your chosen industry? Can 
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you deal with failure and hardships along your path to success? 
Finally, assess whether or not you have the financial standing 
required to start a business. 

In conclusion, becoming a successful, young entrepreneur can be 
challenging. Set a clear path to success for yourself by deciding on 
your goals and securing start-up capital. Grow your enterprise by 
working hard, surrounding yourself with great staff, and getting the 
word out about your product or service. Once you hit the big time, 
reinvest your income in other business ventures or in your original 
business. 

SOCIAL LIFE EXPERIENCE IN A NEW ENVIRONMENT 

Maja Sonko, -11  
. . ,  , .  

    «  -
   » 

Maja Sonko is a young black boy from the western part of Africa, 
from the country called The Gambia; he is a nineteen with big 
ambitions. He is currently studying BSc in Computer Science at 
Poltava University of Economics and Trade in Poltava, Ukraine  

IЭ’s ЮЧНОЧТКЛХО ЭСКЭ ЭСО ПТrsЭ КМКНОЦТМ вОКr КЛrШКН Тs ОбЩОМЭОН ЭШ 
be the most difficult year throughout the entire period of the studying 
experience in the country they find themselves. For international 
students living and studying in Ukraine is no exception to this rule, 
no doubt that couple of challenges are to emerge during the first year 
ТЧ UФrКТЧО, КЧН I ЛОХТОЯО ТЭ’s ТЦЩШrЭКЧЭ ЭШ ПШrЦ К ЩТМЭЮrО ШП ЭСОЦ 
before making the decision of joining a Ukrainian university, so I 
constructed this short introduction to the main three challenges to 
expect: 

100 % ATTENTION: 
In general, there are no major differences between student life in 

Ukraine and anywhere else, its educational system shares the same 
core with other European universities. Students still have to attend 
classes, summarize lectures, work on given assignments, conduct 
laboratory work (where applicable) and interact with professors, 
teachers and fellow students. 

However, the system has its difficulties for new students, and 
none stands out like the 100 % attendance that requires all students to 
attend all classes and lectures in their yearly academic program. 
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EЯОЧ ТП К sЭЮНОЧЭ sФТЩs ЩКrЭ ШП ЭСО ЩrШРrКЦ ТЧ ШЧО sЮЛУОМЭ, СО’ХХ ЛО 
obligated to prepare the material of the skipped classes and pass 
МШЦЩОЧsКЭТЧР МХКssОs, КХsШ ФЧШаЧ Кs НШТЧР “ШЭrКЛШЭФК” (RЮssТКЧ 
ЭОrЦ) ШЭСОrаТsО, ЭСОв аШЧ’Э ЛО КХХШаОН ЭШ РТЯО ЭОsЭs КЧН ОбКЦs ТЧ ЭСО 
subject. The main advantage of the 100 % attendance requirement is 
that it makes the student to read just to have at least the minimum 
accepted knowledge in any given part of a subject and not only 
depends on the tests and exams of the general evaluation. 

So dear student, how to make it an advantage instead of a 
challenge? 

By simply never skipping classes! But if you do (and unfor-
ЭЮЧКЭОХв ОЯОrвШЧО Тs НТsЭКТЧОН ЭШ!), КЩЩХв BОЧУКЦТЧ FrКЧФХТЧ’s ЩrТЧ-
МТЩХО “ІОЯОr ХОКЯО ЭСКЭ ЭТХХ ЭШЦШrrШа аСТМС вШЮ МКЧ НШ ЭШНКв” КЧН 
make sure to attend the next compensating class in the same week of 
that you skipped and pass it successfully. 

Nothing is more challenging in life than life itself... 
Although adaptation is part of our human nature, the process of 

adapting to a new environment and life is not easy for everyone. 
Living and studying in Ukraine require students to learn how to 
ТЧЭОrКМЭ аТЭС ЦЮХЭТМЮХЭЮrКХ sЭЮНОЧЭ’s МШЦЦЮЧТЭв КЧН МШ-exist with 
Ukrainian culture. This should be looked at as a great opportunity to 
ОЧrТМС ШЧО’s ШаЧ МЮХЭЮrО КЧН РОЧОrКЭО ЭСО ЮЧНОrsЭКЧНТЧР ШП ШЭСОr 
nations and their cultures. 

IЭ’s ЮЧНОrsЭКЧНКЛХО ЭСКЭ ЭСО ЯКsЭ ЦКУШrТЭв ШП ЩОШЩХО аШЮХН ЩrОПОr 
to interact with representatives of their culture, or near to it. 
HШаОЯОr, ТЭ sСШЮХНЧ’Э ХОКН ЭСОЦ ЭШ ХТЦТЭ ЭСОЦsОХЯОs ЭШ sЮМС ЩКЭЭОrЧ, 
so not to skip on the benefits of cultural diversity of the academic 
experience in Ukraine specially, during their first year of living in 
Ukraine. 

Furthermore, such attitude might initiate a state of voluntary 
isolation from the surrounding community and constant cultural 
clashes, ultimately leading to failure in adaption to the local commu-
nity in Ukraine and the international student community. 

Surely emotional instability will be an expected result, and ho-
ЧОsЭХв ЮЧХОss ЭСО sЭЮНОЧЭ ХОКrЧs СШа ЭШ ОбЩКЧН ЭСОТr СШrТгШЧ, ТЭ аШЧ’Э 
go away but build up. AЧН ЭСКЭ’s аСв ТЭ’s ЯОrв ТЦЩШrЭКЧЭ ЭШ КЩЩrШКМС 
this cultural experience opportunity with ease and opened mind so 
not to turn it into a handicap. 

Studying and living away from home gives students large portion 
of freedom that might seem unlimited sometimes, ТЭ’s ЯОrв ТЦЩШrЭКЧЭ 
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to understand that with such freedom larger responsibilities should 
ОЦОrРО. FrШЦ ШЮr ЩrКМЭТМКХ ФЧШаХОНРО КЧН ОбЩОrТОЧМО ТЭ’s МХОКr ЭСКЭ 
students who arrive to study in Ukraine from higher controlled envi-
ronment struggle more with the new concept of unlimited freedom 
ЭСКЧ ЭСОТr ЩООrs ПrШЦ ХОss МШЧЭrШХХОН ОЧЯТrШЧЦОЧЭs, ЭСТs Тs аСв ТЭ’s 
our message to parents everywhere to encourage their children to 
take more responsibility for their actions and enlarge the freedom 
space around them with practicing less control, so as to avoid the 
destructive effect of sudden disappearance of such high control on 
the children when the opportunity to study abroad arises. 

Sudden freedom also puts the student face to face with their lack 
of self-discipline, and latterly forces them to learn the necessary 
skills to develop and become more self-reliant and well organized, so 
as to balance their academic as well as social life in Ukraine, and no 
better time to start than their first year in Ukraine. 

For students who chose to continue their higher education abroad 
in general or specifically in Ukraine, challenges do exist and facing 
them is inevitable. As part of our mission, we take it upon ourselves 
to provide us with the necessities of life in becoming whatever we 
dreamed of becoming. 

SOCIO-ECONOMIC SITUATION AND ITS IMPACT ON 
PERSONAL DEVELOPMENT 

Adepoju Samuel Timileyin, MEB -21 
. . ,  ,  
. . , .  

    «  -
   » 

Socioeconomics is the social science that studies how economic 
activity affects and is shaped by social processes. In general it 
analyzes how societies progress, stagnate, or regress because of their 
local or regional economy, or the global economy. Societies are 
divided into 3 groups: social, cultural and economic 

PОШЩХО’s аОХХ-being, consisting of, for example, their health, 
happiness and overall satisfaction with life, is influenced by a wide 
variety of life events (e.g., income increases, marriage, and un-
employment) as well as changes in the society in which they live 
(e.g., changes in national income and how equally that income is 
distributed). Our program of research will show (a) the type of 
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person who loses or gains the most well-being when these events 
take place, and (b) the psychological reasons as to why people's well-
being changes after such events. Showing why, and for whom, 
socioeconomic events can have a large impact on well-being is im-
portant for understanding basic questions such as why some people 
are happier or more depressed than others. It helps in understanding 
the impact of policy (for example, who will suffer the most if society 
becomes more unequal). We use already collected datasets which 
provide tens of thoЮsКЧНs ШП ЩОШЩХО’s rОsЩШЧsОs, ШЯОr sОЯОrКХ вОКrs, 
to questionnaires about themselves and their levels of well-being.  

Social change can be a gradual unfolding of different ways of life 
or can imply a sudden, fundamental transformation of economic, 
social, and political institutions, as was the case in Eastern Europe 
after the end of the Cold War. Individuals perceive, experience, and 
handle effects of social change on the basis of certain socio-psycho-
logical processes. It is necessary to focus on how individuals deal 
with social change – how social change is perceived, experienced, 
and acted upon by the person and how these reactions affect human 
development. Until recently, social change and individual develop-
ment were studied separately in different disciplines. Attempting to 
relate these two complex topics of research may increase the risk of 
failing to deal successfully with either one. However, I believe that 
the study of individual development in a changing socioeconomic 
context will allow furthering our understanding of human develop-
ment. This belief is based on the assumption that individual develop-
ment is an active process taking place over the life course in multiple 
contexts. 

The active role of the individual is seen in the psychological 
processes of negotiating the self in relation to the environment, inclu-
ding goal setting, decision making, and behavior. The contextual 
view enlarges the individual-centered approach by specifying ecolo-
gical conditions that affect individual development and by illumina-
ting multidirectional processes in changing person-environment 
relations. When dealing with the possible effects of social change on 
individual development, several issues have to be clarified in term of 
aspects of social change impact on the individual person; how the 
individual person is affected by such factors; why some people gain 
from social change and other experience losses; how the outcome of 
social change affect further individual development. 
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Research during the past decade shows that social class or socio-
economic status (SES) is related to satisfaction and stability in roma-
ntic unions, the quality of parent-child relationships, and a range of 
developmental outcomes for adults and children. This review focuses 
on evidence regarding potential mechanisms proposed to account for 
these associations. Research findings reported during the past decade 
demonstrate support for an interactions model of the relationship 
between SES and family life, which incorporates assumptions from 
both the social causation and social selection perspectives. The 
review concludes with recommendations for future research on SES, 
family processes and individual development in terms of important 
theoretical and methodological issues yet to be addressed. 

ADJUSTING TO MY NEW ENVIRONMENT 

Nyasha Stanley Chagonda,  -11 
. . і ,  , , . .- . . 

    «  -
   » 

Programming has had a great impact on the course of human 
development and in shaping the very lives we lead. At the medical 
level programming has helped to save countless of lives and has led 
to the overall improvement in the quality of life due to development 
of new technologies. Machines like CT scans aid in identifying po-
tential health threats and programmers work hand in hand with top 
medical personnel in developing such technologies. Matlab, Java and 
Python are the two most used programming languages in the deve-
lopment of medical technologies. Code is also revolutionizing the 
field of medicine and helping to prolong life and make life better for 
those with disabilities through the advancements in biotechnology 
paired with neurosensors and advanced robotics, patients can now 
have bionic limbs that they can control and perform tasks with. We 
are able to write software that contribute to major advancements in 
physics with software and code that plays a pivotal role in the 
advancement of fields such as nanotechnology as code is being used 
to simulate physical models at a nana level with hopes of learning 
more about how things work at that level. Any breakthroughs at that 
level could lead to amazing things such as teleportation or the 
technology to harness more energy from atoms which will solve the 
world`s energy crisis. Programming has also helped develop and 
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ТЦЩrШЯО ЭСО аКв аО МШЦЦЮЧТМКЭО. IЧ ЭШНКв’s аШrХН ТЭ Тs РОЭЭТЧР 
easier and easier to talk to one another regardless of distance. At any 
given time millions of people are using the internet to communicate 
and exchange information and the amount of HTML coding behind 
that is immense. People all over the globe are also made aware of 
current events as they occur via social media and news websites. 
This allows people to become part of whatever is going on and it also 
gives voice to those who are at risk of having their rights abused 
thanks to human rights blogs. WhatsApp application provides affor-
dable and fast way of communicating; it is a very popular application 
with millions of users. Thanks to the always working programmers at 
Google finding your way in unfamiliar territory is no longer a hassle 
or as dangerous as it used to be due to the development of software 
like Google Maps which help you maneuver around cities and with 
options like street view that allow you to check out the area before 
embarking on the journey. Information is now more accessible on 
platforms like Google and Yahoo as compared to the old days where 
we sorely depended on dictionaries. 

Companies that are in the car industry rely on programming for 
safety features and other features in their cars. Like car company 
Volvo they design and test car features using simulation software 
before going into production. This helps them save money, time and 
lives at the same time. Programming also helps ease the load of hard 
labor that humans go through by automation of certain procedures. 
Whether it`s work in the office or hard manual labor and a factory, 
there is a program which can be written to simplify the work and 
maximize efficiency at the workplace. Large machines at factories 
are programmed to carry heavy materials with little human assistance 
needed. A computer can also be programmed to carry out tasks that 
usually involve repetition of simple work. World leaders recognize 
the worth and need of programmers that are why they are increasing 
computer related classes to their students. United States of America 
PrОsТНОЧЭ BКrКМФ ЇЛКЦК ЮЧЯОТХОН СТs “CШЦЩЮЭОr SМТОЧМО ПШr AХХ” 
initiative that aimed to give every US student the hands-on computer 
science and math classes to increase the number of programmers. In 
Africa those who pursue computer related classes are encouraged to 
do so by fees reduction and provision of textbooks. With the ever 
increasing number of programmers minimal everyday tasks will 
become easier and easier to complete. An example of this is ordering 
goods online and having them delivered to your door, this is 
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extremely helpful for people who are disabled, immobile and have a 
hard time getting out and shopping for themselves. Companies like 
Uber provide excellent, safe and practical transportation services 
thanks to creative thinking and a bit of coding.Tesla has already pro-
ven the viability of the self-driving car, making it easier for all peop-
le to move from point A to point B. The auto-pilot use c and c++. 

The creation of AIs (artificial intelligence) presents a great 
opportunity for more improvements in the technology advancements 
field. These systems are impressively intelligent and will continue to 
grow smarter and my even surpass our own thinking. They will 
continue to write programs that will ease our everyday lives, improve 
our standard of living and increase our longevity.  

Programming student helps with space exploration and has made 
many space related ventures possible. Elon Musk has been able to 
bring back rockets from space to the ground safely due to some 
clever coding and hence lower the cost of space exploration missions 
and increase our further understanding of our universe.  

Basically in conclusion, programming is practical in its output - it 
solves everyday and upcoming problems. 

TECHNOLOGY AS GOALS IN MY LIFE 

Amadou Darboe, -11 
. . ,  , .  

    «  -
   » 

The proposed Gambia National Information and Communication 
Infrastructure (NICI) Policy and Plans was designed to address the 
areas where ICT would facilitate the achievement of the Vision 2020 
overall objective, which is to transform the nation into a middle-
income country by 2020 through accelerating private sector develop-
ment, restructuring economic management, developing the human 
capital base, and institutionalizing decentralized and democratic 
participatory government structures, processes, and systems. The 
overall ШЛУОМЭТЯО ПШr ЭСО ЩШХТМв Тs ЭШ “ХОКЩПrШР” sОЯОrКХ sЭКРОs ШП 
development by establishing a participatory approach in building 
human resources and a conducive environment that utilizes ICT as a 
platform to exchange data, information, and knowledge and as a tool 
to implement applications and provide services to achieve higher 
growth rates in all spheres of socio-economic activities. 
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Workplace computerizing is very high; 66.2% of institutions on 
the average owned/accessed more than one computer whilst 12.0% 
owned only one PC. 

Photocopying machines are normally found and used in most 
workplaces, on average about 45.8% institutions used photocopying 
machines but some local government areas reported low usage of 
copying machines in the workplaces in Mansakonko (11.2%), Kere-
wan (17.1%) and Janjangbureh (12.5%). 

Nationally, the overall availability and usage of other information 
and communications technology equipments like fax machine and 
printers in offices is quite high at a rate of 38.5% and 58.7% respe-
ctively. The rate of penetration of digital projectors is very low in the 
offices. 

Households mainly obtain information through the use of radio, 
mobile telephone and television programmes for increased produc-
tivity and growth. At national level about 90% of households have 
radios, 40% have a television and 56% use mobile telephone to send 
and receive information. 

Other information technology equipments and facilities are found 
in both urban and rural households. The survey results showed that 
about 2% of individuals in households used computers in the last 12 
months whilst only 1% of individuals in households have internet 
facilities in the same period. 

The Gambia was the first country to participate in the UNDP's 
Internet Initiative for Africa program to assist in creating a low-cost 
Internet backbone running at 512Kbps via Teleglobe in Canada, with 
local high speed POPs to provide national coverage.  

The first ISP connected to the system was QuantumNet. Online 
services that are commonly used by people are email, web browsing, 
web hosting, discussion forum and file transfers. Four Internet 
Service Providers (ISP); Gamtel, QuantumNet and Netpage are 
licensed to operate and to provide dial-up internet access to the 
public and to institutions. The technology services provided through 
dial-up system are cheaper in the Gambia than in many African 
countries. 

With regard to internet connectivity, the survey results revealed 
that on the average 46.2% of institutions covered have had internet 
connectivity whilst 22.1% of the workplaces interviewed have their 
own websites. 

The importance of information technology underscores the impor-
tance of adopting IT in schools. The availability of computers in the 
education sector is still very low, on the average and at national 



352 – © ПУЕТ – 

level; student-to-computer ratio is 142 students per PC. The availa-
bility of computers to pupils increases with increase in the level of 
education. In fact, 256 students in Lower Basic School have to share 
one PC whereas 10 pupils in tertiary/higher education share a com-
puter. In the urban areas, there are about 29 students per PC in the 
Senior Secondary schools whilst there are only 11 pupils per 
computer in the Vocational schools. 

With regard to training received in the use of the IT, there are 
disparities according to gender. Our survey results show that there 
are only 18 percent of the female students enrolled in tertiary educa-
tion who are in an ICT dominated field whiles there are about 60 
percent of the male pupils in the same category who are in an IT 
dominated field. However, the results concern with Vocatio-
nal/Technical schools show a higher participation of female in ICT 
field than the males. There were 17 percent of female student in this 
school category who are in an IT dominated field as against only 15 
percent of male pupils in the same school category are in an ICT 
dominate field.  

The proportion of students and teachers using the internet is very 
high. About 98.4% of pupils and 98.9% of teachers used the World 
Wide Web for email messaging. 

To develop the economy and improve the lives of local people we 
therefore need a basic level of education underpinned by developing 
a learning culture. The ability to use new technology that is ever 
changing, acquire relevant knowledge and convey information in a 
manner that empowers individuals to maximize their natural poten-
tial perhaps stands out as the most basic prerequisite. In this regard, 
opportunities to use ICTS have to be precluded by training and 
learning. 

The proliferation of IT training will provide a future base but now 
it is important we recognize that the relevant knowledge base and 
therefore skills required to be competitive or have the competitive 
edge are lacking, the workforce is still low skilled. Before we even 
get in to the IT fields or the lack of it in schools, what first comes to 
mind is the ongoing debate about the atrocious level of English 
proficiency in schools. Language forms a fundamental part of deve-
lopment and it is through this that the principle of skill acquisition is 
based on regardless of which skill one needs to acquire. 

“IЧПШrЦКЭТШЧ Тs ЩШаОr” ЭШ ОЦЩШаОr КЧН КМЭ. TСО МШЦЩХОЭОХв 
learning process for us in Africa and The Gambia specifically, is 
challenged by how quickly we raise the level of awareness of ICTs. 



– © ПУЕТ – 353 

At present, the information technology industry is focusing more on 
selling PCs, basic computer training, networking and a few other 
basic services. The innovation to demonstrate to people what a 
simple computer program can do for them or their business that can 
translate to the need for PCs is lacking. 

Universal usage to and affordability are inextricably linked. The 
cost of computers and the price of accessing the World Wide Web 
are one of the main issues that influence the spread of ICTs. 
Purchase of equipment is still far beyond the reach of the average 
citizen. The high price tags compared to other necessities in life act 
as a barrier to getting to use ICT equipments and services. 

THE ROLE OF TRASNATIONAL COMPANIES  
IN ERA OF GLOBAL ECONOMY 

Owusu Nancy, -21 
. . ,  ,  
. . , .  

    «  -
   » 

A commercial enterprise that operates substantial facilities does 
business in more than one country and does not consider any parti-
cular country its national home. One of the significant advantages of 
a transnational company is that they are able to maintain a greater 
degree of responsiveness to the local markets where they maintain 
facilities. 

Transnational companies are one of the most important subjects 
of international economics. They are directly affecting new trends in 
international business, global competitiveness on international mar-
kets as well as economies of states, nations. The transnational com-
paniОs’ ТЦЩХОЦОЧЭКЭТШЧ ЩrШМОssОs аТЭСТЧ ЭСО ЛЮsТЧОss ОЧЯТrШЧЦОЧЭ 
can affect the international Economics system in terms of social, 
political and economic development. The issue is also to find out the 
ЩrШЩОr ТЧЯШХЯОЦОЧЭ ТЧ аШrХН’s МШЦЩКЧТОs. 

International and national environment along with the possible 
risks and benefits for particular economies and other stakeholders 
СОХЩs ЭШ ТЦЩrШЯО ЭСО аШrХН’s ОМШЧШЦв. 

The goal of all those efforts is supposed to lead to sustainable 
social and economic development and better quality of life in the 
Global world economy environment. 
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The first one is increasing influence of transnational companies, 
the second one is decreasing influence of nation state and the third 
one is the creation of regions as a new space for economic activities 
(e.g.Hamilton, & Webster, 2009). 

During the 20th century the nature of these relations changed 
significantly. This is evident when comparing the industrialized 
countries on one side and the developing countries on the other side, 
but it is also seen while comparing individual economic issues inside 
one or the other group of countries. 

Fabus (2011b) argues that development of globalization processes 
in recent decades (or, in the last decade) has been considerably 
enhanced by ongoing revolution in information and communication 
technologies. Also, the rapid globalization shift has been caused by 
the intensification of efforts to promote free trade throughout the 
world, political changes in many countries accompanied by efforts to 
expand free enterprise, or the need to join efforts to protect 
environment, etc (Miklosik, Hvizdova, & Zak, 2013). 

IЧ ЭСО 90’s ЭСО sСКЩТЧР ШП РХШЛКХ ОМШЧШЦТМ МШЧЭКМЭs СКs ЛОМШЦО 
even greater than in previous decades. One of the major trends with 
global impact, pursuing the turn of the 20th and 21st centuries is 
known as a boom (increase of production and circulation) of global 
economy; it means that the economic forces in the world have 
crossed borders. 

DIFFERENCES BETWEEN AMERICAN  
AND BRITISH ENGLISH 

L. V. Andrysenko, J. M. Nikylina, Students Majoring in Tourism, 
Group T-11  
V. I. Voskobojnyk, Scientific Advisor, Associate Professor of the Bu-
siness Foreign Languages Chair, Candidate of Philology 
HТРСОr EНuМКtТonКХ InstТtutТon oП UФoopspТХФК “PoХtКvК UnТvОrsТtв oП 
Economics and TrКНО” 

English is the leading language in the world. It is the language of 
computer technology, business, science and technology. The theme 
of language is never exhausted its relevance as the language changes 
with the people. 

The most noticeable difference between American and British 
English is in vocabulary. There are hundreds of everyday words that 
are different. For example, Brits call the front of a car the bonnet, 
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while Americans call it the hood. Americans go on vacation, while 
Brits go on holidays, or hols. New Yorkers live in apartments; 
Londoners live in flats. There are far more examples than we can talk 
about here. Fortunately, most Americans and Brits can usually guess 
the meaning through the context of a sentence. 

There are a few grammatical differences between the two varie-
ЭТОs ШП EЧРХТsС. LОЭ’s sЭКrЭ аТЭС МШХХОМЭТЯО ЧШЮЧs. АО ЮsО МШХХОМЭТЯО 
nouns to refer to a group of individuals. In American English, 
collective nouns are singular. For example, staff refers to a group of 
employees; band refers to a group of musicians; team refers to a 
РrШЮЩ ШП КЭСХОЭОs. AЦОrТМКЧs аШЮХН sКв, “TСО ЛКЧН Тs РШШН.” BЮЭ ТЧ 
British English, collective nouns can be singular or plural. You might 
СОКr sШЦОШЧО ПrШЦ BrТЭКТЧ sКв, “TСО ЭОКЦ КrО ЩХКвТЧР ЭШЧТРСЭ” Шr 
“TСО ЭОКЦ Тs ЩХКвТЧР ЭШЧТРСЭ.” 

Another grammar difference between American and British 
English relates to auxiliary verbs. Auxiliary verbs, also known as 
helping verbs, are verbs that help form a grammatical function. They 
“СОХЩ” ЭСО ЦКТЧ ЯОrЛ Лв КННТЧР ТЧПШrЦКЭТШn about time, modality and 
voice. For example, Brits sometimes use shall to express the future 
(“I shall go home now.”). AЦОrТМКЧs ФЧШа аСКЭ shall means, but 
rarely use it in conversation. It seems very formal. Americans would 
ЩrШЛКЛХв ЮsО “I will go home now.” 

IЧ qЮОsЭТШЧ ПШrЦ, К BrТЭ ЦТРСЭ sКв, “Shall we go now?” аСТХО КЧ 
American would probably say, “SСould аО Рo noа?” АСОЧ AЦО-
ricans want to express a lack of obligation, they use the helping verb 
do with negative not ПШХХШаОН Лв ЧООН. “You do not need to come to 
work today.” BrТЭs НrШЩ ЭСО СОХЩТЧР ЯОrЛ КЧН МШЧЭrКМЭ ЧШЭ. “You 
nООdn’t comО to аorФ todaв.” 

You will also find some small differences with past forms of 
irregular verbs and participle. The past tense of learn in American 
English is learned. British English has the option of learned or 
learnt. The same rule applies to dreamed and dreamt, burned and 
burnt, leaned and leant. Americans tend to use the -ed ending; Brits 
tend to use the -t ending. In the past participle form, Americans tend 
to use the -en ending for some irregular verbs. For example, an 
AЦОrТМКЧ ЦТРСЭ sКв, “I have never gotten caught” аСОrОКs К BrТЭ 
аШЮХН sКв, “I have never got caught.” AЦОrТМКЧs ЮsО ЛШЭС got and 
gotten in the past participle. Brits only use got. People in both 
countries can easily understand both ways, although Brits tend to 
think of the American way as incorrect. 

A tag question is a grammatical form that turns a statement into a 
question. For example, “TСО аСolО sТtuatТon Тs unПortunatО, Тsn’t Тt?” 
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or “You don’t lТФО СТm, do вou?”. The tag includes a pronoun and its 
matching form of the verb be, have or do. Tag questions encourage 
people to respond and agree with the speaker. Americans use tag 
questions, too, but less often than Brits.  

There are hundreds of minor spelling differences between British 
and American English. You can thank American lexicographer Noah 
АОЛsЭОr ПШr ЭСТs. ВШЮ ЦТРСЭ rОМШРЧТгО АОЛsЭОr’s ЧКЦО ПrШЦ ЭСО 
dictionary that carries his name. Noah Webster, an author, politician, 
and teacher, started an effort to reform English spelling in the late 
1700s. He was frustrated by the inconsistencies in English spelling. 
Webster wanted to spell words the way they sounded. Spelling re-
form was also a way for America to show its independence from 
England. You can sОО АОЛsЭОr’s ХОРКМв ТЧ ЭСО AЦОrТМКЧ sЩОХХТЧР ШП 
words like color (from colour), honor (from honour), and labor 
(from labour). Webster dropped the letter u from these words to 
make the spelling match the pronunciation. Other Webster ideas 
failed, like a proposal to spell women as wimmen. SТЧМО АОЛsЭОr’s 
death in 1843, attempts to change spelling rules in American English 
have gone nowhere. 

British and American English have far more similarities than 
differences. We think the difference between American and British 
English is often exaggerated. If you can understand one style, you 
should be able to understand the other style. 

So, with the exception of some regional dialects, most Brits and 
Americans can understand each other without too much difficulty. 
They wКЭМС ОКМС ШЭСОr’s TV sСШаs, sТЧР ОКМС ШЭСОr’s sШЧРs, КЧН 
rОКН ОКМС ШЭСОr’s ЛШШФs. 

MANAGEMENT IN GHANA: A MIX  
OF CULTURE AND BUSINESS 

Bismark Kodwo Otabil, Student Majoring in Management, Group 
MEH-11  
V. I. Voskobojnyk, Scientific Advisor, Associate Professor of the Bu-
siness Foreign Languages Chair, Candidate of Philology 
HТРСОr EНuМКtТonКХ InstТtutТon oП UФoopspТХФК “PoХtКvК UnТvОrsТtв oП 
EМonomТМs КnН TrКНО” 

Management style in Ghana has been quite a bit of a hit and miss. 
Various firms practice aspects of the management styles they prefer, 
blending it with their own unique way of life. This blend is made up 
of aspects from the American and the Japanese styles of mana-
gement.  
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The methods used in this study are observations from personal 
experience (before coming to Ukraine to pursue higher education, I 
was the professional development associate at Challenges Ghana 
company, studied earning a chartered marketer status through the 
Chartered Institute of Marketing – UK, filled in questionnaires 
submitted by colleagues in various companies in Ghana) and diligent 
research done from published works available.  

It is a poorly kept secret that the culture and way of life in the 
average Ghanaian company mostly tilt towards the Japanese style of 
management as that has its roots embedded in respect and high 
morals. This notwithstanding, there are instances where the Ameri-
can style of management is preferred; and even dominant in the way 
a company is run. This amalgamation of management styles does 
provide its own benefits but it is undeniable that it also has its 
shortcomings. This is not to say that there is no clear distinction bet-
ween the style of management in Ghana and Japan. The distinction is 
what this study seeks to find and make a case for. The Ghanaian 
management style might not be universally known and perhaps even 
disputed as non-existent but it is worth noting that it is unique in its 
own way; with influences from various cultures that exist in Ghana. 

Firstly, this study will seek to explain why the Japanese style of 
management is the preferred choice but not the American style, what 
aspects of the Ghanaian culture is adopted that makes the Ghanaian 
style of management unique and how modern trends are perhaps 
influencing a small but steady deviation from this style of mana-
gement. This is obviously to be expected and so this study will not 
only acknowledge the existence of this shift but will seek to throw 
more light on the impact of this style on the business environment 
and all the people concerned. 

Moreover, the research seeks to understand why the Ghanaians 
prefer the Japanese style of management, to what extent the Japanese 
style has influenced the working culture, its merits and demerits and 
how the Ghanaian aspect has managed to blend in the Japanese style 
and make it unique to the culture setting without sacrificing business 
formalities.  

Also, this study further seeks to understand why the Ghana style 
of management has more in common with the Japanese one and 
where the line is drawn. There are definitely some differences and 
also it is a known fact that not all companies in Ghana adopts this 
style as some would rather opt for the American style of manage-
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ment; others also practice a blend of the Japanese and the American 
style of management without a noticeably hint of any local culture 
underpinnings.  

The backdrop and reasoning for this study is to appreciate how a 
МШЮЧЭrв’s МЮХЭЮrО ТП КЩЩrОМТКЭОН, МКЧ ЛО К ЭШШХ ЮsОН ЭШ ТЧМrОКsО ЩrШ-
ductivity and create a unique way of conducting business. Hopefully, 
at the end of the study, people will come to that we should: 

1. Realise that although the style of management in Ghana has a 
lot in common to the Japanese style of management, there are 
НТsЭТЧМЭТШЧs КЧН МХОКr НТППОrОЧМОs аСТМС ЦКФОs GСКЧК’s КЩЩrШКМС 
unique. 

2. Appreciate how culture and business can co-exist and when 
handled properly, even serve as a tool to help achieve the aims and 
objectives of the company and help foster harmony within the 
business environment. 

3. Know the pros and cons of the Ghanaian style of management 
by comparing and contrasting the various arguments for and against 
whether this is the best style for companies in Ghana. 

4. Understand the impact of globalisation on the way manage-
ment is practiced in Ghana and the new trend that is slowly but 
increasingly becoming popular.  

5. Acknowledge that although the Ghanaian style of management 
has more in common with the Japanese one, there are a handful of 
companies in Ghana who are unique in the way they have adopted 
the American style of management in its entirety and others that have 
adopted a totally unique style of management that has no bearing 
whatsoever to any of the two types of management style. 

In conclusion, this study therefore is a conclusive proof that 
management in Ghana is unique and that although one can find that it 
bears resemblance to the Japanese style of management, the compa-
nies in Ghana for the most part have blended in their own culture and 
business. Culture and business interact with each other in most 
Ghanaian companies. In this globalised world however, it does not 
come as a surprise to know that a country in Africa has chosen to 
adopt the management style from Asia. As companies are becoming 
more and more global, perhaps the cultural aspect of the manage-
ment approach might be scrapped for a more aggressive profit 
seeking approach. In the meantime, however, it is safe to say that the 
preferred management style in Ghana is a blend of culture and 
business formalities one will notice when visiting a Ghanaian 
company. 
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MEDICAL TOURISM IN UKRAINE:  
PROBLEMS AND PROSPECTS 

O. V. Kobzar, Student Majoring in Tourism, Group T-32  
V. I. Voskobojnyk, Scientific Advisor, Associate Professor of the Bu-
siness Foreign Languages Chair, Candidate of Philology 
Higher Educational Institution of UkoopspТХФК “PoХtКvК UnТvОrsТtв oП 
EМonomТМs КnН TrКНО” 

Ukraine is becoming a very promising market for inbound 
medical and health tourism. Medical tourism is growing due to the 
quality of medical services and affordable prices; Ukraine is a 
preferred medical tourism destination for a lot of health tourists due 
to a positive reputation of healthcare providers and a decent price-
quality ratio. 

Among many treatments and surgeries successfully performed, 
the ophthalmology in Ukraine is developing and according to statis-
tics there is a chance to save 35–40 % on eye treatment. It is known 
that medical tourism in Ukraine offers the latest developments for the 
cure of glaucoma, cataracts and high degrees of myopia. The magnet 
therapy field is used in ophthalmology, intraocular hemorrhage, 
keratitis, optic neuritis, retinal vein thrombosis and other diseases 
that have inflammatory and edematous components. 

Cosmetic surgery as a part of medical tourism is also popular in 
Ukraine, including Botox injections that help people who want to 
change their appearance; thousands of cases are performed every 
year. During the past five years the number of plastic surgeries in 
Ukraine has increased by 20% and the prices for these surgeries are 
30% lower in comparison with America and Europe. 

Ukraine may not be the first place that springs to mind when you 
think about a location for your medical tourism break, but it is 
КМЭЮКХХв ЭСО аШrХН’s ЦШsЭ ЯТsТЭОН НОsЭТЧКЭТШЧ. IЭ СКs КЭЭrКМЭОН КЧ 
increasing number of medical tourists. 

Over the past 10-15 years, the world has formed a real medical 
tourism industry. The combination of quality healthcare at lower 
prices with unforgettable impressions of the new country encourages 
patients to seek alternative medical care in other countries. 

The main reasons medical tourism is becoming more popular in 
Ukraine are as follows: 

 high cost of medical services in the developed countries; 
 reduction of insured patients in the leading countries due to 

economic crisis; 
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 queues on the planned procedures and surgery operations, 
sometimes for months; 

 lack of quality health care; 
 lack of innovative technologies, equipment and specialists. 
АСТХО ЦЮМС ШП UФrКТЧО’s ТЧПrКsЭrЮМЭЮrО Тs sЭТХХ rОМШЯОrТЧР ПrШЦ ТЭs 

Soviet past, one area where Ukraine has excelled is the provision of 
ЩrТЯКЭО ЦОНТМКХ ПКМТХТЭТОs. TШНКв’s СОКХЭСМКrО ЭШЮrТsЭs МКЧ ОбЩОМЭ ЭСО 
highest standards of equipment and expertise, as the Ukraine aims to 
attract new wealth from Europe. 

Treatment and rehabilitation in Ukraine is becoming increasingly 
popular among patients from Western Europe, Israel, USA, UK. The 
cost of medical services in Ukraine is lower by 30–70% than the cost 
of similar services in other countries, but the quality and comfort 
level are similar with many foreign clinics. The main directions of 
medical tourism in Ukraine are ophthalmology, dentistry, reproduc-
tive technology, stem cell therapy, cardiac surgery, plastic surgery, 
cellular engineering, the possibility of using cord blood bank, SPA 
and Wellness – rehabilitation at Ukrainian health resorts with mine-
ral waters and curative mud. 

Private dentistry, cosmetic surgery and other medical treatments 
are all offered at significant savings compared to other countries, 
with almost no waiting lists. In particular, Ukraine is becoming well 
known as a specialist center for laser eye surgery. It is also one of the 
rare countries that supports international surrogacy, providing 
Ukrainian surrogate mothers and egg donation services at a fraction 
of the cost of elsewhere in Europe and with very short waiting lists. 

Ukrainian Association of Medical Tourism (UAMT) is an organi-
zation that brings together the major players in medical tourism. The 
purpose of the Ukrainian Association of Medical Tourism is to help 
domestic medicine approach the world level, provide information 
about how to obtain the best medical services in the country, quality 
and price ratio. 

UAMT allows patients to be treated efficiently and safely. It is a 
member of the Global Healthcare Travel Council (GHTC). Through 
this collaboration, we have the opportunity to adopt the experience of 
well-developed countries in the field of medical tourism. UAMT 
conducts trainings for doctors, probation, exchange of experience 
and training in the field of medical tourism on the basis of the best 
clinics in the leading countries. 

So only a comprehensive and systematic efforts will enable 
Ukraine to reach a new level in the development of medical tourism. 
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HUMAN SECURITY IS AN EMERGING PARADIGM FOR 
UNDERSTANDING GLOBAL VULNERABILITIES 

Ohemenng-Tinyase Fiify, MEB -21 
. . ,  ,  
. . , .  

    «  -
   » 

Human security is an emerging paradigm for understanding 
global vulnerabilities whose proponents challenge the traditional 
notion of national security by arguing that the proper referent for 
security should be the individual rather than the state. Human secu-
rity holds that a people-centered view of security is necessary for 
national, regional and global stability. The concept emerged from a 
post-Cold War, multi-disciplinary understanding of security invol-
ving a number of research fields, including development studies, 
international relations, strategic studies, and human rights. The 
United Nations Development Programme 1994 Human Development 
Report is considered a milestone publication in the field of human 
sОМЮrТЭв, аТЭС ТЭs КrРЮЦОЧЭ ЭСКЭ ТЧsЮrТЧР “ПrООНШЦ ПrШЦ аКЧЭ” КЧН 
“ПrООНШЦ ПrШЦ ПОКr” ПШr КХХ ЩОrsШЧs Тs ЭСО ЛОsЭ ЩКЭС ЭШ ЭКМФХО ЭСО 
problem of global insecurity. Critics of the concept argue that its 
vagueness undermines its effectiveness, that it has become little more 
than a vehicle for activists wishing to promote certain causes, and 
that it does not help the research community understand what secu-
rity means or help decision makers to formulate good policies. In 
order for human security to challenge global inequalities, there has to 
ЛО МШШЩОrКЭТШЧ ЛОЭаООЧ К МШЮЧЭrв’s ПШrОТРЧ ЩШХТМв КЧН ТЭs КЩЩrШКМС 
to global health. However, the interest of the state has continued to 
ШЯОrsСКНШа ЭСО ТЧЭОrОsЭ ШП ЭСО ЩОШЩХО. FШr ТЧsЭКЧМО, CКЧКНК’s ПШrОТРЧ 
ЩШХТМв, “ЭСrОО Ds”, СКs ЛООЧ МrТЭТМТгОН ПШr ОЦЩСКsТгТЧР НОПОЧsО ЦШrО 
than development. The concept of human security involves a fun-
damental departure from an orthodox International Relations security 
analysis that has the state as the exclusive primary referent object. 
Instead, human beings and their complex social and economic rela-
tions are given primacy with or over states. (Thomas, 2001 page 
161). 

“HЮЦКЧ sОМurity refers to an emerging paradigm for 
understanding global vulnerabilities whose proponents challenge the 
traditional notion of national security by arguing that the proper 
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referent for security should be the individual rather than the state. 
Human security holds that a people-centered view of security is 
ЧОМОssКrв ПШr ЧКЭТШЧКХ, rОРТШЧКХ КЧН РХШЛКХ sЭКЛТХТЭв” (JШСЧ PШНОsЭК & 
Peter Odgen, 2007/2008, page 115). 

“AЭ ЛКsО, СЮЦКЧ sОМЮrТЭв Тs К ЦКЧТПОsЭКЭТШЧ ШП К KКЧЭТКЧ 
internationalism and cosmopolitanism that is unsatisfied – not dissa-
tisfied but unsatisfied – with a traditional interpretation of interna-
ЭТШЧКХ ЩШХТЭТМs”. (BКУЩКТ, 2000 ЩКРО 52). 

Human security poses the Individual in the centre. It has its roots 
in Enlightenment, in humanitarian law, and in the new perceptions 
on individual and human rights. The United Nations Development 
Program 1994 includes the term. Human security is divided in seven 
elements: economic security, food security, health security, environ-
mental security, personal security, community security and political 
sОМЮrТЭв. “TСО rОЩШrЭ КХsШ ЦКФОs К ПЮrЭСОr НТsЭТЧМЭТШЧ ЭСКЭ sЮЛsОqЮОЧЭ 
КЮЭСШrs СКЯО sЭrЮРРХОН аТЭС: ЛОЭаООЧ “МСrШЧТМ ЭСrОКЭs sЮМС Кs 
СЮЧРОr, НТsОКsО КЧН rОЩrОssТШЧ” КЧН “sЮННОЧ КЧН СЮrЭПЮХ НТsrЮЩЭТШЧs” 
(UNDP, 1994 page23). 

“HЮЦКЧ sОМЮrТЭв ТЧНТМКЭОs К ЦЮХЭТНТsМТЩХТЧКrв КЧН СШХТsЭТМ 
approach to security, based on the belief that there are links between 
both heterogeneous problems such as underdevelopment, human 
rТРСЭs КЧН sКПОЭв ШП МТЯТХТКЧs НЮrТЧР КrЦОН МШЧПХТМЭs”. (MКМФ 2004 
page 48) The scope is to improve and assure the well-being of indi-
viduals against potential threats. Human security not only protects, 
but also enforces people and societies as a means of security. There 
are two main approaches of human security that have been under-
taken by the governments of Canada and Japan. The first on is the 
Canadian school approach. Canadian school recognized that indivi-
duals must in centre of policy formulation. The Canadian conception 
of human security thus seems to emphasize on the prevention of 
physical violence and the promotion of human rights. Furthermore, 
given the nature of threats confronting individuals, it was widely 
accepted that a broadening of security was imminent. Human Secu-
rity is much more than the absence of military threat. It includes the 
security against economic privatization, an acceptable quality of life 
КЧН К РЮКrКЧЭОО ШП ПЮЧНКЦОЧЭКХ СЮЦКЧ rТРСЭs. “TСТs МШЧМОЩЭ ШП 
human security recognizes the complexity of the human environment 
and accepts that the forces influencing human security are interrela-
ЭОН КЧН ЦЮЭЮКХХв rОТЧПШrМТЧР.” (AбаШrЭСв, 1997, ЩКРО 183). IЭ 
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recognizes the links between environmental degradation, population 
growth, ethnic conflicts, and migration. 

The second approach of the human security was introduced by the 
Japanese School. According to Keizo Obuchi, Prime Minister, hu-
man security is a concept that takes a comprehensive view of all 
threats to human survival, life and dignity and stresses the need to 
respond to such threats. Some of threats to human security are global 
warming, transnational crime, refugees, human rights violations, 
AIDS, terrorism, landmines and the use of child soldiers. The 
Japanese adoption of the term stresses the importance of economic 
development and provision for basic human needs. This concept is 
much closer to the idea of human development and thereby tries to 
address the structural causes of insecurity. 

In the words of Heinbecker, human security is about ‘the ability 
to protect people as well as to safeguard states’. (Heinbecker, 1999, 
page 6). 

PECULIARITIES OF BUSINESS BEHAVIOR IN CHINA 
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Doing business with foreign partners is not an easy thing. It 
becomes more complicated if your business partner is Chinese. To be 
successful you need to know the mentality of the Chinese partner.  

 Chinese business people will expect you to be well prepared for 
the meeting. Make sure to have at least 20 copies of your proposal 
ready for handing out. Note that presentation materials should be 
only in black and white, avoid colors. 

Small talk is considered particularly important at the beginning 
of a meeting. 

They prefer to establish a strong relationship before closing a 
deal, so you might have to meet up several times to achieve your 
objectives. 

It is vital for you to maintain composure during meetings. 
Causing embarrassment or showing too much emotion could have a 
negative effect for a business negotiation. 
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Regarding decision-making, the Chinese tend to extend nego-
tiations far beyond the agreed deadline to gain some advantage. Be 
prepared for that: accept their delays and do not mention deadlines. 
Your patience will be much appreciated! 

People in China usually enter the meeting room in hierarchical 
order. So be careful – they will assume that the first of you walking 
in the room is the head of the delegation! 

Business hours in China are 8:00 am to 5:00 pm, Monday to 
Friday. Many Chinese workers take a break between 12:00 and 2:00 
pm, during which almost everything stops from working – from lifts 
to phone services. It is best to schedule an appointment during these 
periods: April to June and September to October. 

Handshakes are common but wait for your Chinese counterpart to 
initiate the gesture. Regarding titles of courtesy, most people should 
be addressed with a title followed by their last name. Be careful not 
ЭШ ЮsО “МШЦrКНО” – unless you are a committed communist of course. 

Chinese people will appreciate it if you use a couple of words in 
Chinese, but make sure you are aware of the meaning and the 
appropriate occasions. 

In CСТЧОsО МЮХЭЮrО, ЭСО qЮОsЭТШЧs “HКЯО вШЮ ОКЭОЧ?” Шr “АСОrО 
СКЯО вШЮ ЛООЧ?” КrО ЩХОКsКЧЭrТОs ОqЮТЯКХОЧЭ ЭШ ЭСО ЭrКНТЭТШЧКХ “HШа 
КrО вШЮ?” ТЧ ЭСО EЧРХТsС-speaking culture. Therefore, do not take it 
literally and start getting into details in your answer! Simply answer 
“вОs” ТП вШЮ СКЯО ОКЭОЧ – ОЯОЧ ТП вШЮ СКЯОЧ’Э – or simply smile and 
sКв “ЭСКЧФ вШЮ!”. 

Popular welcome topics are themes about China: art, scenery, 
landmarks, climate, and geography. You can mention your travelling 
experiences to other countries and include your positive impressions 
as a tourist in China! Try to avoid political-related discussions, such 
Кs ЭСО CЮХЭЮrКХ RОЯШХЮЭТШЧ Шr CСКТrЦКЧ MКШ, ЭСО “TТЛОЭ” КЧН 
“TКТаКЧ” qЮОsЭТШЧs, СЮЦКЧ rТРСЭs, КЧН КЧТЦКХ ЭrОКЭЦОЧЭ. 

Chinese people are very careful about strong negative statements. 
For instance, negative answers are considered impolite, so find 
КХЭОrЧКЭТЯОs (“I’ХХ ЭСТЧФ КЛШЮЭ ТЭ”/”ЦКвЛО”/”аО’ХХ sОО”) ТЧsЭОКН ШП К 
ЛХЮЧЭ “ЧШ”. 

 SТЦТХКrХв, ТП вШЮr CСТЧОsО МШЮЧЭОrЩКrЭs sКв “ІШЭ К ЛТР ТssЮО” Шr 
“TСО ЩrШЛХОЦ Тs ЧШЭ sОrТШЮs”, ЭСОв ЮsЮКХХв ЦОКЧ ЭСКЭ ЭСОrО sЭТХХ КrО 
problems or that the problems are serious. 

Body language and movements are things you have to be 
constantly conscious of when doing business in China. As mentioned 
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above, you have to stay calm, collected and controlled. Body posture 
should always be formal and attentive as it demonstrates self-control 
and respectfulness. 

Be careful about what you do with your hands as well - putting 
your hands in your mouth, biting your nails, removing food from 
your teeth and similar practices are considered rude. 

For business meetings and meals there are also some rules. Dress 
code: conservative suits. Bright colors of any kind are considered 
inadequate. Punctuality is vital. Being late is a serious offence in the 
Chinese business culture. When the meeting is finished, you are 
expected to leave before your Chinese counterparts. Exchanging 
business cards is common practice, so make sure to bring plenty! It is 
advisable to have one side in English and the other in either 
Simplified Chinese or Traditional Chinese – depending on the 
region. Include your professional title, especially if it is important to 
your case. Also, if your business is the oldest, largest or has some 
other prestigious distinction, do include that on the card. 

So, if you want to be successful in doing business with Chinese 
businesspeople you need to follow these rules and a lot of other 
rules. 

IS SMARTPHONE A FASHION TREND OF LEARNING 
LANGUAGES OR A SICKNESS? 

O. O. Khakhel, stuНОnt oП mКУor “IntОrnКtТonКХ EМonomТМ RОХКtТons” 
V. L. Ishchenko, Scientific advisor Associate Professor of the Bu-
siness Foreign Languages Chair Candidate of Philology 
HТРСОr EНuМКtТonКХ InstТtutТon oП UФoopspТХФК “PoХtКvК UnТvОrsТtв oП 
EМonomТМs КnН TrКНО” 

Smartphones mean a lot to us in many respects, especially as a 
fashionable way of learning foreign languages. So, we are ready to 
НОПОЧН КЧН ТЦЩШsО ЭСО ЧООН ЭШ ЮsО ЭСОЦ. “MКвЛО I’Ц ТЧ ЭСО sОМЭ, ЛЮЭ 
this is a sect of those who love quality! – say fans of technology 
based on iOS. – I’Ц УЮsЭ ХОКrЧТЧР ЧОа аШrНs ШЧ ЭСО sЦКrЭЩСШЧО ТЧ 
subway. And I need a good camera and a WhatsApp to practice 
sЩОКФТЧР.” AЧН вОЭ ЭСОsО ЩОШЩХО МКЧ’Э КЧsаОr ЭСО qЮОsЭТШЧ ТП ЭСОв КrО 
able to go to the subway without their smartphone. 

The problem of dependence on technology today is facing users 
around the world. Specialists of the Institute of Information Policy of 
the Ministry of Internal Affairs of Japan calculated in 2013 that on 
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average on a weekday young people used the smartphone 116.9 
minutes (almost two hours), and on weekends – 179.2 minutes 
(almost three hours – more than 1/5 of the whole waking time). 
Today these figures have grown – in fact now devices can offer a 
person more pleasant and useful functions. 

People often get distracted by smartphones and spend a lot of 
time with them. We all understand this, but explain it in different 
ways: someone needs a dictaphone for work, someone complain that 
the usual cameras are too heavy, and someone does not imagine how 
count miles without a smartphone during workout. Of course, 
smartphones can be very useful, and yet, often we use it too actively, 
and not always on business. 

“EбМОssТЯО ЮsО ШП ЭСО sЦКrЭЩСШЧО КППОМЭs ЭСО ЩsвМСШХШРТМКХ аОХХ-
ЛОТЧР ШП К ЩОrsШЧ”, sКТН Dr. ГКТrО HЮssКТЧ, ЭОКМСОr ШП ЩsвМСШХШРy at 
Derby University (UK) and one of the authors of the work. – Today 
аО ЮsО sЦКrЭЩСШЧОs НКТХв ПШr НТППОrОЧЭ ЭКsФs, sШ ТЭ’s ЯОrв ТЦЩШrЭКЧЭ ЭШ 
realize how this affects the psyche. Narcissistic personality disorder 
and neuroses are directly related to it. TСО ЦШrО К ЩОrsШЧ’s 
narcissistic features are, the more he depends on his smartphone.  

Excessive use of the smartphone can lead to poor sleep, especially 
when falling asleep. The screens of such devices, like computer 
screens, emit light of the blue spectrum, which reduces the volume of 
melatonin, the sleep hormone that is produced in the brain if a person 
is in the dark. The light of the blue spectrum allows correct this 
process so effectively that it is even used to treat seasonal affective 
disorder, or winter depression. Blue lamps help people with this 
disease wake up, do not let them fall asleep in the evenings and 
during the day – for example, during the polar night. 

Life without a smartphone significantly relieves the brain, 
ЛОМКЮsО ТЭ НШОsЧ’Э СКЯО ЭШ switch from task to task without stopping 
and to process a lot of content that is not even saved among me-
ЦШrТОs, Кs ТЭ НШОsЧ’Э rОЩrОsОЧЭ ЯКХЮО. LТФО МШЦЩОЧsКЭТШЧ ЦОМСКЧТsЦs 
you feel a series of short outbursts of satisfaction due to the 
successful completion of the grammar, vocabulary or listening task. 
This supports the need to receive reward in other ways in real life. 

In real life we have all necessary for convenience: clocks in every 
color, modern dictaphones, light and powerful cameras, compact 
diary, soft-cover books or e-books with a screen that looks like a 
paper page and so on. So, we have to admit that we love our 
smartphones so much not just because they replace the clock or 
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camera, but also because they tie us to ourselves due to less obvious 
mechanisms. They are pleasant in touch, beautiful, fragile, they 
ОКsТХв КНКЩЭ ЭШ ШЮr СКЛТЭs, КЧН ЭСОв КrО КХаКвs ЧОа, КЧН “УЮsЭ ШЮr” 
with personal photos, records, dialogs and addresses. 

TСОв КrО sЮМС ЛОМКЮsО “sЮЩЩХв РОЧОrКЭОs НОЦКЧН”, КЧН “НОЦКЧН 
generates sЮЩЩХв”. TСТs Тs ЧШЭ КЛШЮЭ ЭСО НОЯОХШЩЦОЧЭ ЭОМСЧШХШРв, 
and not about the development of society. The manufacturers of 
smartphones give to society what they need right now, because their 
profit depends on this. They are interested in making a purchase and 
will do everything to support our interest. 
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